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LAMPIRAN 

LAMPIRAN 1 

 

KUESIONER PENELITIAN 

 

“Pengaruh Persepsi Harga, Diskon, Dan Customer Experience Terhadap Loyalitas 

Pelanggan produk fashion di Shopee Pada Mahasiswa Fakultas Ekonomi Dan Bisnis 

Universitas 17 Agustus 1945 Surabaya” 

 

Kepada Yth: 

Mahasiswa Fakultas Ekonomi dan Bisnis 

Universitas 17 Agustus 1945 Surabaya 

 

Dengan Hormat, 

 Saya yang bertanda tangan dibawah ini adalah mahasiswa Universitas 17 

Agustus 1945 Jurusan Manajemen Prodi Fakultas Ekonomi dan Bisnis sedang 

mengadakan penelitian dalam pembuatan skripsi oleh sebab itu, saya mohon bantuan 

dan kerjasama Bapak/Ibu/Saudara/i responden untuk mengisi beberapa pertanyaan 

kuesioner ini untuk melengkapi pengumpulan data. Adapun angket penelitian ini akan 

digunakan untuk keperluan penyusunan skripsi guna memperoleh gelar sarjana (S1) 

dengan judul penelitian “Pengaruh Persepsi Harga, Diskon, Dan Customer Experience 

Terhadap Loyalitas Pelanggan Produk Fashion Di Shopee Pada Mahasiswa Fakultas 

Ekonomi Dan Bisnis Universitas 17 Agustus 1945 Surabaya” 

 Perlu saya sampaikan bahwa data pribadi Bapak/Ibu/Saudara/i yang masuk 

dalam kuesioner ini akan terjaga kerahasiaannya, dan hanya diperlukan semata-mata 

sebagai bahan untuk menyusun skripsi. Atas kesediaan dan bantuannya dalam mengisi 

kuesioner ini, saya mengucapkan banyak terimakasih. 

Hormat 

Peneliti 

 

Eka Susilawati 
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A. Screening Question 

1. Nama : ………………………………………………… 

2. Apa Jenis Kelamin anda? 

o Laki-laki  

o Perempuan 

3. Apakah anda pernah berbelanja di Shopee? 

o Ya 

o Tidak 

4. Berapa kali anda berbelanja di shopee? 

o 2 Kali 

o > 2 Kali 

5. Produk fashion apa yang anda beli di shopee?  

o Baju 

o Celana  

o Sepatu 

o Sandal 

6. Berapa penghasilan / pemasukan perbulan anda? 

o < Rp1.000.000 

o Rp1.000.000 – Rp2.000.000 

o Rp2.000.000 – Rp3.000.000 

o Rp3.000.000 – Rp4.000.000 

o > Rp4.000.000 

 

B. Petunjuk Pengisian  

Beri tanda Checklist (√) pada salah satu jawaban yang paling sesuai dengan 

pendapat saudara. Kriteria penilaian: 

SS : Sangat Setuju  = skor (5) 

S : Setuju   = skor (4) 

N : Netral   = skor (3) 

TS : Tidak Setuju  = skor (2) 

STS : Sangat Tidak Setuju = skor (1) 
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NO 

 

PERNYATAAN 

JAWABAN 

SS 

(5) 

S 

(4) 

N 

(3) 

TS 

(2) 

STS 

(1) 

PERSEPSI HARGA 

 Keterjangkauan Harga 

1. Harga produk fashion yang ditawarkan 

di shopee sangat terjangkau  

     

2 Harga produk fashion di shopee sesuai 

dengan kemampuan daya beli 

konsumen 

     

Daya Saing Harga 

3 Shopee menawarkan harga yang lebih 

murah dibandingkan e-commerce 

lainnya 

     

4. Harga produk fashion di setiap seller 

berbeda 

     

 Kesesuaian Harga dengan Kualitas Produk 

5. Harga produk fashion yang 

ditawarkan di shopee sesuai dengan 

kualitas produk  

     

6. Harga dan kualitas memiliki nilai 

yang seimbang 

     

 Kesesuaian Harga dengan Manfaat 

7. Harga produk fashion yang saya beli 

di shopee sesuai dengan manfaat yang 

diberikan  

     

8 Harga dan manfaat memiliki nilai 

yang seimbang  

     

DISKON 

Besarnya Potongan Harga 

1 Shopee memberikan potongan harga 

pada produk fashion dalam jumlah 

yang besar   

     

2 Besarnya potongan harga di shopee 

sangat menggiurkan 

     

Masa Potongan Harga 

3 Shopee sering mengadakan diskon 

secara besar-besaran dihari-hari 

istimewa 
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4 Masa berlaku diskon yang diberikan 

shopee sesuai dengan waktu yang 

ditetapkan  

     

