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ABSTRAK

Angka kasus covid-19 yang cukup tinggi di Indonesia. Tentunya membawa
pengaruh yang besar bagi masyarakat khususnya di bidang industri Pertelevisian.
Media televisi di Indonesia saat ini terus bertambah baik secara Media televisi lokal
swasta maupun nasional. Pandemi covid yang semakin terus memicu berkurangnya
pertahanan media televisi menjadikan media televisi berlomba untuk membuat suatu
strategi komunikasi pemasaran untuk menggait para khalayak. Peneliti mengambil
tema strategi komunikasi pemasaran karena melihat banyaknya peminat khalayak
untuk menonton layanan iklan melalui televisi seperti iklan obat herbal Bio HSA
MADU TV Tulungaggung. Tujuan penelitian ini untuk mengetahui strategi
komunikasi pemasaran obat herbal Bio HSA melalui iklan di MADU TV
Tulungagung. Penelitian menggunakan metode dan analisis penelitian kualitatif
deskriptif. Teknik pengumpulan data yang dilakukan peneliti melalui observasi, dan
wawancara kepada karyawan MADU TV. Hasil dari penelitian ini menunjukkan
bahwa MADU TV menggunakan strategi komunikasi pemasaran melalui iklan Bio

HSA yang membuat MADU TV hingga bertahan sampai saat ini sangatlah efektif.

Kata Kunci : Televisi, Strategi komunikasi pemasaran, MADU TV



ABSTACT

The number of Covid-19 cases is quite high in Indonesia. Of course, it has a
great influence on society, especially in the television industry. Television media in
Indonesia is currently growing, both private and national local television media. The
COVID-19 pandemic, which continues to trigger a reduction in the defense of
television media, has made television media compete to create a marketing
communication strategy to attract audiences.

The researcher took the theme of marketing communication strategy because he saw the
number of audiences interested in watching advertising services through television such as
advertisements for herbal medicine Bio HSA MADU TV Tulungagung. The purpose of this
study was to determine the marketing communication strategy of Bio HSA herbal medicine
through advertisements on MADU TV Tulungagung. This research uses descriptive
qualitative research methods and analysis. Data collection techniques carried out by
researchers through observation, and interviews with MADU TV employees. The results of
this study indicate that MADU TV uses a marketing communication strategy through Bio

HSA advertisements which has made MADU TV very effective until now.

Keywords: Television, Marketing communication strategy, MADU TV
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