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LAMPIRAN 

 

Lampiran 1 Kuesioner 

 

KUESIONER PENELITIAN 

Responden (Bapak, ibu dan saudara) yang terhormat, perkenalkan nama saya 

Cici Elfina Fitria mahasiswa Universitas 17 Agustus 1945 Surabaya Program 

Studi Administrasi Bisnis meminta waktu saudara untuk berpartisipasi dalam 

mengisi dan menjawab seluruh pernyataan yang telah disediakan pada 

kuesioner online ini. Kuesioner ini digunakan untuk pengumpulan data pada 

penelitian saya dalam menyusun Skripsi yang berjudul “Pengaruh Promosi 

melalui Media Sosial dan Electronic Word of Mouth terhadap Minat Beli 

Konsumen pada Produk Whitelab di Surabaya” untuk itu diharapkan saudara 

menjawab dengan sebenar-benarnya. Atas kesediannya saya ucapkan 

terimakasih sebanyak-banyaknya. 

1. Profil Responden  

Nama :        Pendapatan :       < 1.000.000 

Jenis Kelamin :              1.000.000 – 3.000.000 

Profesi :       Mahasiswa                              > 3.000.000 

                     Pekerja 

Umur :         17-20 tahun        Media Sosial yang digunakan :  

                    21-25 tahun          Tiktok   

                    >25 tahun          Instagram 

2.  Petunjuk Pengisian  

Berilah tanda (✓) pada setiap jawaban yang saudara pilih. Berikut 5 uraian 

pilihan jawaban: 

a. STS  = Sangat Tidak Setuju  ( Skor = 1 ) 

b. TS  = Tidak Setuju   ( Skor = 2 ) 
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c. KS  = Kurang Setuju  ( Skor = 3 ) 

d. S   = Setuju   ( Skor = 4 ) 

e. SS  = Sangat Setuju  ( Skor = 5 ) 

NO PERNYATAAN STS TS KS S SS 

Promosi melalui Media Sosial 

Jangkauan Promosi 

1 Whitelab melakukan Promosi melalui 

Media Sosial Instagram dan Tiktok agar 

promosi yang dilakukan  dapat dijangkau 

oleh seluruh lapisan masyarakat 

     

Kuantitas Update di Media Sosial 

2 Whitelab melakukan promosi terhadap 

produk-produknya setiap hari melalui 

media sosial 

     

3 Whitelab selalu memberikan promosi 

yang Up to Date atau sesuai dengan trend  

     

4 Whitelab melakukan promosi tidak hanya 

mengenai produk saja melainkan juga 

informasi mengenai event, diskon, promo 

dll 

     

Kualitas Pesan 

5 Whitelab melakukan promosi dengan 

pesan atau kalimat yang selalu menarik, 

unik dan mudah dipahami  

     

6 Whitelab melakukan promosi dengan 

pesan atau kalimat yang selalu berbeda 
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dengan merek lain 

Electronic Word of Mouth 

Intensitas 

1 Frekuensi responden dalam mendapatkan 

informasi mengenai produk Whitelab 

tinggi  

     

2 Frekuensi responden dalam berinteraksi 

dengan pengguna media sosial lain tinggi   

     

3 Responden Whitelab dapat menemukan 

banyak ulasan dari pengguna media sosial 

mengenai produk Whitelab  

     

Konten  

4 Konsumen memberikan informasi secara 

Word of Mouth kepada konsumen lain 

tentang berbagai pilihan produk yang 

ditawarkan oleh Whitelab 

     

5 Konsumen memberikan informasi secara 

Word of Mouth kepada konsumen lain 

mengenai kualitas produk yang 

ditawarkan oleh Whitelab 

     

6 Konsumen memberikan informasi secara 

Word of Mouth kepada konsumen lain 

mengenai harga yang ditawarkan oleh 

Whitelab (harga asli ataupun diskon) 

     

7 Konsumen memberikan informasi secara 

Word of Mouth kepada konsumen lain 
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mengenai keamanan apabila 

menggunakan produk Whitelab  

8 Konsumen memberikan informasi secara 

Word of Mouth kepada konsumen lain 

mengenai media sosial apa saja yang 

digunakan oleh Whitelab dalam 

mempromosikan ataupun menjual 

produknya 

     