Jenis Produk yang Mendapatkan Potongan 

5 Setiap item produk fashion di shopee 

mendapatkan potongan harga 

     

6 Potongan harga yang diberikan 

shopee pada masing-masing produk 

fashion sangat besar 

     

CUSTOMER EXPERIENCE (PENGALAMAN) 

Sense (panca indera) 

1 Model produk fashion di shopee 

sangat beragam 

     

2 Pilihan motif produk fashion di 

shopee sangat bagus-bagus sehingga 

membuat pelanggan tertarik  

     

Feel (Perasaan) 

3 Saya merasa bahwa tampilan website 

bagian produk fashion di shopee 

sangat menarik 

     

4 Saya merasa tertarik membeli produk 

fashion di shopee karena iklan yang 

disiarkan 

     

Think (Berpikir) 

5 Produk fashion yang dijual di shopee 

sesuai dengan deskripsi produk 

     

6 Kualitas bahan produk fashion di 

shopee bagus 

     

Act (Tindakan)      

7 Saya sudah terbiasa menggunakan 

shopee untuk membeli produk fashion 

     

8 Shopee merupakan pilihan saya 

ketika berbelanja produk fashion 

secara online 

     

Relate (Berhubungan) 

9 Shopee sangat membantu saya dalam 

mencari refrensi produk fashion  

     

10 Shopee sangat membantu saya ketika 

membeli produk fashion yang sulit 

didapatkan 

     

LOYALITAS PELANGGAN 

Repeat Purchase (kesetiaan dalam membeli) 
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1. Saya selalu membeli ulang di shopee 

karena banyak promo yang diberikan  

     

2. Saya selalu membeli produk fashion 

di shopee setiap kali saya ingin 

membeli fashion secara online 

     

Retention (ketahanan terhadap pengaruh) 

3 Saya tetap menggunakan e-commerce 

shopee untuk berbelanja produk 

fashion 

     

4 Saya selalu membeli produk fashion 

di shopee meskipun banyak e-

commerce lain 

     

Referalls 

5 Saya merekomendasikan kepada 

konsumen lain untuk membeli produk 

fashion di shopee 

     

6 Saya memberitahukan kepada 

oranglain benefit yang didapatkan 

jika belanja produk fashion di shopee  

     

 

 

LAMPIRAN 2 

 

TABULASI DATA RESPONDEN 

PERSEPSI HARGA (X1) 

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 Total X1 

5 4 4 5 5 5 4 5 37 

4 4 4 4 4 4 4 4 32 

4 3 3 4 4 4 3 4 29 

3 2 2 3 3 5 2 3 23 

4 3 3 4 4 4 3 4 29 

3 3 3 3 3 4 3 3 25 

5 2 2 5 5 4 2 5 30 

4 4 4 4 4 4 4 4 32 

4 4 3 4 4 4 3 4 30 

5 5 3 5 5 4 3 5 35 

4 4 2 4 4 3 2 4 27 

5 4 4 5 5 4 4 5 36 

2 3 4 2 2 4 4 2 23 
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5 4 4 5 5 4 4 5 36 

5 4 5 5 5 4 5 5 38 

2 4 4 2 2 4 4 2 24 

5 5 5 5 5 5 5 5 40 

3 4 3 3 3 5 3 3 27 

5 4 3 5 5 5 3 5 35 

4 3 5 4 4 3 5 4 32 

4 3 3 4 4 3 3 4 28 

3 3 5 3 3 5 5 3 30 

3 4 4 3 3 4 4 3 28 

4 2 5 4 4 4 5 4 32 

4 2 2 4 4 3 2 4 25 

4 3 3 4 4 3 3 4 28 

1 1 1 1 1 3 1 1 10 

4 4 4 4 4 4 4 4 32 

4 4 4 4 4 5 4 4 33 

4 4 4 4 4 4 4 4 32 

5 4 4 5 5 4 4 5 36 

2 4 4 2 2 4 4 2 24 

5 5 5 5 5 5 5 5 40 

3 4 4 3 3 5 4 3 29 

5 4 4 5 5 5 4 5 37 

4 3 3 4 4 3 3 4 28 

3 4 4 3 3 4 4 3 28 

4 2 2 4 4 4 2 4 26 

4 2 2 4 4 3 2 4 25 

4 3 3 4 4 3 3 4 28 

1 1 1 1 1 3 1 1 10 

4 4 4 4 4 4 4 4 32 

4 4 4 4 4 5 4 4 33 

4 4 4 4 4 4 4 4 32 

4 4 4 4 4 4 4 4 32 

5 4 4 5 5 4 4 5 36 

2 4 4 2 2 4 4 2 24 
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5 5 5 5 5 5 5 5 40 

