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ABSTRAK 

PENGARUH KUALITAS PELAYANAN, HARGA, DAN LOKASI 

TERHADAP MINAT BELI KONSUMEN PADA 

STAND TORI-YO SURABAYA 
 

 
Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh 

Kualitas Pelayanan, Harga, dan Lokasi terhadap Minat Beli Konsumen pada stand 

makanan Tori-Yo Surabaya. Penelitian ini menggunakan jenis metode kuantitatif. 

Penelitian ini menggunakan data primer dan sekunder dimana metode 

pengumpulannya menggunakan kuisioner. Populasi dalam penelitian ini adalah 

adalah konsumen yang datang PTC. Penelitian ini akan menggambarkan tentang 

hubungan sebab akibat, sehingga metode ini menggunakan sampel dan hipotesis. 

Uji instrumen data yang digunakan dalam penelitian ini adalah uji validitas, 

uji reliabilitas. Teknis analisis dalam penelitian ini adalah analisis regresi linier 

berganda, koefisien determinasi (r
2
) dan uji hipotesis menggunakan uji t, dan ujif. 

Hasil dari penelitian ini di peroleh dari analisis regresi linier berganda adalah MB = 

0,395 + 0,149 KP + 0,176 H + 0,140 L + e. Uji t menunjukkan probabilitas 

signifikansi < 0,05 yang menunjukkan variabel Kualitas Pelayanan (X1), Harga (X2) 

dan Lokasi (X3) berpengaruh signifikan terhadap Minat Beli Konsumen pada stand 

makanan Tori-Yo Surabaya (Y). Nilai Uji F memiliki nilai probabilitas signifikansi 

sebesar 0,000 < 0,05, dimana variabel Kualitas Pelayanan (X1), Harga (X2) dan 

Lokasi (X3) secara bersama – sama berpengaruh signifikan Minat Beli Konsumen 

pada stand makanan Tori-Yo Surabaya (Y). 

Simpulan dalam penelitin ini adalah variabel bebas Kualitas Pelayanan 

(X1), Harga (X2) dan Lokasi (X3) berpengaruh signifikan terhadap variabel terikat 

Minat Beli Konsumen pada stand makanan Tori-Yo Surabaya (Y). Sehingga 

hipotesis dalam penelitian ini diterima. 

 
Kata Kunci : Kualitas Pelayanan, Harga, Lokasi Dan Minat Beli 
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ABSTRACT 

EFFECT OF SERVICE QUALITY, PRODUCT, AND LOCATION OF CUSTOMER 

PURCHASE INTEREST ON THE FOOD 

STAND TORI-YO SURABAYA. 

 

 
This study aims to determine and analyze the effect of Service Quality, Price, and 

Location on Consumer Purchase Interest at the Tori-Yo Surabaya food stand. This research 

uses quantitative methods. This study uses primary and secondary data where the method of 

collection uses a questionnaire. The population in this study are consumers who come PTC. 

This study will describe the causal relationship, so this method uses samples andhypotheses. 

The data instrument test used in this research is validity test, reliability test. The technical 

analysis in this study is multiple linear regression analysis, the coefficient of determination 

(r2) and hypothesis testing using the t test and f test. 

The results of this study obtained from multiple linear regression analysis are MB 

= 0.395 + 0.149 KP + 0.176 H + 0.140 L + e. The t test shows a significance probability 

<0.05 which indicates that the variable Service Quality (X1), Price (X2) and Location (X3) 

has a significant effect on Consumer Purchase Interest at the Tori-Yo Surabaya food stand 

(Y). The F test value has a significance probability value of 0.000 <0.05, where the variables 

of Service Quality (X1), Price (X2) and Location (X3) together have a significant effect on 

Consumer Purchase Interest at the Tori-Yo Surabaya food stand (Y). 

The conclusion in this research is that the independent variables Service Quality 

(X1), Price (X2) and Location (X3) have a significant effect on the dependent variable 

Consumer Purchase Interest at the Tori-Yo Surabaya food stand (Y). So that the hypothesis in 

this study is accepted. 

 
Keywords: Service Quality, Price, Location and Purchase Interest 
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RINGKASAN 

 

Tori-yo PTC Mall Surabaya adalah kedai jajanan jepang yang berfokus pada 

hidangan makanan sate ayam khas Jepang. Tori-yo ini didirikan pada bulan juli di 

tahun 2018 oleh pemilik pertama yaitu pak Gaius Ong dan Steven Amijanto. Mereka 

memulai bisnis dan memasarkan makanan mereka dengan cara memasuki bazar- 

bazar makanan hingga bisa membuka cabang pertama di Mall of Indonesia di Kelapa 

Gading, Jakarta Utara. Saat ini, Tori-yo sudah bisa membuka bisnis jajanan khas 

jepang ini diberbagai daerah salah satunya beralamat di PTC Mall Jl. Mayjen Yono 

Suwoyo, Dukuh Pakis Surabaya. Waktu penelitian dilakukan pada Waktu penelitian 

dilakukan mulai bulan Maret 2021 – Juni 2021. Penelitian ini dilakukan melalui 

penyebaran kuesioner dengan 82 responden. Jenis data yang digunakan 

adalahkuantitatif. 