Valance of Opinion 

9 Konsumen memberikan pendapat 

mengenai produk Whitelab berupa 

testimonial ataupun informasi yang 

mereka peroleh melalui kolom komentar 

pada media sosial  

     

10 Konsumen memberikan pendapat 

mengenai produk Whitelab berupa 

rekomendasi melalui kolom komentar 

pada media sosial 

     

Minat Beli Konsumen 

1 Saudara cenderung membeli produk 

Whitelab karena melihat promosi dan 

Word of Mouth yang diberikan secara 

langsung melalui media sosial 

     

2 Saudara cenderung membeli produk 

Whitelab dan merekomendasikan produk 

tersebut kepada orang lain 
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3 Saudara cenderung membeli produk 

Whitelab setelah sebelumnya mencari 

informasi mengenai produk yang saudara 

minati 

     

 

Lampiran 2 Tabulasi data 

 

1. Tabulasi variabel Promosi melalui Media Sosial 

Promosi melalui Media Sosial 

No 
Pernyataan Total 

Score 

Rata-rata 

Score 1 2 3 4 5 6 

1 4 5 5 4 5 4 27 4.50 

2 4 4 4 4 4 3 23 3.83 

3 4 3 4 4 4 4 23 3.83 

4 4 4 5 3 4 3 23 3.83 

5 4 3 5 4 3 4 23 3.83 

6 5 4 5 4 5 4 27 4.50 

7 5 4 5 5 5 5 29 4.83 

8 4 3 3 4 4 3 21 3.50 

9 5 5 5 5 5 5 30 5.00 

10 4 5 5 4 4 4 26 4.33 

11 4 5 5 4 5 4 27 4.50 

12 4 5 5 5 5 5 29 4.83 

13 5 4 4 4 4 5 26 4.33 

14 5 5 5 5 5 5 30 5.00 

15 5 4 3 5 5 3 25 4.17 

16 5 4 4 5 4 3 25 4.17 

17 5 4 5 4 4 4 26 4.33 

18 5 5 5 5 5 5 30 5.00 

19 5 5 5 5 5 5 30 5.00 

20 5 5 5 5 5 5 30 5.00 

21 5 4 4 4 4 3 24 4.00 

22 4 3 4 4 3 3 21 3.50 
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23 4 4 4 3 5 4 24 4.00 

24 5 5 5 5 5 5 30 5.00 

25 5 4 5 4 5 4 27 4.50 

26 5 5 5 5 5 5 30 5.00 

27 5 4 4 5 4 4 26 4.33 

28 5 5 5 5 5 5 30 5.00 

29 4 3 4 4 4 4 23 3.83 

30 4 4 5 4 4 3 24 4.00 

31 5 5 5 5 5 5 30 5.00 

32 4 5 3 2 3 4 21 3.50 

33 5 4 4 4 3 3 23 3.83 

34 5 5 5 5 5 4 29 4.83 

35 5 4 5 5 5 5 29 4.83 

36 5 4 4 4 4 3 24 4.00 

37 5 5 5 5 5 5 30 5.00 

38 5 5 5 5 5 5 30 5.00 

39 4 3 4 3 4 4 22 3.67 

40 4 4 4 3 3 3 21 3.50 

41 3 3 3 3 3 3 18 3.00 

42 4 3 4 3 4 4 22 3.67 

43 5 5 5 5 5 5 30 5.00 

44 4 4 4 4 4 4 24 4.00 

45 5 5 5 5 5 3 28 4.67 

46 5 5 5 5 5 4 29 4.83 

47 4 5 3 4 4 5 25 4.17 

48 4 5 4 3 4 4 24 4.00 

49 4 4 5 5 3 4 25 4.17 

50 4 4 4 5 4 4 25 4.17 

51 5 4 5 5 5 4 28 4.67 

52 4 4 4 4 4 3 23 3.83 

53 4 4 3 3 4 2 20 3.33 

54 4 4 3 3 4 3 21 3.50 

55 5 4 4 4 4 3 24 4.00 

56 5 4 3 4 4 4 24 4.00 



7 
 

 
 