3 4 4 3 3 5 4 3 29 

5 4 4 5 5 5 4 5 37 

3 3 3 3 3 5 3 3 26 

3 4 4 3 3 4 4 3 28 

4 2 2 4 4 4 2 4 26 

4 2 2 4 4 3 2 4 25 

4 3 3 4 4 3 3 4 28 

1 1 1 3 3 3 1 3 16 

4 4 4 4 4 4 4 4 32 

4 4 4 4 4 5 4 4 33 

4 4 4 4 4 4 4 4 32 

5 4 4 5 5 4 4 5 36 

2 4 4 2 2 4 4 2 24 

5 5 5 5 5 5 5 5 40 

3 4 4 3 3 5 4 3 29 

5 4 4 5 5 5 4 5 37 

4 3 3 4 4 3 3 4 28 

3 4 4 3 3 4 4 3 28 

4 2 2 4 4 4 2 4 26 

4 2 2 4 4 3 2 4 25 

4 3 3 4 4 3 3 4 28 

1 1 1 1 1 3 1 1 10 

4 4 4 4 4 4 4 4 32 

4 4 4 4 4 5 4 4 33 

 

 

DISKON 

X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 Total X2 

4 5 5 5 4 5 28 

4 4 4 4 4 4 24 

3 4 4 4 3 4 22 

2 3 3 5 3 3 19 

3 4 4 4 5 4 24 
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3 3 3 4 2 3 18 

2 5 5 4 2 5 23 

4 4 4 4 4 4 24 

3 4 4 4 4 4 23 

3 5 5 4 4 5 26 

2 4 4 3 4 4 21 

4 5 5 4 5 5 28 

4 2 2 4 4 2 18 

4 5 5 4 4 5 27 

5 5 5 4 5 5 29 

4 2 2 4 4 2 18 

5 5 5 5 5 5 30 

3 3 3 5 4 3 21 

3 5 5 5 5 5 28 

5 4 4 3 4 4 24 

3 4 4 3 4 4 22 

5 3 3 5 4 3 23 

4 3 3 4 3 3 20 

5 4 4 4 4 4 25 

2 4 4 3 3 4 20 

3 4 4 3 3 4 21 

1 1 1 3 3 1 10 

4 4 4 4 5 4 25 

4 4 4 5 3 4 24 

4 4 4 4 5 4 25 

4 5 5 4 5 5 28 

4 2 2 4 4 2 18 

5 5 5 5 5 5 30 

4 3 3 5 4 3 22 

4 5 5 5 5 5 29 

3 4 4 3 4 4 22 

4 3 3 4 3 3 20 

2 4 4 4 4 4 22 

2 4 4 3 3 4 20 
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3 4 4 3 3 4 21 

1 1 1 3 3 1 10 

4 4 4 4 5 4 25 

4 4 4 5 3 4 24 

4 4 4 4 5 4 25 

4 4 4 4 5 4 25 

4 5 5 4 5 5 28 

4 2 2 4 4 2 18 

5 5 5 5 5 5 30 

4 3 3 5 4 3 22 

4 5 5 5 5 5 29 

3 3 3 5 4 3 21 

4 3 3 4 3 3 20 

2 4 4 4 4 4 22 

2 4 4 3 3 4 20 

3 4 4 3 3 4 21 

1 1 3 3 3 3 14 

4 4 4 4 5 4 25 

4 4 4 5 3 4 24 

4 4 4 4 5 4 25 

4 5 5 4 5 5 28 

4 2 2 4 4 2 18 

5 5 5 5 5 5 30 

4 3 3 5 4 3 22 

4 5 5 5 5 5 29 

3 4 4 3 4 4 22 

4 3 3 4 3 3 20 

2 4 4 4 4 4 22 

2 4 4 3 3 4 20 

3 4 4 3 3 4 21 

1 1 1 3 3 1 10 

4 4 4 4 5 4 25 

4 4 4 5 3 4 24 
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CUSTOMER EXPERIENCE (PENGALAMAN) 

X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 X3.9 X3.10 Total X3 

4 5 5 5 5 5 5 4 5 4 47 

4 4 4 4 3 4 4 4 4 4 39 

3 4 4 4 4 4 4 3 4 3 37 

3 3 3 5 3 3 5 2 3 3 33 

5 4 4 4 3 4 4 3 4 5 40 

2 3 3 4 2 3 4 3 3 2 29 

2 5 5 4 4 5 4 2 5 2 38 

4 4 4 4 4 4 4 4 4 4 40 

4 4 4 4 4 4 4 3 4 4 39 

4 5 5 4 5 5 4 3 5 4 44 

4 4 4 3 4 4 3 2 4 4 36 

5 5 5 4 5 5 4 4 5 5 47 

4 2 2 4 3 2 4 4 2 4 31 

4 5 5 4 3 5 4 4 5 4 43 

5 5 5 4 5 5 4 5 5 5 48 

4 2 2 4 3 2 4 4 2 4 31 

5 5 5 5 5 5 5 5 5 5 50 

4 3 3 5 4 3 5 3 3 4 37 

5 5 5 5 5 5 5 3 5 5 48 

4 4 4 3 2 4 3 5 4 4 37 

4 4 4 3 3 4 3 3 4 4 36 

4 3 3 5 5 3 5 5 3 4 40 

3 3 3 4 4 3 4 4 3 3 34 

4 4 4 4 4 4 4 5 4 4 41 

3 4 4 3 2 4 3 2 4 3 32 

3 4 4 3 3 4 3 3 4 3 34 
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3 1 1 3 3 1 3 1 1 3 20 

