
 

BIBLIOGRAPHY 

Agustia, K.T.S. 2018. “Non-Verbal Communication in Coca Cola Advertisement: 

Semiotic Analysis”. Language in the Online & Offline World 6: The Fortitude. 

May, hal. 159-164. 

Bakar, M.H.A., Desa, M.A.M., & Mustafa, M. 2015. “Attributes for Image Content 

that Attract Consumers‟ Attention to Advertisements”. Procedia - Social and 

Behavioral Sciences. Vol. 195, hal. 309-314. 

Barthes, R. 1964. Elements of Semiology. New York: Hill & Wang. 

Cobley, P. & Litza, J. 1997. Introducing Semiotics. Australia : McPhearson‟s 

Printing Group. 

Danesi, M. 2002. Understanding Media Semiotics. London: Arnold, a member of 

the Hodder Headline Group. 

Dhananjaya, P.A., Wandia, I.K., & Maharani, S.A.I. 2019. “Verbal and Non-Verbal 

Signs of “Moana Movie Poster”. Humanis. Vol. 23, No. 1. Februari, hal. 43-50. 

Fiske, J. 2002. Introduction To Communication Studies. Second Edition. London & 

New York: Routledge. 

Fletcher, W. 2008. Powers of Persuasion: The Inside Story of British Advertising. 

Oxford: University Press. 

Gunawan, E.S. 2018. “Semiotic Analysis of Adapted Advertising Communication 

Between China and Western Pepsi “Rising” Global Advertising”. Serat Rupa 

Journal of Design. Vol. 1, No. 3. May, hal. 475-495. 

Hurford, J.R., Heasly, B., & Smith, M.B. 2007. Semantics A Coursebook. Second 

Edition. New York: Cambridge University Press 

Lasune, S. 2011. S.Y.B.A/S.Y.B.Com. : Advertising. Mumbai: Institute of Distance 



 

and Open Learning. 

Limensa, J.S. 2018. “Denotative and Connotative Meanings in Wonderfilled 

Advertisement of Oreo”. K@ta Kita. Vol. 6, No. 1. Januari, hal. 89-97. 

Noriega, J., & Blair, E. 2008. “Advertising to bilinguals: Does the language of 

advertising influence the nature of thoughts?” Journal of Marketing. Vol. 72. 

September, hal. 69-83. 

Nuessel, F. 2006. Language: Semiotics. Encyclopedia of Language & Linguistics. 

O‟Shaughnessy, J. & O‟Shaughnessy, N. J. 2004. Persuasion in Advertising. 

London & New York: Routledge Taylor & Francis Group 

Patton, M. 2002. Qualitative Research and Evaluation Methods, 3
rd

 Edition.  

California: Sage Publications, Inc. 

Paul, C. & Litza, J. 1999. Introducing Semiotics. New York: Totem Books 

Solomon, M.R. 2012. Advertising Campaigns: Start to Finisih v.1.0. New York: 

Creative Commons. 

Wijana, I. 1996. Pragmatics Fundamentals. Yogyakarta: Andi 

Woods, N. 2006. Describing Discourse: A Practical Guide to Discourse Analysis. 

London: Arnold, a member of the Hodder Headline Group 

Websites: 

Marlboro. https://www.youtube.com/watch?v=7lzfBeW0vPA&list=WL&index=3, 

Accessed on June, 2021. 

L.A Bold. https://www.youtube.com/watch?v=88rx8wdcEUQ&list=WL&index=1, 

Accessed on June, 2021. 

Esse. https://www.youtube.com/watch?v=n_zztr_aaEo&list=WL&index=4, 

Accessed on June, 2021. 

https://www.youtube.com/watch?v=7lzfBeW0vPA&list=WL&index=3
https://www.youtube.com/watch?v=88rx8wdcEUQ&list=WL&index=1
https://www.youtube.com/watch?v=n_zztr_aaEo&list=WL&index=4


 

Dunhill. https://www.youtube.com/watch?v=udj_eqVQaJc, Accessed on June, 2021. 

Xplore. https://www.youtube.com/watch?v=DVzMvtJzjNE, Accessed on June, 

2021. 

  

https://www.youtube.com/watch?v=udj_eqVQaJc
https://www.youtube.com/watch?v=DVzMvtJzjNE

