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Abstrak 

Perilaku konsumtif merupakan perilaku negatif individu dalam berbelanja 

tanpa adanya batas dan tanpa pertimbangan yang rasional, serta membeli barang-

barang yang sebenarnya diluar kebutuhan secara berlebihan agar terpenuhinya 

keinginan untuk mendapatkan kepuasan semata daripada kebutuhan sebenarnya. Salah 

satu faktor yang dapat mempengaruhi perilaku konsumtif adalah kontrol diri. 

Penelitian ini bertujuan untuk mengetahui adanya hubungan kontrol diri dengan 

perilaku konsumtif pembelian merchandise K-pop pada remaja. Metode yang 

digunakan adalah pendekatan kuantitatif. Subyek penelitian sebanyak 100 remaja 

kpopers yang diambil dengan purposive sampling. Pengumpulan data dilakukan 

dengan menggunakan skala perilaku konsumtif dan skala kontrol diri. Metode analisis 

yang digunakan adalah teknik kolerasi product moment Pearson. Hasil analisis data 

menunjukkan besarnya koefisien kolerasi antara variabel kontrol diri dengan perilaku 

konsumtif sebesar -0,455 dan p=0,000 (p<0,01). Hasil tersebut menunjukkan bahwa 

ada hubungan negatif antara kontrol diri dengan perilaku konsumtif pembelian 

merchandise K-pop pada remaja. Dengan persentasi sebasar 20,7% pada kontrol diri 

dan 79,3% dipengaruhi oleh variabel lain. 

 
Kata kunci: Kontrol Diri, Perilaku Konsumtif, Remaja, K-pop 

  

mailto:krnapuspaanjani@gmail.com


xii 
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Abstract 

Consumptive behavior is an individual’s negative behavior in shopping 

without limits and without rational consideration, and buying goods that are 

actually out of necessity in excess to fulfill the desires and get satisfaction only than 

the actual needs. One of factors that can influence consumptive behavior is self 

control. This study aims to determine the correlation between self-control and 

consumptive behavior in K-pop merchandise purchases in adolescents. The method 

used is a quantitative approach. Research subjects were 100 teenagers taken by 

purposive sampling. Data collection was carried out using a scale of consumptive 

behavior and self-control scale. The analytical method used is Pearson product 

moment correlation technique. The results of data analysis showed the magnitude of 

the correlation coefficient between self-control variables and consumptive behavior 

is -0.455 and p=0.000 (p<0.01). These results indicate that there is a negative 

relationship between self-control and consumptive behavior in K-pop merchandise 

purchases in adolescents. With a percentage of 20.7% in self-control and 79.3% 

influenced by other variables. 

 

Keyword : Self-Control, Consumptive Behavior, Adolescents, K-pop 

  

mailto:krnapuspaanjani@gmail.com


xiii 
 

DAFTAR ISI 

Halaman Judul ..........................................................................................................  i  

Halaman Persetujuan Skripsi .................................................................................  ii 

Halaman Pengesahan Skripsi .................................................................................  iii 

Halaman Surat Pernyataan ....................................................................................  iv 

Persetujuan Publikasi ............................................................................................... v 

Halaman Persembahan ...........................................................................................  vi 

Halaman Motto .......................................................................................................  vii 

Curiculum Vitae  ....................................................................................................  viii 

Kata Pengantar ........................................................................................................  ix 

Abstrak .....................................................................................................................  xi 

Abstract ...................................................................................................................  xii 

Daftar Isi ................................................................................................................. xiii 

Daftar Tabel  ........................................................................................................... xvi 

Daftar Lampiran ....................................................................................... xvii 