5 4 4 4 3 4 4 4 4 5 41 

3 4 4 5 4 4 5 4 4 3 40 

5 4 4 4 4 4 4 4 4 5 42 

5 5 5 4 5 5 4 4 5 5 47 

4 2 2 4 3 2 4 4 2 4 31 

5 5 5 5 5 5 5 5 5 5 50 

4 3 3 5 4 3 5 4 3 4 38 

5 5 5 5 5 5 5 4 5 5 49 

4 4 4 3 2 4 3 3 4 4 35 

3 3 3 4 4 3 4 4 3 3 34 

4 4 4 4 4 4 4 2 4 4 38 

3 4 4 3 2 4 3 2 4 3 32 

3 4 4 3 3 4 3 3 4 3 34 

3 1 1 3 3 1 3 1 1 3 20 

5 4 4 4 3 4 4 4 4 5 41 

3 4 4 5 4 4 5 4 4 3 40 

5 4 4 4 4 4 4 4 4 5 42 

5 4 4 4 4 4 4 4 4 5 42 

5 5 5 4 5 5 4 4 5 5 47 

4 2 2 4 3 2 4 4 2 4 31 

5 5 5 5 5 5 5 5 5 5 50 

4 3 3 5 4 3 5 4 3 4 38 

5 5 5 5 5 5 5 4 5 5 49 

4 3 3 5 5 3 5 3 3 4 38 

3 3 3 4 4 3 4 4 3 3 34 

4 4 4 4 4 4 4 2 4 4 38 

3 4 4 3 2 4 3 2 4 3 32 

3 4 4 3 3 4 3 3 4 3 34 
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3 1 3 3 3 3 3 1 3 3 26 

5 4 4 4 3 4 4 4 4 5 41 

3 4 4 5 4 4 5 4 4 3 40 

5 4 4 4 4 4 4 4 4 5 42 

5 5 5 4 5 5 4 4 5 5 47 

4 2 2 4 3 2 4 4 2 4 31 

5 5 5 5 5 5 5 5 5 5 50 

4 3 3 5 4 3 5 4 3 4 38 

5 5 5 5 5 5 5 4 5 5 49 

4 4 4 3 2 4 3 3 4 4 35 

3 3 3 4 4 3 4 4 3 3 34 

4 4 4 4 4 4 4 2 4 4 38 

3 4 4 3 2 4 3 2 4 3 32 

3 4 4 3 3 4 3 3 4 3 34 

3 1 1 3 3 1 3 1 1 3 20 

5 4 4 4 3 4 4 4 4 5 41 

3 4 4 5 4 4 5 4 4 3 40 

 

 

LOYALITAS PELANGGAN 

Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Total Y 

5 4 5 5 4 4 27 

3 4 4 4 4 4 23 

4 3 4 4 3 3 21 

3 3 5 3 3 2 19 

3 5 4 4 5 3 24 

2 2 4 3 2 3 16 

4 2 4 5 2 2 19 

4 4 4 4 4 4 24 

4 4 4 4 4 4 24 
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5 4 4 5 4 5 27 

4 4 3 4 4 4 23 

5 5 4 5 5 4 28 

3 4 4 2 4 3 20 

3 4 5 5 4 4 25 

5 5 4 5 1 4 24 

3 4 4 2 4 4 21 

5 5 5 5 5 5 30 

4 4 5 3 4 4 24 

5 5 5 5 5 4 29 

2 4 3 4 4 3 20 

3 4 3 4 4 3 21 

5 4 5 3 4 3 24 

4 3 4 3 3 4 21 

4 4 4 4 4 2 22 

2 3 3 4 3 2 17 

3 3 3 4 3 3 19 

3 3 3 1 3 1 14 

3 5 4 4 5 4 25 

4 3 5 4 3 4 23 

4 5 4 4 5 4 26 

5 5 4 5 5 4 28 

3 4 4 2 4 4 21 

5 5 5 5 5 5 30 

4 4 5 3 4 4 24 

5 5 5 5 5 4 29 

2 4 3 4 4 3 20 

4 3 4 3 3 4 21 

4 4 4 4 4 2 22 

2 3 3 4 3 2 17 

3 3 3 4 3 3 19 

3 3 3 1 3 1 14 

3 5 4 4 5 4 25 
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4 3 5 4 3 4 23 