57 5 3 4 4 4 4 24 4.00 

58 5 4 3 4 4 4 24 4.00 

59 4 3 4 5 4 3 23 3.83 

60 5 5 5 5 5 5 30 5.00 

61 5 4 5 3 4 3 24 4.00 

62 5 5 5 5 5 5 30 5.00 

63 3 2 4 5 3 3 20 3.33 

64 3 3 4 4 5 3 22 3.67 

65 4 4 5 4 5 4 26 4.33 

66 4 3 4 3 4 4 22 3.67 

67 4 5 4 5 4 3 25 4.17 

68 4 3 5 4 2 3 21 3.50 

69 5 3 4 2 4 1 19 3.17 

70 3 4 3 4 2 2 18 3.00 

71 4 2 2 4 4 3 19 3.17 

72 4 3 5 4 3 5 24 4.00 

73 4 4 4 4 4 4 24 4.00 

74 4 4 4 4 4 4 24 4.00 

75 4 4 5 4 3 4 24 4.00 

76 4 4 5 3 5 4 25 4.17 

77 4 4 4 5 4 4 25 4.17 

78 4 4 4 4 4 4 24 4.00 

79 5 4 4 4 4 3 24 4.00 

80 5 5 5 5 5 5 30 5.00 

81 5 5 5 5 5 5 30 5.00 

82 3 3 3 3 4 4 20 3.33 

83 4 3 4 3 5 4 23 3.83 

84 5 5 5 5 5 5 30 5.00 

85 5 5 5 5 5 5 30 5.00 

86 3 2 4 4 3 2 18 3.00 

87 5 5 5 5 5 5 30 5.00 

88 3 3 4 2 5 5 22 3.67 

89 5 4 2 3 3 4 21 3.50 

90 4 4 4 3 3 3 21 3.50 
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91 5 5 5 5 5 5 30 5.00 

92 5 5 5 5 5 5 30 5.00 

93 5 5 5 5 5 5 30 5.00 

94 3 4 4 3 3 4 21 3.50 

95 4 3 5 5 4 4 25 4.17 

96 3 2 4 4 3 4 20 3.33 

97 3 4 2 5 3 3 20 3.33 

98 4 4 4 4 4 4 24 4.00 

99 3 4 4 3 3 3 20 3.33 

100 5 5 5 5 5 5 30 5.00 

Total 

Score 
437 409 433 421 425 400 2525 417.33 

 

2. Tabulasi variabel Electronic Word of Mouth 

Electronic Word of Mouth 

No 

Pernyataan 
Total 

Score 

Rata-

rata 

score 
1 2 3 4 5 6 7 8 9 10 

1 5 4 5 5 5 5 4 3 4 3 43 4.30 

2 4 4 4 4 4 4 4 4 4 4 40 4.00 

3 4 3 3 4 4 3 3 3 4 4 35 3.50 

4 5 4 3 5 4 4 3 4 4 5 41 4.10 

5 4 3 3 3 4 4 4 3 3 4 35 3.50 

6 4 4 5 5 4 4 4 4 4 4 42 4.20 

7 5 5 5 5 5 5 5 5 5 5 50 5.00 

8 3 4 3 4 4 4 4 3 3 3 35 3.50 

9 5 5 5 5 5 5 5 5 5 5 50 5.00 

10 5 5 4 4 4 4 5 4 3 3 41 4.10 

11 5 5 5 5 5 5 5 4 5 4 48 4.80 

12 4 5 5 5 5 5 4 4 5 5 47 4.70 

13 5 5 5 5 5 5 4 4 4 5 47 4.70 

14 5 5 5 5 5 5 5 5 5 5 50 5.00 

15 4 3 4 3 4 5 4 5 4 5 41 4.10 

16 3 3 4 4 3 3 4 3 4 4 35 3.50 

17 5 3 4 3 4 4 4 2 4 3 36 3.60 
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18 5 5 5 5 5 5 5 5 5 5 50 5.00 

