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ABSTRACT 

 
 

The role of public relations today has shifted from the traditional era to the modern 

era known as digital public relations. The use of digital platforms is more practical 

in disseminating information. Researchers want to examine more deeply to find out 

about the strategies carried out by Bright Soul's Public Relations in forming an image 

through mental health education on Instagram. This study uses public relations 

model, namely two-way asymmetric and two- way symmetric by James Grunig and 

Hunt. The public relations model developed into the theory of excellence in public 

relations which was also used in this research. This research uses a qualitative 

approach with a qualitative descriptive type of research. To get the data needed, the 

researcher conducted interviews with several informants, namely Public Relations, 

Social Media Admin, Content Writer Bright Soul and five followers of Bright Soul. 

Researchers also conducted observations and documentation to complete the data 

needed. Based on the data that has been collected, the researchers got the results that 

Bright Soul's Public Relations practice a two-way asymmetric model by applying a 

strategy to persuade the audience and Bright Soul's Public Relations practice a two- 

way symmetric model by paying attention to public opinion without prioritizing 

organizational profits. So that what has been done by Bright Soul's Public Relations 

has been effective and has made the organization excellence. This makes the 

activities carried out by Bright Soul's Public Relations can form the right and good 

image through education on the importance of mental health on Instagram. 
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ABSTRAK 

 

Peran public relations saat ini telah bergeser dari era tradisional menjadi era modern 

yang dikenal sebagai digital public relations. Penggunaan platform digital lebih 

praktis dalam menyebarkan suatu informasi. Adanya penelitian ini, peneliti ingin 

mengkaji lebih dalam untuk mengetahui terkait strategi yang dilakukan oleh Public 

Relations Bright Soul dalam membentuk image melalui edukasi kesehatan mental di 

instagram. Penelitian ini menggunakan model public relations yaitu two – way 

asymmetric dan two – way symmetric oleh James Grunig dan Hunt. Model public 

relations tersebut berkembang menjadi teori excellence in public relations yang juga 

digunakan dalam penelitian ini. Penelitian ini menggunakan pendekatan kualiatif 

dengan jenis penelitian deskriptif kualitatif. Untuk mendapatkan data yang 

dibutuhkan, peneliti melakukan wawancara dengan beberapa informan yaitu Public 

Relations Bright Soul, Social Media Admin Bright Soul, Content Writer Bright Soul 

dan lima followers Bright Soul. Selain itu, peneliti juga melakukan observasi dan 

dokumentasi untuk melengkapi data yang dibutuhkan oleh peneliti. Berdasarkan data 

yang telah terkumpul, peneliti mendapatkan hasil penelitian bahwa Public Relations 

Bright Soul melakukan praktik model two – way asymmetric dengan menerapkan 

strategi untuk mempersuasi khalayak serta Public Relations Bright Soul melakukan 

praktik model two – way symmetric dengan memperhatikan pendapat khalayak 

tanpa mengutamakan keuntungan organisasi. Sehingga yang dilakukan oleh Public 

Relations Bright Soul dapat dikatakan efektif dan dapat membuat organisasi menjadi 

excellence. Maka hal tersebut membuat aktivitas yang dilakukan oleh Public 

Relations Bright Soul dapat membentuk image yang tepat dan baik melalui edukasi 

pentingnya kesehatan mental di instagram. 

 

Kata Kunci : Public Relations, Teori Excellence in Public Relations, Image 
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