4 5 4 4 5 4 26 

4 5 4 4 5 4 26 

5 5 4 5 5 4 28 

3 4 4 2 4 4 21 

5 5 5 5 5 5 30 

4 4 5 3 4 4 24 

5 5 5 5 5 4 29 

5 4 5 3 4 3 24 

4 3 4 3 3 4 21 

4 4 4 4 4 2 22 

2 3 3 4 3 2 17 

3 3 3 4 3 3 19 

3 3 3 3 3 1 16 

3 5 4 4 5 4 25 

4 3 5 4 3 4 23 

4 5 4 4 5 4 26 

5 5 4 5 5 4 28 

3 4 4 2 4 4 21 

5 5 5 5 5 5 30 

4 4 5 3 4 4 24 

5 5 5 5 5 4 29 

2 4 3 4 4 3 20 

4 3 4 3 3 4 21 

4 4 4 4 4 2 22 

2 3 3 4 3 2 17 

3 3 3 4 3 3 19 

3 3 3 1 3 1 14 

3 5 4 4 5 4 25 

4 3 5 4 3 4 23 
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LAMPIRAN 3 

 

KARAKTERISTIK RESPONDEN 

 

Berdasarkan Jenis kelamin 

Jenis Kelamin Frekuensi Persentasi 

Laki – Laki 20 27,8 % 

Perempuan 52 72,2 % 

Total 72 100 % 

 

Berdasarkan Pernah Berbelanja Responden 

Pernah  Berbelanja Frekuensi Persentasi 

Ya 100 100 % 

Tidak 0 0 % 

Total 72 100 % 

 

Berdasarkan Intensitas Belanja di Shopee 

Banyaknya Frekuensi Persentasi 

2 Kali 11 15,3 % 

>2 Kali 61 84,7 % 

Total 72 100 % 

 

Berdasarkan Pemasukan Responden 

Penghasilan Frekuensi Persentasi 

<1 Juta 30 41,7 % 

1 Juta – 2 Juta 20 27,8 % 

2 Juta – 3 Juta 10 13,9 % 

3 Juta – 4 Juta 7 9.7 % 

>4 Juta 5 6,9 % 

Total 72 100 % 
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Berdasarkan Produk Fashion Belanja Responden 

Produk Frekuensi Persentasi 

Baju 30 21,6 % 

Celana 20 14,4 % 

Sepatu 12 8,6 % 

Sandal 10 7 % 

Total 72 72 % 

 

 

LAMPIRAN 4  

ANALISIS DATA 

 

UJI VALIDITAS 

PERSEPSI HARGA (X1) 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 

Persepsi 

Harga 

(X1) 

X1.1 

Pearson 

Correla

tion 

1 ,477** ,400** ,976** ,976** ,269* ,400** ,976** ,878** 

Sig. (2-

tailed) 
 ,000 ,000 ,000 ,000 ,022 ,000 ,000 ,000 

N 72 72 72 72 72 72 72 72 72 

X1.2 

Pearson 

Correla

tion 

,477** 1 ,800** ,432** ,432** ,578** ,800** ,432** ,778** 

Sig. (2-

tailed) 
,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 72 72 72 72 72 72 72 72 72 

X1.3 

Pearson 

Correla

tion 

,400** ,800** 1 ,354** ,354** ,553** 
1,000

** 
,354** ,759** 

Sig. (2-

tailed) 
,000 ,000  ,002 ,002 ,000 ,000 ,002 ,000 

N 72 72 72 72 72 72 72 72 72 

X1.4 

Pearson 

Correla

tion 

,976** ,432** ,354** 1 
1,000

** 
,242* ,354** 

1,000
** 

,860** 

Sig. (2-

tailed) 
,000 ,000 ,002  ,000 ,041 ,002 ,000 ,000 
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N 72 72 72 72 72 72 72 72 72 

X1.5 

Pearson 

Correla

tion 

,976** ,432** ,354** 
1,000

** 
1 ,242* ,354** 

1,000
** 

,860** 

Sig. (2-

tailed) 
,000 ,000 ,002 ,000  ,041 ,002 ,000 ,000 

N 72 72 72 72 72 72 72 72 72 

X1.6 

Pearson 

Correla

tion 

,269* ,578** ,553** ,242* ,242* 1 ,553** ,242* ,550** 

Sig. (2-

tailed) 
,022 ,000 ,000 ,041 ,041  ,000 ,041 ,000 

N 72 72 72 72 72 72 72 72 72 

X1.7 

Pearson 

Correla

tion 

,400** ,800** 
1,000

** 
,354** ,354** ,553** 1 ,354** ,759** 

Sig. (2-

tailed) 
,000 ,000 ,000 ,002 ,002 ,000  ,002 ,000 

N 72 72 72 72 72 72 72 72 72 

X1.8 

Pearson 

Correla

tion 

,976** ,432** ,354** 
1,000

** 

1,000
** 

,242* ,354** 1 ,860** 

Sig. (2-

tailed) 
,000 ,000 ,002 ,000 ,000 ,041 ,002  ,000 

N 72 72 72 72 72 72 72 72 72 

Persepsi 

Harga 

(X1) 