19 5 5 4 4 5 5 5 4 5 4 46 4.60 

20 5 5 5 5 5 5 5 5 5 5 50 5.00 

21 4 5 5 5 5 5 4 4 5 4 46 4.60 

22 4 3 3 3 3 3 4 4 4 5 36 3.60 

23 5 4 3 4 5 4 4 4 3 4 40 4.00 

24 5 5 5 5 5 5 5 5 5 5 50 5.00 

25 4 5 4 4 4 4 4 4 5 4 42 4.20 

26 5 5 5 5 5 5 5 5 5 5 50 5.00 

27 4 4 4 4 4 4 4 3 4 4 39 3.90 

28 5 5 5 5 5 5 5 5 5 5 50 5.00 

29 4 4 4 4 4 4 4 4 4 4 40 4.00 

30 4 4 5 5 4 5 4 4 4 4 43 4.30 

31 5 5 5 5 5 5 5 5 5 5 50 5.00 

32 4 3 4 5 4 4 5 3 2 3 37 3.70 

33 3 4 4 5 5 5 5 3 1 1 36 3.60 

34 4 4 5 5 5 5 5 5 5 4 47 4.70 

35 4 4 4 4 4 4 4 4 4 4 40 4.00 

36 3 4 4 4 3 3 4 3 4 3 35 3.50 

37 5 5 5 5 5 5 5 5 5 5 50 5.00 

38 4 4 5 4 4 4 4 4 4 4 41 4.10 

39 4 4 4 4 4 4 4 4 4 4 40 4.00 

40 4 4 4 4 3 3 3 3 2 2 32 3.20 

41 3 3 3 3 3 3 3 3 3 3 30 3.00 

42 4 4 4 4 4 4 4 4 4 5 41 4.10 

43 5 5 5 5 5 5 5 5 5 5 50 5.00 

44 4 4 4 4 4 4 4 4 4 4 40 4.00 

45 4 4 3 3 3 3 4 4 4 4 36 3.60 

46 4 5 5 5 5 5 5 5 4 4 47 4.70 

47 4 3 4 3 3 3 5 5 5 4 39 3.90 

48 5 3 4 5 4 5 5 5 4 4 44 4.40 

49 4 3 3 4 4 3 4 5 4 5 39 3.90 

50 5 4 5 4 5 5 5 5 4 5 47 4.70 

51 4 4 5 4 5 3 4 5 5 5 44 4.40 
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52 4 3 4 3 4 4 4 4 4 4 38 3.80 