Dalam penelitian ini dihasilkan di peroleh dari analisis regresi linier 

berganda adalah MB = 0,395 + 0,149 KP + 0,176 H + 0,140 L + e. Uji t 

menunjukkan probabilitas signifikansi sebesar 0,005 < 0,05 yang menunjukkan 

Kualitas Pelayanan, Harga, dan Lokasi berpengaruh signifikan terhadap Minat Beli. 

Nilai Uji F memiliki nilai probabilitas signifikansi sebesar 0,000 < 0,05, dimana 

variabel Kualitas Pelayanan, Harga, dan Lokasi secara bersama – sama berpengaruh 

signifikan terhadap Minat Beli. 

Diharapkan dari penelitian ini dapat memberikan masukan dan kebijakan 

berkaitan dengan upaya menarik minat beli konsumen dengan tetap memperhatikan 

kualitas pelayanan yang disesuaikan dengan harga yang ditawarkan. 
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SUMMARY 

 

Tori-yo PTC Mall Surabaya is a Japanese hawker shop that focuses on 

Japanese chicken satay dishes. This tori-yo was founded in July 2018 by the first 

owners, Mr. Gaius Ong and Steven Amijanto. They started a business and marketed 

their food by entering food bazaars and opening their first branch at Mall of 

Indonesia in Kelapa Gading, North Jakarta. Currently, Tori-yo has been able to open 

a typical Japanese snack business in various regions, one of which is located at PTC 

Mall Jl. Major General Yono Suwoyo, Hamlet Pakis Surabaya. When the research 

was conducted at the time the research was conducted from March 2021 - June 2021. 

This research was conducted through distributing questionnaires with 82 respondents. 

The type of data used is quantitative. 

In this study the results obtained from multiple linear regression analysis 

are MB = 0.395 + 0.149 KP + 0.176 H + 0.140 L + e. The t test shows a significance 

probability of 0.005 <0.05, which indicates that Service Quality, Price, and Location 

have a significant effect on Purchase Intention. The F test value has a significance 

probability value of 0.000 <0.05, where the variables of Service Quality, Price, and 

Location together have a significant effect on PurchaseInterest. 

It is hoped that this research can provide input and policies related to efforts to 

attract consumer buying interest while still paying attention to the quality of service 

that is adjusted to the price offered. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

xii 



DAFTAR ISI 
 

 

 
 

COVER LUAR .......................................................................................................... i 

COVER DALAM ...................................................................................................... ii 

LEMBAR PENGESAHAN PROPOSAL ................................................................ iii 

LEMBAR PENGESAHAN UJIAN SKIPSI ............................................................ iv 

SURAT PERNYATAAN ANTI PLAGIAT ............................................................. v 

LEMBAR PERNYATAAN PERSETUJUAN PUBLIKASI KARYA ILMIAH .... vi 

KATA PENGANTAR ............................................................................................. vii 

ABSTRAK ............................................................................................................... ix 

ABSTRACT ................................................................................................................ x 

RINGKASAN .......................................................................................................... xi 

SUMMARY .............................................................................................................. xii 

DAFTAR ISI .......................................................................................................... xiii 

DAFTAR GAMBAR ............................................................................................. xvi 

DAFTAR TABEL ................................................................................................. xvii 

DAFTAR LAMPIRAN ........................................................................................ xviii 

BAB I ........................................................................................................................ 1 

PENDAHULUAN ..................................................................................................... 1 

1.1 Latar Belakang Masalah. ................................................................................. 1 

1.2 Rumusan Masalah ........................................................................................... 4 

1.3 Tujuan Penelitian ............................................................................................. 4 

1.4 Manfaat Penelitian ........................................................................................... 4 

1.4.1 Manfaat Praktis ........................................................................................ 4 

1.4.2 Manfaat Akademis ................................................................................... 4 

1.4.3 Manfaat Perusahaan ................................................................................. 5 

BAB II ....................................................................................................................... 7 

TINJAUAN PUSTAKA ............................................................................................ 7 

2.1 Landasan Teori ................................................................................................ 7 

2.1.1 Kualitas Pelayanan ................................................................................... 7 

2.1.2 Harga ........................................................................................................ 9 

2.1.3 Lokasi ..................................................................................................... 13 

2.1.4 Minat Beli Konsumen ............................................................................ 14 

2.1.5 Hubungan Antar Variabel ...................................................................... 16 

2.2 Penelitian Terdahulu ..................................................................................... 18 

2.3 Kerangka Konseptual .................................................................................... 21 

2.4 Hipotesis ........................................................................................................ 22 

xiii 



 

BAB III .................................................................................................................... 23 

