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RINGKASAN 

 

Masker KF94 adalah masker kesehatan produksi negara Korea 

Selatan yang direkomendasikan oleh WHO (World Health 

Organization). Masker KF94 dapat digunakan oleh masyarakat umum, 

khususnya ketika berada di lingkungan berisiko penularan rendah sampai 

sedang. Penelitian ini bertujuan untuk membuktikan dan menganalisis 

pengaruh E-WOM (X1), persepsi harga (X2) dan gaya hidup (X3) 

terhadap keputusan pembelian (Y) masker KF94 pada situs jual beli 

online di era pandemi covid-19.  

Dalam penelitian ini jenis yang digunakan adalah penelitian 

kuantitatif. Penelitian ini dilaksanakan dengan menyebarkan kuesioner 

kepada 75 responden. Teknik pengambilam sampel menggunakan non 

probability sampling. Metode pengumpulan data yaitu menggunakan 

kuesioner. Teknik analisis data dalam penelitian ini adalah teknik 

analisis regresi linier berganda dengan alat pengolahan data SPSS.  

Berdasarkan hasil dari analisis regresi linear berganda diperoleh 

Y = 2,410 + 0,479X1 + 0,466X2 + 0,652X3+e. Hasil hipotesis uji F 

menunjukan bahwa E-WOM, persepsi harga dan gaya hidup secara 

simultan berpengaruh signifikan terhadap keputusan pembelian . Hasil 

hipotesis uji t menunjukkan bahwa variabel E-WOM (X1) berpengaruh 
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positif dan signifikan terhadap keputusan pembelian (Y), dengan nilai 

signifikansi 0,012 < 0,05 dan dinyatakan bahwa H1 diterima. Variabel 

Persepsi Harga (X2) berpengaruh positif dan signifikan terhadap 

Keputusan Pembelian (Y) nilai signifikansi 0,014 < 0,05 dan dinyatakan 

bahwa H2 diterima. Variabel Gaya Hidup (X3) hidup berpengaruh 

positif dan signifikan terhadap Keputusan Pembelian (Y) dengan nilai 

signifikansi 0,002 < 0,05 dan dinyatakan bahwa H3 diterima.  

Berdasarkan penjelasan tersebut konsumen yang menjadi 

responden dalam penelitian ini menilai bahwa penyebaran informasi, 

harga yang ditawarkan serta produk yang mengikuti gaya hidup saat ini 

mempengaruhi konsumen dalam keputusan pembelian masker KF94 

pada situs jual beli online. Diharapkan bagi perusahaan masker KF94 

pada situs jual beli online dapat meningkatkan dan mengelola dengan 

baik E-WOM, harga dan terus mengikuti trend gaya hidup masyarakat 

karena dapat mempengaruhi keputusan pembelian bagi konsumen. 
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SUMMARY 

 

The KF94 mask is a health mask produced by the South Korean 

state recommended by the WHO (World Health Organization). KF94 

masks can be used by the general public, especially when they are in an 

environment with low to moderate risk of transmission. This study aims 

to prove and analyze the effect of E-WOM (X1), price perception (X2) 

and lifestyle (X3) on purchasing decisions (Y) for KF94 masks on online 

buying and selling sites in the era of the covid-19 pandemic. 

In this research, the type used is quantitative research. This 

research was conducted by distributing questionnaires to 75 

respondents. The sampling technique used was non-probability 

sampling. The method of data collection is using a questionnaire. Data 

analysis technique in this research is multiple linear regression analysis 

technique with SPSS data processing tool. 

Based on the results of multiple linear regression analysis 

obtained Y = 2.410 + 0.479X1 + 0.466X2 + 0.652X3+e. The results of 

the F test hypothesis show that E-WOM, price perception and lifestyle 

simultaneously have a significant effect on purchasing decisions. The 

results of the t-test hypothesis indicate that the E-WOM variable (X1) 

has a positive and significant effect on purchasing decisions (Y), with a 
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significance value of 0.012 <0.05 and it is stated that H1 is accepted. 

Price Perception Variable (X2) has a positive and significant effect on 

Purchase Decisions (Y) with a significance value of 0.014 <0.05 and it 

is stated that H2 is accepted. Lifestyle variable (X3) has a positive and 

significant effect on Purchase Decision (Y) with a significance value of 

0.002 <0.05 and it is stated that H3 is accepted. 