53 4 4 5 5 3 4 4 3 4 3 39 3.90 

54 5 3 4 3 3 3 4 4 3 4 36 3.60 

55 4 4 4 3 3 3 3 4 4 4 36 3.60 

56 5 4 4 4 3 4 4 4 5 5 42 4.20 

57 4 5 4 4 4 4 4 4 4 4 41 4.10 

58 4 3 4 5 5 4 3 4 5 4 41 4.10 

59 5 4 4 4 4 4 5 3 3 3 39 3.90 

60 5 5 5 5 5 5 5 5 5 5 50 5.00 

61 5 3 5 5 4 4 4 5 4 5 44 4.40 

62 5 5 5 5 5 5 5 5 5 5 50 5.00 

63 4 2 5 3 4 3 3 4 3 4 35 3.50 

64 3 4 4 5 4 3 4 3 3 2 35 3.50 

65 4 4 5 5 4 5 4 4 5 4 44 4.40 

66 4 3 4 2 3 2 4 4 3 3 32 3.20 

67 5 5 4 4 4 4 4 3 3 3 39 3.90 

68 2 2 2 4 4 4 3 3 5 5 34 3.40 

69 3 2 2 4 3 3 4 4 5 4 34 3.40 

70 2 2 4 4 3 2 4 4 3 3 31 3.10 

71 3 3 4 2 4 5 4 4 3 3 35 3.50 

72 5 4 5 3 4 5 4 5 4 3 42 4.20 

73 4 4 4 4 4 4 4 4 4 4 40 4.00 

74 4 4 4 4 4 4 4 4 4 4 40 4.00 

75 5 4 3 4 4 3 5 5 4 4 41 4.10 

76 3 5 4 4 5 4 3 5 5 4 42 4.20 

77 4 4 4 4 4 4 4 4 4 4 40 4.00 

78 4 4 4 4 4 4 4 4 4 4 40 4.00 

79 4 5 5 4 5 5 5 4 4 4 45 4.50 

80 5 5 5 5 5 5 5 5 5 5 50 5.00 

81 5 5 5 5 5 5 5 5 5 5 50 5.00 

82 4 1 3 3 4 2 4 4 3 5 33 3.30 

83 2 3 4 5 2 5 4 3 2 4 34 3.40 

84 5 5 5 5 5 5 5 5 5 5 50 5.00 

85 5 5 5 5 5 5 5 5 5 5 50 5.00 
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86 3 3 3 3 4 4 4 3 4 4 35 3.50 

87 5 5 5 5 5 5 5 5 5 5 50 5.00 

88 5 3 2 2 4 4 5 2 4 5 36 3.60 

89 4 5 5 2 2 2 3 4 4 3 34 3.40 

90 4 5 4 4 2 5 5 4 2 3 38 3.80 

91 5 5 5 5 5 5 5 5 5 5 50 5.00 

92 5 5 5 5 5 5 5 5 5 5 50 5.00 

93 5 5 5 5 5 5 5 5 5 5 50 5.00 

94 4 1 3 3 4 2 4 4 3 5 33 3.30 

95 4 4 4 4 4 4 4 3 4 4 39 3.90 

96 3 4 4 3 4 4 4 3 3 2 34 3.40 

97 4 4 4 4 4 4 4 4 3 3 38 3.80 

98 4 4 4 4 4 4 4 4 4 4 40 4.00 

99 4 4 3 3 4 4 5 3 3 2 35 3.50 

100 5 5 5 5 5 5 5 5 5 5 50 5.00 

Total 

Score 
424 404 424 420 422 421 435 417 416 419 4202 414.7 

 

3. Tabulasi variabel Minat Beli Konsumen  

Minat Beli Konsumen 

No 
Pernyataan Total 

score 

Rata-rata 

score 1 2 3 

1 3 5 5 13 4.33 

2 4 4 4 12 4.00 

3 4 4 4 12 4.00 

4 4 4 3 11 3.67 

5 5 4 4 13 4.33 

6 4 4 5 13 4.33 

7 5 4 4 13 4.33 

8 4 4 4 12 4.00 

9 5 5 5 15 5.00 

10 5 4 5 14 4.67 

11 5 5 5 15 5.00 

12 5 5 5 15 5.00 

13 5 5 5 15 5.00 
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14 5 5 5 15 5.00 

15 4 4 4 12 4.00 

16 4 4 4 12 4.00 

17 4 2 5 11 3.67 

18 5 5 5 15 5.00 

19 5 5 5 15 5.00 

20 5 5 5 15 5.00 

21 4 5 5 14 4.67 

22 4 4 4 12 4.00 

23 4 4 4 12 4.00 

24 5 5 5 15 5.00 

25 5 4 5 14 4.67 

26 4 5 4 13 4.33 

27 4 4 4 12 4.00 

28 3 3 5 11 3.67 

29 4 4 4 12 4.00 

30 4 4 4 12 4.00 

31 5 5 5 15 5.00 

32 5 2 4 11 3.67 

33 4 4 5 13 4.33 

34 4 5 5 14 4.67 

35 4 3 5 12 4.00 

36 5 5 4 14 4.67 

37 5 5 5 15 5.00 

38 4 4 4 12 4.00 

39 4 4 4 12 4.00 

40 4 2 5 11 3.67 

41 3 3 3 9 3.00 

42 3 3 3 9 3.00 

43 5 5 5 15 5.00 

44 4 4 4 12 4.00 

45 4 3 5 12 4.00 

46 4 4 5 13 4.33 

47 4 5 4 13 4.33 
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48 4 5 5 14 4.67 