METODE PENELITIAN ........................................................................................ 23 

3.1 Desain Penelitian ........................................................................................... 23 

3.2 Tempat dan Waktu ......................................................................................... 23 

3.3 Jenis dan Sumber Data................................................................................... 23 

3.3.1 Jenis Data ................................................................................................ 23 

3.3.2 Sumber Data ........................................................................................... 23 

3.4 Populasi dan Sampel ...................................................................................... 24 

3.4.1 Populasi .................................................................................................. 24 

3.4.2 Sampel .................................................................................................... 24 

3.5 Teknik Pengumpulan Data ............................................................................ 24 

3.6 Definisi Variabel dan Operasional ................................................................ 25 

3.6.1 Definisi Variabel ..................................................................................... 25 

3.6.2 Definisi Operasional ............................................................................... 26 

3.7 Proses Pengolahan Data ................................................................................. 27 

3.8 Metode Analisis Data .................................................................................... 27 

3.9 Teknik Pengujian Hipotesis dan Analisis Data .............................................. 28 

3.9.1 Analisis Data ........................................................................................... 28 

3.9.2 Teknik Pengujian Hipotesis .................................................................... 29 

BAB IV .................................................................................................................... 31 

HASIL PENELITIAN DAN PEMBAHASAN ....................................................... 31 

4.1 Gambaran Umum Objek Penelitian ............................................................... 31 

4.1.1 Profil Perusahaan .................................................................................... 31 

4.2 Deskripsi Hasil Penelitian ............................................................................. 31 

4.2.1 Deskripsi Responden .............................................................................. 31 

4.2.2 Deskripsi Jawaban Responden ............................................................... 32 

4.3 Uji Instrumen ................................................................................................. 35 

4.3.1 Uji Validitas ............................................................................................ 35 

4.3.2 Uji Reliabilitas ........................................................................................ 36 

4.4 Analisis Data.................................................................................................. 37 

4.4.1 Uji Asumsi Klasik .................................................................................. 37 

4.4.2 Analisis Regresi Linier Berganda ........................................................... 38 

4.5 Pengujian Hipotesis ....................................................................................... 39 

4.5.1 Uji t (Parsial) .......................................................................................... 39 

4.5.2 Uji F (Simultan) ...................................................................................... 40 

4.5.3 Koefisien Determinasi ............................................................................ 41 

4.6 Pembahasan Hasil Temuan Penelitian ........................................................... 41 

4.7 Implikasi Penelitian ....................................................................................... 43 

xiv 

4.8 Keterbatasan Penelitian ................................................................................. 44 

BAB V ..................................................................................................................... 45 



DAFTAR ISI 

 

 

SIMPULAN DAN SARAN .................................................................................... 45 

5.1 Simpulan........................................................................................................ 45 

5.2 Saran .............................................................................................................. 46 

DAFTAR PUSTAKA ............................................................................................. 47 

LAMPIRAN ............................................................................................................ 49 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

xv 



 

 

DAFTAR GAMBAR 

Gambar 2.1 Kerangka Konseptual........................................................................... 22 

Gambar 4.1 Grafik Pengujian Normalitas Data ........................................................37 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

xvi 



 

 

 

DAFTAR TABEL 

Tabel 1.1 Nama-nama Stand Pesain Tori-Yo ............................................................ 3 

Tabel 2.1 Penelitian Terdahulu ............................................................................... 18 

Tabel 4.1 Data Responden Berdasarkan Umur ....................................................... 31 

Tabel 4.2 Data Responden Berdasarkan Jenis Kelamin .......................................... 32 

Tabel 4.3 Skala Mean .............................................................................................. 32 

Tabel 4.4 Distribusi Frekuensi dan Rata-rata Tanggapan Responden Terhadap 

Kualitas Pelayanan (X1) .......................................................................................... 33 

Tabel 4.5 Distribusi Frekuensi Dan Rata-Rata Tanggapan Responden Terhadap 

Harga (X2) ............................................................................................................... 34 

Tabel 4.6 Distribusi Frekuensi Dan Rata-Rata Tanggapan Responden Terhadap 

Lokasi (X3) .............................................................................................................. 34 

Tabel 4.7 Distribusi Frekuensi Dan Rata-Rata Tanggapan Responden Terhadap 

Minat Beli (Y) ......................................................................................................... 35 

Tabel 4.8 Uji Validitas ............................................................................................ 35 

Tabel 4.9 Uji Reliabilitas ........................................................................................ 36 

Tabel 4.10 Uji Multikolinearitas ............................................................................. 38 

Tabel 4.11 Analisis Regresi Linier Berganda.......................................................... 38 

Tabel 4.12 Uji F ...................................................................................................... 40 

Tabel 4.13 Koefisien Determinasi ........................................................................... 41 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

xvii 



 

 

DAFTAR LAMPIRAN 

Lampiran 1 Kuisioner .............................................................................................. 50 

Lampiran 2 Rekapitulasi Jawaban Responden ........................................................ 53 

Lampiran 3 Perhitungan Variabel ............................................................................ 65 

Lampiran 4 Tabel t Statistik .................................................................................... 66 

Lampiran 5 Tabel F Statistik ................................................................................... 67 

Lampiran 6 Uji Validitas ......................................................................................... 68 

Lampiran 7 Uji Reliabilitas ..................................................................................... 72 

Lampiran 8 Uji Asumsi Klasik ................................................................................ 73 

Lampiran 9 Uji Hipotesis ........................................................................................ 74 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
xviii



 

 

 