Pearson 

Correla

tion 

,878** ,778** ,759** ,860** ,860** ,550** ,759** ,860** 1 

Sig. (2-

tailed) 
,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 72 72 72 72 72 72 72 72 72 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

DISKON (X2) 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 
Diskon 

(X2) 

X2.1 

Pearson 

Correlation 
1 ,400** ,354** ,553** ,533** ,354** ,682** 

Sig. (2-

tailed) 
 ,000 ,002 ,000 ,000 ,002 ,000 

N 72 72 72 72 72 72 72 



80 
 

 
 

X2.2 

Pearson 

Correlation 

,400
** 

1 ,976** ,269* ,449** ,976** ,907** 

Sig. (2-

tailed) 
,000  ,000 ,022 ,000 ,000 ,000 

N 72 72 72 72 72 72 72 

X2.3 

Pearson 

Correlation 

,354
** 

,976** 1 ,242* ,439** 
1,000*

* 
,895** 

Sig. (2-

tailed) 
,002 ,000  ,041 ,000 ,000 ,000 

N 72 72 72 72 72 72 72 

X2.4 

Pearson 

Correlation 

,553
** 

,269* ,242* 1 ,347** ,242* ,532** 

Sig. (2-

tailed) 
,000 ,022 ,041  ,003 ,041 ,000 

N 72 72 72 72 72 72 72 

X2.5 

Pearson 

Correlation 

,533
** 

,449** ,439** ,347** 1 ,439** ,679** 

Sig. (2-

tailed) 
,000 ,000 ,000 ,003  ,000 ,000 

N 72 72 72 72 72 72 72 

X2.6 

Pearson 

Correlation 

,354
** 

,976** 
1,000*

* 
,242* ,439** 1 ,895** 

Sig. (2-

tailed) 
,002 ,000 ,000 ,041 ,000  ,000 

N 72 72 72 72 72 72 72 

Diskon 

(X2) 

Pearson 

Correlation 

,682
** 

,907** ,895** ,532** ,679** ,895** 1 

Sig. (2-

tailed) 
,000 ,000 ,000 ,000 ,000 ,000  

N 72 72 72 72 72 72 72 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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CUSTOMER EXPERIENCE (X3) 

Correlations 

 X3.1 
X3.

2 
X3.3 X3.4 

X3.

5 
X3.6 X3.7 

X3.

8 
X3.9 X3.10 

Customer 

Experience 
(X3) 

