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ABSTRAK 
 

Nama  
Program Studi 

Judul 

 

: Moch. Octa Venanda  
: Informatika 

: Evaluasi Pengalaman Pengguna Aplikasi Online Food Delivery 

Dengan Competitive Analysis dan System Usability Scale 

 

Covid-19 di Indonesia saat ini dinyatakan masih belum berakhir dan status 

pandemi masih belum dicabut oleh pemerintah. Diketahui Covid 19 menyebabkan 

pola hidup masyarakat berubah, yang awalnya kegiatan bisa dilakukan secara bebas 

kini terbatas. Pandemi telah menyebabkan perubahan di segala aspek kehidupan, 

sehingga seluruh masyarakat harus beradaptasi dan hidup berdampingan dengan 

Covid-19. Pandemi Covid-19 berdampak besar pada perdagangan internasional 

Indonesia dan perekonomian global. Struktur perdagangan global telah berubah 

secara signifikan karena pandemi. Berbelanja menjadi aktifitas yang pokok untuk 

memenuhi kebutuhan hidup. Diketahui aktivitas berbelanja online mengalami 

peningkatan menurut Asosiasi Logistik dan Forwarder Indonesia (ALFI) 

menemukan belanja online meningkat 37% selama pandemi Covid-19. Selain itu, 

selama pandemi terjadi penurunan aktivitas di luar rumah - work at home (WFH) 

meningkat sebesar 1%. Dengan hadirnya E-Commerce masyarakat merasa terbantu 

dalam hal mencukupi kebutuhan. Salah satu e commerce yang paling banyak 

digunakan adalaha jasa pemesana makanan (Online food delivery). Diketahaui 

pengguna online food delivery selama masa pandemi mengalami peningkatan. 

Faktor utama yang mempengaruhi perilaku belanja online masyarakat Indonesia 

adalah kepercayaan, harga, kenyamanan dan ketersediaan produk. Faktor lain yang 

juga mempengaruhi belanja online masyarakat adalah kualitas produk yang baik, 

keamanan bisnis, desain website yang mudah digunakan dan perilaku konsumen 

yang gemar berbelanja. Di Indonesia sendiri jasa pelayanan online food delivery 

sudah banyak dikenal. Dari beberapa E-Commerce yang hadir 3 diantaranya adalah 

yang terbesar, yaitu Go Food, Grab Food dan Shoppe food. Dengan penjabaran 

masalah diatas penulis mencoba meneliti, bagaimana persepsi pengguna aplikasi 
memakai layanan pemesanan makanan secara online dan bagaimana pola antara 

kebiasan membeli makanan dengan faktor yang mempengaruhi menggunakan 

layanan tersebut. Penelitian ini menggunakan metode kuantitaif, Dalam menganalisa 

kebutuhan ditambahkan Competitive Analysis. Competitive analysis digunakan 

untuk mendapatkan gambaran perancangan kuisioner. Serta UTAUT2 yang menjadi 

dasar dari hubungan sistem informasi suatu aplikasi dengan penggalaman pengguna. 

Untuk pengumpulan data menggunakan kuisioner dengan System Usability Scale. 

Dari penelitian tersebut akan mendpat luaran data yang dapat dijadikan menetapkan 

strategi yang efektif bagi perusahaan penyedia jasa layanan online food delivery. 
 

 

Kata Kunci: Competitive Analysis, System Usability Scale, Usability Testing, 
UTAUT2 
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ABSTRACT 
 

Name 
Department 
Title 

 

: Moch. Octa Venanda  
: Informatika 

: Evaluation User Experience Of Online Food Delivery Application 

With Competitiveanalysis And System Usability Scale 

 

Currently, Covid-19 in Indonesia has not been declared over and the pandemic 

status has not been revoked by the government. It is known that Covid 19 has caused 

people's lifestyles to change, where previously activities could be carried out freely are 

now limited. The pandemic has caused changes in all aspects of life, so that all people 

must adapt and live side by side with Covid-19. The Covid-19 pandemic has had a major 

impact on Indonesia's international trade and the global economy. The structure of 

global trade has changed significantly due to the pandemic. Shopping is a basic activity 

to meet the needs of life. According to the Indonesian Logistics and Forwarders 

Association (ALFI), online shopping activity has increased by 37% during the Covid-19 

pandemic. In addition, during the pandemic there was a decrease in activities outside the 

home - work at home (WFH) increased by 1%. With the presence of E-Commerce, 

people feel helped in terms of meeting their needs. One of the most widely used e-

commerce is food ordering services (Online food delivery). It is known that online food 

delivery users during the pandemic have increased. The main factors influencing online 

shopping behavior of Indonesian people are trust, price, convenience and product 

availability. Other factors that also affect people's online shopping are good product 

quality, business security, easy-to-use website designs and consumer behavior that likes 

to shop. In Indonesia, online food delivery services are well known. Of the several E-

Commerce that are present, 3 of them are the biggest, namely Go Food, Grab Food and 

Shoppe food. With the description of the problem above, the author tries to research, 

how are the perceptions of application users using online food ordering services and 

how are the patterns between food buying habits and the factors that influence using 

these services. This study uses a quantitative method, in analyzing needs, Competitive 

Analysis is added. Competitive analysis is used to get an overview of the questionnaire 

design. As well as UTAUT2 which is the basis of the relationship between an 

application's information system and user experience. For data collection using a 

questionnaire with the System Usability Scale. From this research, data output will be 

obtained that can be used as an effective strategy for companies providing online food 

delivery services. 

 

Keywords: Competitive Analysis, System Usability Scale, Usability Testing, 
UTAUT2 
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