I. PENDAHULUAN.............................................................................................. 1 

A. Permasalahan ................................................................................................ 1 

1. Latar Belakang Masalah  ...................................................................... 1 

2. Rumusan Masalah  ............................................................................... 6 

B. Tujuan dan Manfaat Penelitian ..................................................................... 6 

1. Tujuan Penelitian  .................................................................................. 6 

2. Manfaat Penelitian  ................................................................................ 6 

C. Keaslian Penelitian  ...................................................................................... 7 

II. TINJAUAN PUSTAKA  ................................................................................... 9 



xiv 
 

A. Remaja .......................................................................................................... 9 

1. Pengertian Remaja ................................................................................. 9 

2. Tahap Perkembangan Remaja .............................................................. 10 

3. Tugas Perkembangan Remaja .............................................................. 10 

4. Ciri-Ciri Remaja ................................................................................... 11 

B. Perilaku Konsumtif ..................................................................................... 12 

1. Pengertian Perilaku Konsumtif  ........................................................... 12 

2. Faktor-Faktor Perilaku Konsumtif ....................................................... 14 

3. Dimensi Perilaku Konsumtif  ............................................................... 15 

4. Ciri-Ciri Perilaku Konsumtif ............................................................... 16 

5. Indikator Perilaku Konsumtif ............................................................... 17 

C. Kontrol Diri ................................................................................................ 20 

1. Pengertian Kontrol Diri ........................................................................ 20 

2. Faktor-Faktor Kontrol Diri  .................................................................. 20 

3. Jenis-Jenis Kontrol Diri  ....................................................................... 21 

4. Kontrol Diri Pada Remaja .................................................................... 22 

5. Indikator Kontrol Diri ........................................................................... 22 

D. Hubungan Antara Kontrol Diri dan Perilaku Konsumtif Pembelian 

Merchandise K-Pop Pada Remaja .............................................................. 25 

E. Hipotesis ..................................................................................................... 26 

III. METODE PENELITIAN  .............................................................................. 27 

A. Sampel dan Partisipan  ............................................................................... 27 

a. Sampel ................................................................................................. 27 

b. Partisipan ............................................................................................. 27 

B. Desain Penelitian  ...................................................................................... 27 

C. Instrumen Pengumpulan Data  ................................................................... 28 

1. Skala Perilaku Konsumtif .................................................................... 28 

a. Definisi Operasional ..................................................................... 28 

b. Pengembangan Alat Ukur ............................................................. 28 



xv 
 

c. Uji Alat Ukur ................................................................................ 30 

1) Validitas  ................................................................................ 30 

2) Reliabilitas.............................................................................. 31 

2. Skala Kontrol Diri ............................................................................... 32 

a. Definisi Operasional ..................................................................... 32 

b. Pengembangan Alat Ukur ............................................................. 32 

c. Uji Alat Ukur ................................................................................ 33 

1) Validitas  ............................................................................... 33 

2) Reliabilitas ............................................................................. 34 

D. Uji Prasyarat dan Analisa Data  ................................................................. 35 

1. Uji Prasyarat ........................................................................................ 35 

a. Uji Normalitas .............................................................................. 35 

b. Uji Linearitas ................................................................................ 36 

2. Analisis Data ....................................................................................... 36 

IV. HASIL PENELITIAN DAN PEMBAHASAN ............................................. 37 

A. Hasil Penelitian ............................................................................................ 37 

B. Pembahasan  ................................................................................................. 37 

V. KESIMPULAN DAN SARAN ....................................................................... 41 

A. Kesimpulan ................................................................................................. 41 

B. Saran ............................................................................................................. 41 

1. Bagi Remaja .......................................................................................... 41 

2. Bagi Orang Tua ..................................................................................... 41 

3. Bagi Peneliti Selanjutnya ....................................................................... 42 

 

DAFTAR PUSTAKA .............................................................................................. 43 

LAMPIRAN  ............................................................................................................ 46 

  



xvi 
 

DAFTAR TABEL 

Tabel 1 Penilaian Aitem Favorable dan Unfavorable ........................................... 29 

Tabel 2 Blue Print Skala Perilaku Konsumtif ...................................................... 29 

Tabel 3 Hasil Uji Validitas Skala Perilaku Konsumtif ........................................ 31 

Tabel 4 Penilaian Aitem Favorable dan Unfavorable ........................................... 32 

Tabel 5 Blue Print Skala Kontrol Diri ................................................................... 33 

Tabel 6 Hasil Uji Validitas Skala Kontrol Diri ..................................................... 34 

  



xvii 
 

DAFTAR LAMPIRAN 

Lampiran A. Tabulasi Data Uji Coba Skala ......................................................... 46 

Lampiran B. Hasil Uji Validitas dan Reliabilitas ................................................. 49 

Lampiran C. Hasil Uji Prasyarat dan Analisis Data ........................................... 60 

Lampiran D. Angket Sebaran ................................................................................ 63 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


	cover depan.pdf
	cover dalam.pdf
	Pengesahan Pembimbing.pdf
	Pengesahan Penguji.pdf
	pernyataan plagiat.pdf
	publikasi.pdf
	Halaman Persembahan.pdf
	CV.pdf
	Kata Pengantar.pdf
	Abstrak (Bahasa Indonesia dan Bahasa Inggris).pdf
	Daftar Isi.pdf