X3.1 

Pearson 

Correlati
on 

1 
,449

** 
,439** ,347** 

,480
** 

,439** ,347** 
,533

** 
,439** 

1,000*

* 
,718** 

Sig. (2-

tailed) 
 ,000 ,000 ,003 ,000 ,000 ,003 ,000 ,000 ,000 ,000 

N 72 72 72 72 72 72 72 72 72 72 72 

X3.2 

Pearson 

Correlati
on 

,449** 1 ,976** ,269* 
,442

** 
,976** ,269* 

,400
** 

,976** ,449** ,861** 

Sig. (2-

tailed) 
,000  ,000 ,022 ,000 ,000 ,022 ,000 ,000 ,000 ,000 

N 72 72 72 72 72 72 72 72 72 72 72 

X3.3 

Pearson 

Correlati
on 

,439** 
,976

** 
1 ,242* 

,442
** 

1,000*

* 
,242* 

,354
** 

1,000*

* 
,439** ,853** 

Sig. (2-

tailed) 
,000 ,000  ,041 ,000 ,000 ,041 ,002 ,000 ,000 ,000 

N 72 72 72 72 72 72 72 72 72 72 72 

X3.4 

Pearson 

Correlati
on 

,347** 
,269

* 
,242* 1 

,693
** 

,242* 
1,000*

* 

,553
** 

,242* ,347** ,612** 

Sig. (2-

tailed) 
,003 ,022 ,041  ,000 ,041 ,000 ,000 ,041 ,003 ,000 

N 72 72 72 72 72 72 72 72 72 72 72 

X3.5 

Pearson 

Correlati
on 

,480** 
,442

** 
,442** ,693** 1 ,442** ,693** 

,445
** 

,442** ,480** ,721** 

Sig. (2-

tailed) 
,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 

N 72 72 72 72 72 72 72 72 72 72 72 

X3.6 

Pearson 

Correlati
on 

,439** 
,976

** 

1,000*

* 
,242* 

,442
** 

1 ,242* 
,354

** 

1,000*

* 
,439** ,853** 

Sig. (2-

tailed) 
,000 ,000 ,000 ,041 ,000  ,041 ,002 ,000 ,000 ,000 

N 72 72 72 72 72 72 72 72 72 72 72 

X3.7 

Pearson 

Correlati

on 

,347** 
,269

* 
,242* 

1,000*

* 

,693
** 

,242* 1 
,553

** 
,242* ,347** ,612** 

Sig. (2-

tailed) 
,003 ,022 ,041 ,000 ,000 ,041  ,000 ,041 ,003 ,000 

N 72 72 72 72 72 72 72 72 72 72 72 

X3.8 

Pearson 

Correlati
on 

,533** 
,400

** 
,354** ,553** 

,445
** 

,354** ,553** 1 ,354** ,533** ,668** 

Sig. (2-

tailed) 
,000 ,000 ,002 ,000 ,000 ,002 ,000  ,002 ,000 ,000 
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N 72 72 72 72 72 72 72 72 72 72 72 

X3.9 

Pearson 

Correlati

on 

,439** 
,976

** 
1,000*

* 
,242* 

,442
** 

1,000*

* 
,242* 

,354
** 

1 ,439** ,853** 

Sig. (2-
tailed) 

,000 ,000 ,000 ,041 ,000 ,000 ,041 ,002  ,000 ,000 

N 72 72 72 72 72 72 72 72 72 72 72 

X3.10 

Pearson 
Correlati

on 

1,000*

* 

,449
** 

,439** ,347** 
,480

** 
,439** ,347** 

,533
** 

,439** 1 ,718** 

Sig. (2-
tailed) 

,000 ,000 ,000 ,003 ,000 ,000 ,003 ,000 ,000  ,000 

N 72 72 72 72 72 72 72 72 72 72 72 

Custom

er 

Experie

nce 

(X3) 

Pearson 

Correlati

on 

,718** 
,861

** 
,853** ,612** 

,721
** 

,853** ,612** 
,668

** 
,853** ,718** 1 

Sig. (2-
tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 72 72 72 72 72 72 72 72 72 72 72 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

LOYALITAS PELANGGAN (Y) 

Correlations 

 Y1 Y2 Y3 Y4 Y5 Y6 

Loyalitas 

Pelanggan 

(Y) 

Y1 

Pearson 

Correlat

ion 

1 ,480** ,670** ,442** ,366** ,529** ,772** 

Sig. (2-

tailed) 
 ,000 ,000 ,000 ,002 ,000 ,000 

N 72 72 72 72 72 72 72 

Y2 

Pearson 

Correlat

ion 

,480** 1 ,344** ,439** ,860** ,554** ,817** 

Sig. (2-

tailed) 
,000  ,003 ,000 ,000 ,000 ,000 

N 72 72 72 72 72 72 72 

Y3 

Pearson 

Correlat

ion 

,670** ,344** 1 ,262* ,327** ,582** ,685** 

Sig. (2-

tailed) 
,000 ,003  ,026 ,005 ,000 ,000 

N 72 72 72 72 72 72 72 

Y4 

Pearson 

Correlat

ion 

,442** ,439** ,262* 1 ,338** ,432** ,670** 
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Sig. (2-

tailed) 
,000 ,000 ,026  ,004 ,000 ,000 

N 72 72 72 72 72 72 72 

Y5 

Pearson 

Correlat

ion 

,366** ,860** ,327** ,338** 1 ,483** ,747** 

Sig. (2-

tailed) 
,002 ,000 ,005 ,004  ,000 ,000 

N 72 72 72 72 72 72 72 

Y6 

Pearson 

Correlat

ion 

,529** ,554** ,582** ,432** ,483** 1 ,801** 

Sig. (2-

tailed) 
,000 ,000 ,000 ,000 ,000  ,000 

N 72 72 72 72 72 72 72 

Loyalitas 

Pelanggan 

(Y) 

Pearson 

Correlat

ion 

,772** ,817** ,685** ,670** ,747** ,801** 1 

Sig. (2-

tailed) 
,000 ,000 ,000 ,000 ,000 ,000  

N 72 72 72 72 72 72 72 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

UJI RELIABILITAS 

 

PERSEPSI HARGA (X1) 

Case Processing Summary 

 N % 

Cases Valid 72 100,0 

Excludeda 0 ,0 

Total 72 100,0 

a. Listwise deletion based on all variables in 

the procedure. 

 

 

 

 

   

 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

,916 8 
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DISKON (X2) 

Case Processing Summary 

 N % 

Cases Valid 72 100,0 

Excludeda 0 ,0 

Total 72 100,0 

a. Listwise deletion based on all variables in 

the procedure. 

