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ABSTRAK

Dengan zaman yang serba modern saat ini, banyak ditemukan teknologi yang baru
salah satunya adalah PT. Revolusi Sejuta Rasa atau PT. RSR Brew merupakan perusahaan
yang dibentuk pada tahun 2020 dan bergerak dalam bidang produsen liquid vape. Penelitian
ini membahas bagaimana implementasi model public relations pada PT. Revolusi Sejuta Rasa
dalam mempertahankan loyalitas pelanggan. Dalam penelitian ini peneliti menggunakan
metode penelitian deskriptif kualitatif dengan teknik pengumpulan data menggunakan
wawancara, observasi dan dokumentasi. Terdapat dua informan kunci dalam penelitian ini
yaitu founder dari PT. RSR Brew dan public relations, adapula tiga informan pendukung
lainnya yaitu pelanggan dari PT. RSR Brew. Teori yang digunakan dalam penelitan ini adalah
teori excellence in public relations dari James Grunig & Todd Hunt. Hasil penelitian nya
adalah dari keempat karakteristik model public relations PT. Revolusi Sejuta Rasa cenderung
menerapkan kedua model yaitu press agentry model dan two-way asymmetric model. Press
agentry model dalam karateristkik tujuan nya melakukan publisitas guna menarik perhatian
publik dan media, sifat / arah komunikasi dalam penyebaran informasinya menggunakan satu
arah, walaupun dalam menyelesaikan konflik dan menghadapi complain handling cenderung
menggunakan two-way asymmetric model yaitu komunikasi dua arah tetapi masih didominasi
oleh perusahaan. Two-way asymmetric model lainnya yang digunakan dalam penelitian ini
adalah melalui karateristik model komunikasi yang mana perusahaan merupakan sumber dan
publik atau masyarakat merupakan sasaran penerima pesan yang nantinya juga menimbulkan
feedback dan penelitiannya hanya melihat sikap atau respon masyarakat terhadap perusahaan.
Itu semua dilakukan PT. Revolusi Sejuta Rasa demi mempertahankan loyalitas pelanggan.

Kata kunci: Model Public Relations, Analisis, PT. Revolusi Sejuta Rasa, Loyalitas
pelanggan.
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ABSTRACT

With today's modern era, many new technological developments are found, one of
which is PT. Revolution of a Million Flavors or PT. RSR Brew is a company that was formed
in 2020 and is engaged in producing liquid vapes. This study discusses how the
implementation of the public relations model at PT. A Million Taste Revolution in
maintaining customer loyalty. In this study, researchers used descriptive qualitative research
methods with data collection techniques using interviews, observation and documentation.
There are two key informants in this study, namely the founder of PT. RSR Brew and public
relations, there are also three other supporting informants, namely customers from PT. RSR
Brew. The theory used in this research is the theory of excellence in public relations from
James Grunig & Todd Hunt. The results of his research are from the four characteristics of the
public relations model of PT. Revolution of a million flavors tends to apply both models,
namely the press agentry model and the two-way asymmetric model. The press agentry model
in its characteristics aims to do publicity to attract public and media attention, the nature /
direction of communication in disseminating information uses one direction, although in
resolving conflicts and dealing with complaints handling tends to use the two-way
asymmetric model, namely two-way communication but is still dominated by company.
Another two-way asymmetric model used in this study is through the characteristics of the
communication model in which the company is the source and the public or the public is the
target recipient of the message which will also generate feedback and the research only looks
at the attitude or response of the community towards the company. It was all done by PT. A
Million Taste Revolution in order to maintain customer loyalty.

Keywords: Public Relations Model, Analysis, PT. Revolution of a Million Flavors, Customer
loyalty.
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