49 4 4 5 13 4.33 

50 4 4 5 13 4.33 

51 3 4 5 12 4.00 

52 4 3 4 11 3.67 

53 4 4 3 11 3.67 

54 4 3 5 12 4.00 

55 4 3 4 11 3.67 

56 5 5 5 15 5.00 

57 4 4 4 12 4.00 

58 5 4 4 13 4.33 

59 5 4 3 12 4.00 

60 5 5 5 15 5.00 

61 3 3 5 11 3.67 

62 5 5 5 15 5.00 

63 2 4 5 11 3.67 

64 4 5 4 13 4.33 

65 5 5 4 14 4.67 

66 4 5 5 14 4.67 

67 4 5 5 14 4.67 

68 5 4 4 13 4.33 

69 4 3 4 11 3.67 

70 4 3 3 10 3.33 

71 4 3 4 11 3.67 

72 5 3 5 13 4.33 

73 4 4 4 12 4.00 

74 4 4 4 12 4.00 

75 4 4 4 12 4.00 

76 4 3 3 10 3.33 

77 4 3 4 11 3.67 

78 4 4 4 12 4.00 

79 5 5 5 15 5.00 

80 5 5 5 15 5.00 

81 5 5 5 15 5.00 



14 
 

 
 

82 3 4 4 11 3.67 

83 4 2 5 11 3.67 

84 5 5 5 15 5.00 

85 5 5 5 15 5.00 

86 3 4 2 9 3.00 

87 5 5 5 15 5.00 

88 2 4 5 11 3.67 

89 2 5 5 12 4.00 

90 5 4 2 11 3.67 

91 5 5 5 15 5.00 

92 5 5 5 15 5.00 

93 5 5 5 15 5.00 

94 4 5 4 13 4.33 

95 4 4 4 12 4.00 

96 3 2 4 9 3.00 

97 5 3 5 13 4.33 

98 4 4 4 12 4.00 

99 4 3 5 12 4.00 

100 5 5 5 15 5.00 

Total 

Score 
424 413 445 1282 425.33 

 

 

Lampiran 3 Uji Validitas dan Uji Reliabilitas  

 

Uji Validitas  

Correlations 

 X01 X02 X03 X04 X05 X06 TOTAL 

X01 Pearson 

Correlation 

1 ,229 -,113 ,463
**
 ,274 ,266 ,431

*
 

Sig. (2-tailed)  ,223 ,552 ,010 ,143 ,156 ,017 

N 30 30 30 30 30 30 30 

X02 Pearson 

Correlation 

,229 1 ,483
**
 ,487

**
 ,733

**
 ,568

**
 ,839

**
 

Sig. (2-tailed) ,223  ,007 ,006 ,000 ,001 ,000 
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N 30 30 30 30 30 30 30 

X03 Pearson 

Correlation 

-,113 ,483
**
 1 ,183 ,369

*
 ,420

*
 ,608

**
 

Sig. (2-tailed) ,552 ,007  ,333 ,045 ,021 ,000 

N 30 30 30 30 30 30 30 

X04 Pearson 

Correlation 

,463
**
 ,487

**
 ,183 1 ,472

**
 ,524

**
 ,711

**
 

Sig. (2-tailed) ,010 ,006 ,333  ,008 ,003 ,000 

N 30 30 30 30 30 30 30 

X05 Pearson 

Correlation 

,274 ,733
**
 ,369

*
 ,472

**
 1 ,576

**
 ,810

**
 

Sig. (2-tailed) ,143 ,000 ,045 ,008  ,001 ,000 

N 30 30 30 30 30 30 30 

X06 Pearson 

Correlation 

,266 ,568
**
 ,420

*
 ,524

**
 ,576

**
 1 ,811

**
 

Sig. (2-tailed) ,156 ,001 ,021 ,003 ,001  ,000 

N 30 30 30 30 30 30 30 

TOTAL Pearson 

Correlation 

,431
*
 ,839

**
 ,608

**
 ,711

**
 ,810

**
 ,811

**
 1 

Sig. (2-tailed) ,017 ,000 ,000 ,000 ,000 ,000  

N 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

Correlations 

 X01 X02 X03 X04 X05 X06 X07 X08 X09 X10 

TOTA

L 

X01 Pearson 

Correlatio

n 

1 ,572

**
 

,611

**
 

,456

*
 

,575

**
 

,686

**
 

,661

**
 

,554

**
 

,605

**
 

,582

**
 

,747
**
 

Sig. (2-

tailed) 
 