Based on this explanation, consumers who were respondents in 

this study considered that the dissemination of information, prices 

offered and products that followed the current lifestyle influenced 

consumers in purchasing decisions for KF94 masks on online buying and 

selling sites. It is hoped that KF94 mask companies on online buying and 

selling sites can improve and manage E-WOM well, prices and continue 

to follow people's lifestyle trends because they can influence purchasing 

decisions for consumers. 
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ABSTRAK 

 

PENGARUH E-WOM, PERSEPSI HARGA DAN GAYA HIDUP 

TERHADAP KEPUTUSAN PEMBELIAN MASKER KF94 PADA 

SITUS JUAL BELI ONLINE DI ERA PANDEMI COVID-19 

 

Masker KF94 adalah masker kesehatan produksi negara Korea 

Selatan yang direkomendasikan oleh WHO (World Health 

Organization). Masker KF94 ini diklaim mampu menyaring partikel 

aerosol hingga 94 persen. Istilah KF pada masker KF94 merupakan 

singkatan dari Korean Filter atau filter Korea. Angka 94 pada istilah 

KF94 merupakan angka tingkat filtrasi atau penyaringan pada masker. 

Masker KF94 dapat digunakan oleh masyarakat umum, khususnya ketika 

berada di lingkungan berisiko penularan rendah sampai sedang. 

Adapun tujuan penelitian yang ingin dicapai sesuai dengan 

rumusan masalah dan tujuan penelitian, adalah untuk membuktikan dan 

menganalisis pengaruh E-WOM, persepsi harga dan gaya hidup terhadap 

keputusan pembelian masker KF94 pada situs jual beli online di era 

pandemi covid-19. Penelitian ini dilaksanakan dengan menyebarkan 

kuesioner kepada 75 responden.  

Analisis data pada penelitian ini menggunakan program SPSS. 

Teknik analisis data yang digunakan adalah uji validitas, uji reliabilitas, 

uji asumsi klasik, analisis regresi linear berganda, dan koefisien 

determinan. Uji hipotesis menggunakan uji t dan uji F. Berdasarkan hasil 

dari analisis regresi linear berganda diperoleh Y = 2,410 + 0,479X1 + 

0,466X2 + 0,652X3+e. Hasil hipotesis uji F menunjukan bahwa E-

WOM, persepsi harga dan gaya hidup secara simultan berpengaruh 

signifikan terhadap keputusan pembelian . Hasil hipotesis uji t 

menunjukkan bahwa variabel E-WOM, persepsi harga dan gaya hidup 

secara parsial berpengaruh signifikan terhadap Keputusan Pembelian. 

 

 

Kata Kunci : E-WOM, Persepsi Harga, Gaya Hidup dan Keputusan 

Pembelian. 
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ABSTRACT 

 

THE EFFECT OF E-WOM, PRICE PERCEPTIONS AND 

LIFESTYLE ON DECISION TO PURCHASE KF94 MASK ON 

ONLINE BUYING SITES IN THE ERA OF THE COVID-19 

PANDEMIC 

 

The KF94 mask is a health mask produced by the South Korean 

state recommended by the WHO (World Health Organization). This 

KF94 mask is claimed to be able to filter aerosol particles up to 94 

percent. The term KF on the KF94 mask stands for Korean Filter or 

Korean filter. The number 94 in the term KF94 is the number of the 

filtration level or filtering on the mask. KF94 masks can be used by the 

general public, especially when they are in an environment with low to 

moderate risk of transmission.  

The research objectives to be achieved in accordance with the 

formulation of the problem and research objectives, are to prove and 

analyze the effect of E-WOM, price perception and lifestyle on the 

decision to purchase KF94 masks on online buying and selling sites in 

the era of the covid-19 pandemic. This research was conducted by 

distributing questionnaires to 75 respondents.  

Analysis of the data in this study using the SPSS program. The 

data analysis technique used is validity test, reliability test, classical 

assumption test, multiple linear regression analysis, and determinant 

coefficient. Hypothesis testing using t test and F test. Based on the results 

of multiple linear regression analysis obtained Y = 2.410 + 0.479X1 + 

0.466X2 + 0.652X3+e. The results of the F test hypothesis show that E-

WOM, price perception and lifestyle simultaneously have a significant 

effect on purchasing decisions. The results of the t-test hypothesis 

indicate that the E-WOM variable, price perception and lifestyle 

partially have a significant effect on purchasing decisions.  

 

Keywords: E-WOM, Price Perception, Lifestyle and Purchase Decision. 
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