 

 

 

 

 

 

CUSTOMER EXPERIENCE (X3) 

Case Processing Summary 

 N % 

Cases Valid 72 100,0 

Excludeda 0 ,0 

Total 72 100,0 

a. Listwise deletion based on all variables in 

the procedure. 

 

 

 

 

 

 

LOYALITAS PELANGGAN (Y) 

Case Processing Summary 

 N % 

Cases Valid 72 100,0 

Excludeda 0 ,0 

Total 72 100,0 

a. Listwise deletion based on all variables in 

the procedure. 

 

 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

,866 6 

Reliability Statistics 

Cronbach's Alpha N of Items 

,914 10 

Reliability Statistics 

Cronbach's Alpha N of Items 

,840 6 
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UJI ASUMSI KLASIK 

 

Uji Normalitas 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Uji Multikolinearitas 

Coefficientsa 

Model 

Unstandardize

d Coefficients 

Standardize

d 

Coefficients 

t Sig. 

Collinearity 

Statistics 

B 

Std. 

Error Beta 

Toleranc

e VIF 

1 (Constant) ,573 ,746  ,767 ,446   

Persepsi 

Harga 

(X1) 

,247 ,110 ,381 2,252 ,028 ,033 3,102 

Diskon 

(X2) 

1,655 ,274 1,803 6,048 ,000 ,011 9,331 

Customer 

Experience 

(X3) 

1,376 ,118 2,356 11,68

0 

,000 ,023 2,721 

a. Dependent Variable: Loyalitas Pelanggan (Y) 

 

 

 

 

 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardize

d Residual 

N 72 

Normal Parametersa,b Mean ,0000000 

Std. Deviation 1,04456501 

Most Extreme Differences Absolute ,086 

Positive ,068 

Negative -,086 

Test Statistic ,086 

Asymp. Sig. (2-tailed) ,200c,d 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

d. This is a lower bound of the true significance. 
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Uji Heteroskedastisitas 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

T Sig. B Std. Error Beta 

1 (Constant) ,891 ,473  1,884 ,064 

Persepsi 

Harga (X1) 

-,014 ,069 -,134 -,205 ,838 

Diskon (X2) ,194 ,173 1,290 1,120 ,267 

Customer 

Experience 

(X3) 

-,107 ,075 -1,119 -1,436 ,156 

a. Dependent Variable: Loyalitas Pelanggan (Y) 

 

Uji T (Parsial) 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

T Sig. B 

Std. 

Error Beta 

1 (Constant) ,573 ,746  ,767 ,446 

Persepsi 

Harga (X1) 

,247 ,110 ,381 2,252 ,028 

Diskon (X2) 1,655 ,274 1,803 6,048 ,000 

Customer 

Experience 

(X3) 

1,376 ,118 2,356 11,680 ,000 

a. Dependent Variable: Loyalitas Pelanggan (Y) 

 

Uji F (Simultan) 

ANOVAa 

Model Sum of Squares Df Mean Square F Sig. 

1 Regression 1119,184 3 373,061 327,461 ,000b 

Residual 77,469 68 1,139   

Total 1196,653 71    

a. Dependent Variable: Loyalitas Pelanggan (Y) 

b. Predictors: (Constant), Customer Experience (X3), Persepsi Harga (X1), 

Diskon (X2) 

 



87 
 

Uji Koefesien Determinasi (R2) 

Model Summary 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 ,967a ,935 ,932 1,067 

a. Predictors: (Constant), Customer Experience (X3), Persepsi Harga (X1), 

Diskon (X2) 

b. Dependent Variable: Loyalitas Pelanggan (Y) 

 

Uji Analisa Regresi Linier Berganda 

Coefficientsa 

Model 

Unstandardize

d Coefficients 

Standardize

d 

Coefficients 

t Sig. 

Collinearity 

Statistics 

B 

Std. 

Error Beta 

Toleranc

e VIF 

1 (Constant) ,573 ,746  ,767 ,446   

Persepsi 

Harga 

(X1) 

,247 ,110 ,381 2,252 ,028 ,033 3,102 

Diskon 

(X2) 

1,655 ,274 1,803 6,048 ,000 ,011 9,331 

Customer 

Experience 

(X3) 

1,376 ,118 2,356 11,68

0 

,000 ,023 2,721 

a. Dependent Variable: Loyalitas Pelanggan (Y) 
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LAMPIRAN 5 

 

SURAT PERMOHONAN IJIN PENELITIAN 
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LAMPIRAN 6 

 

SURAT PERSETUJUAN MELAKUKAN PENELITIAN 
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LAMPIRAN 7  

 

KARTU BIMBINGAN SKRIPSI 
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