,001 ,000 ,011 ,001 ,000 ,000 ,002 ,000 ,001 ,000 

N 30 30 30 30 30 30 30 30 30 30 30 
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X02 Pearson 

Correlatio

n 

,572

**
 

1 ,547

**
 

,768

**
 

,822

**
 

,725

**
 

,623

**
 

,647

**
 

,671

**
 

,534

**
 

,825
**
 

Sig. (2-

tailed) 

,001 
 

,002 ,000 ,000 ,000 ,000 ,000 ,000 ,002 ,000 

N 30 30 30 30 30 30 30 30 30 30 30 

X03 Pearson 

Correlatio

n 

,611

**
 

,547

**
 

1 ,622

**
 

,542

**
 

,732

**
 

,651

**
 

,493

**
 

,743

**
 

,594

**
 

,780
**
 

Sig. (2-

tailed) 

,000 ,002 
 

,000 ,002 ,000 ,000 ,006 ,000 ,001 ,000 

N 30 30 30 30 30 30 30 30 30 30 30 

X04 Pearson 

Correlatio

n 

,456

*
 

,768

**
 

,622

**
 

1 ,814

**
 

,762

**
 

,616

**
 

,622

**
 

,686

**
 

,584

**
 

,827
**
 

Sig. (2-

tailed) 

,011 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,001 ,000 

N 30 30 30 30 30 30 30 30 30 30 30 

X05 Pearson 

Correlatio

n 

,575

**
 

,822

**
 

,542

**
 

,814

**
 

1 ,852

**
 

,668

**
 

,681

**
 

,697

**
 

,555

**
 

,858
**
 

Sig. (2-

tailed) 

,001 ,000 ,002 ,000 
 

,000 ,000 ,000 ,000 ,001 ,000 

N 30 30 30 30 30 30 30 30 30 30 30 

X06 Pearson 

Correlatio

n 

,686

**
 

,725

**
 

,732

**
 

,762

**
 

,852

**
 

1 ,769

**
 

,775

**
 

,820

**
 

,679

**
 

,932
**
 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 

N 30 30 30 30 30 30 30 30 30 30 30 

X07 Pearson 

Correlatio

n 

,661

**
 

,623

**
 

,651

**
 

,616

**
 

,668

**
 

,769

**
 

1 ,715

**
 

,748

**
 

,629

**
 

,850
**
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Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 

N 30 30 30 30 30 30 30 30 30 30 30 

X08 Pearson 

Correlatio

n 

,554

**
 

,647

**
 

,493

**
 

,622

**
 

,681

**
 

,775

**
 

,715

**
 

1 ,690

**
 

,754

**
 

,834
**
 

Sig. (2-

tailed) 

,002 ,000 ,006 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 

N 30 30 30 30 30 30 30 30 30 30 30 

X09 Pearson 

Correlatio

n 

,605

**
 

,671

**
 

,743

**
 

,686

**
 

,697

**
 

,820

**
 

,748

**
 

,690

**
 

1 ,801

**
 

,895
**
 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 

N 30 30 30 30 30 30 30 30 30 30 30 

X10 Pearson 

Correlatio

n 

,582

**
 

,534

**
 

,594

**
 

,584

**
 

,555

**
 

,679

**
 

,629

**
 

,754

**
 

,801

**
 

1 ,808
**
 

Sig. (2-

tailed) 

,001 ,002 ,001 ,001 ,001 ,000 ,000 ,000 ,000 
 

,000 

N 30 30 30 30 30 30 30 30 30 30 30 

TOTA

L 

Pearson 

Correlatio

n 

,747

**
 

,825

**
 

,780

**
 

,827

**
 

,858

**
 

,932

**
 

,850

**
 

,834

**
 

,895

**
 

,808

**
 

1 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

N 30 30 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 
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*. Correlation is significant at the 0.05 level (2-tailed). 

 

Correlations 

 Y01 Y02 Y03 TOTAL 

Y01 Pearson Correlation 1 ,629
**
 ,689

**
 ,870

**
 

Sig. (2-tailed)  ,000 ,000 ,000 

N 30 30 30 30 

Y02 Pearson Correlation ,629
**
 1 ,685

**
 ,884

**
 

Sig. (2-tailed) ,000  ,000 ,000 

N 30 30 30 30 

Y03 Pearson Correlation ,689
**
 ,685

**
 1 ,892

**
 

Sig. (2-tailed) ,000 ,000  ,000 

N 30 30 30 30 

TOTAL Pearson Correlation ,870
**
 ,884

**
 ,892

**
 1 

Sig. (2-tailed) ,000 ,000 ,000  

N 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

 
 

Uji Reliabilitas  

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,799 6 

 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

X01 20,9333 7,513 ,274 ,818 

X02 21,3667 5,551 ,738 ,722 

X03 21,1333 6,326 ,387 ,813 

X04 21,2333 6,323 ,578 ,763 

X05 21,1333 5,844 ,705 ,733 
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X06 21,5333 5,430 ,680 ,735 

   

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,952 10 

 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

X01 35,6667 56,575 ,696 ,951 

X02 35,8000 53,614 ,778 ,947 

X03 35,8333 54,902 ,727 ,949 

X04 35,7000 54,286 ,785 ,947 

X05 35,6667 54,575 ,826 ,946 

X06 35,7333 51,926 ,913 ,941 

X07 36,0333 52,447 ,807 ,946 

X08 36,2000 53,062 ,789 ,947 

X09 35,9000 52,714 ,866 ,943 

X10 35,9667 53,413 ,756 ,948 

    

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,856 3 

 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Y01 7,7000 3,803 ,716 ,810 

Y02 7,9000 3,403 ,715 ,816 
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Y03 7,5333 3,706 ,761 ,769 

 

 

Lampiran 4 Uji Asumsi Klasik  

              
         

                  
        

Model 

Collinearity Statistics 

Tolerance VIF 
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1 (Constant)   

x1 ,241 4,146 

x2 ,241 4,146 

 

                
 

Lampiran 5 Analisis Regresi Linier Berganda  

 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

B Std. Error Beta 

1 (Constant) 1,261 ,276  

X1 ,353 ,128 ,382 

X2 ,366 ,131 ,387 

 

 

Lampiran 6 Uji Hipotesis  

 

Model Summaryb 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 ,744
a
 ,553 ,544 ,37863 

a. Predictors: (Constant), X2, X1 

b. Dependent Variable: Y 
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ANOVAa 

Model 

Sum of 

Squares Df Mean Square F Sig. 

1 Regression 17,194 2 8,597 59,969 ,000
b
 

Residual 13,906 97 ,143   

Total 31,100 99    

a. Dependent Variable: Y 

b. Predictors: (Constant), X2, X1 

  
Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

T Sig. B Std. Error Beta 

1 (Constant) 1,261 ,276  4,568 ,000 

X1 ,353 ,128 ,382 2,762 ,007 

X2 ,366 ,131 ,387 2,800 ,006 

a. Dependent Variable: Y 

  

Correlations 

 X1 X2 Y 

X1 Pearson Correlation 1 ,871
**
 ,719

**
 

Sig. (2-tailed)  ,000 ,000 

N 100 100 100 

X2 Pearson Correlation ,871
**
 1 ,720

**
 

Sig. (2-tailed) ,000  ,000 

N 100 100 100 

Y Pearson Correlation ,719
**
 ,720

**
 1 

Sig. (2-tailed) ,000 ,000  

N 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Lampiran 7 Kartu Bimbingan 
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Lampiran 8 Lembar Perintah Revisi 
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Lampiran 9 Hasil Turnitin 

 


