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ABSTRAK 

Penelitian ini berjudul “ Pengaruh Kualitas Produk, Layanan dan Ragam Produk 

terhadap Keputusan Pembelian Thermocouple di PT. Fine Level Indonesia ’’ 

Penelitian ini bertujuan untuk mengetahui dan menganalisis kualitas produk, layanan 

dan ragam produk terhadap keputusan pembelian thermocouple di PT. Fine Level 

Indonesia. Populasi dalam penelitian ini adalah seluruh konsumen PT. Fine Level 

Indonesia. Penelitian ini menggunakan metode penelitian kuantitatif. Pengumpulan 

data menggunakan kuisioner dengan teknik sampling non probability sampling, 

yaitu Accidental Sampling dengan jumlah responden 100 orang. Metode analisis 

yang digunakan adalah analisis linear berganda yang diolah dengan bantuan 

Software SPSS. Variabel yang digunakan adalah kualitas produk, layanan dan ragam 

produk sebagai variable independent dan variable keputusan pembelian 

thermocouple di PT. Fine Level Indonesia sebagai variable dependent. Hasil 

penelitian ini diperoleh kesimpulan sebagai berikut : (1) Dari uji parsial atau uji t 

menunjukkan bahwa variabel Kualitas Produk (X1) menghasilkan t-hitung sebesar 

0,790 jika mengacu pada indikator hasilnya bahwa t-hitung 0,790 <  t-tabel 1.66023 

dan juga nilai signifikasi nya 0,432 > 0,05 yang artinya bahwa H1 ditolak. Dengan 

kata lain variabel Kualitas Produk tidak berpengaruh secara parsial terhadap variabel 

Y (Keputusan Pembelian) Thermocouple di PT. Fine Level Indonesia.  (2) Dari uji 

parsial atau uji t menunjukkan bahwa Variabel X2 (Kualitas Layanan) menghasilkan 

t-hitung sebesar 5,155 jika mengacu pada indikator hasilnya bahwa t-hitung 5,155 > 

t-tabel 1.66023 dan juga nilai signifikasi nya 0,000 < 0,05 yang artinya bahwa H2 

diterima. Dengan kata lain variabel kualitas layanan berpengaruh secara parsial 

terhadap variabel Y (Keputusan Pembelian) Thermocouple di PT. Fine Level 

Indonesia. (3). Dari uji parsial atau uji t menunjukkan bahwa Variabel X3 (Ragam 

Produk) menghasilkan t-hitung sebesar 3,944 jika mengacu pada indikator hasilnya 

bahwa t-hitung 3,944 > t-tabel 1.66023 dan juga nilai signifikasi nya 0,000 < 0,05 

yang artinya bahwa H3 diterima dengan kata lain variabel Ragam Produk 

berpengaruh secara parsial terhadap variabel Y (Keputusan Pembelian) 
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Thermocouple di PT. Fine Level Indonesia. (4) Dari uji f atau bersama-sama dapat 

dilihat bahwa variabel X1 (Kualitas Produk), X2 (Kualitas Layanan) dan X3 (Ragam 

Produk). Ketiga variabel ini mempunyai pengaruh secara bersamaan stimultan 

terhadap variable Y (Keputusan Pembelian) Thermocouple di PT. Fine Level 

Indonesia. Dengan persentase pengaruhnya diketahui dari hasil Uji Determinasi (R-

Square) yaitu sebesar 49,5 % terhadap variabel Keputusan Pembelian (Y). 

Sedangkan sisanya (100 % - 49,5 % = 50,5 %) dipengaruhi oleh Variabel lain di luar 

persamaan regresi ini atau variabel lain yang tidak diteliti.  

Kata Kunci : Kualitas Produk, Layanan dan Ragam Produk terhadap Keputusan 

Pembelian Thermocouple di PT. Fine Level Indonesia 
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ABSTRACT 

This study entitled "The Effect of Product Quality, Service and Product Variety on 

Thermocouple Purchase Decisions at PT. Fine Level Indonesia '' This study aims to 

determine and analyze the quality of products, services and product variety on the 

thermocouple purchasing decisions at PT. Indonesian Fine Level. The population in 

this study were all consumers of PT. Indonesian Fine Level. This study uses 

quantitative research methods. Collecting data using a questionnaire with a non-

probability sampling technique, namely accidental sampling with 100 respondents. 

The analytical method used is multiple linear analysis which is processed with the 

help of SPSS software. The variables used are product quality, service and product 

variety as independent variables and thermocouple purchasing decision variables at 

PT. Fine Level Indonesia as the dependent variable. The results of this study 

obtained the following conclusions: (1) From the partial test or t test, it shows that 

the Product Quality variable (X1) produces a t-count of 0.790 if referring to the 

indicator results that t-count 0.790 < t- table 1.66023 and also the significance 

value is 0.432 > 0.05, which means that H1 is rejected. In other words, the Product 

Quality variable has no partial effect on the Y (Purchase Decision) Thermocouple 

variable at PT. Fine Level Indonesia. (2) From the partial test or t test, it shows that 

Variable X2 (Quality of Service) produces a t-count of 5.155 if it refers to the result 

indicator that t-count 5.155 > t-table 1.66023 and also the significance value is 

0.000 <0.05 which means that H2 is accepted. In other words, the service quality 

variable has a partial effect on the Y (Purchase Decision) Thermocouple variable at 

PT. Fine Level Indonesia. (3). From the partial test or t test, it shows that Variable 

X3 (Variety of Products) produces a t-count of 3.944 if it refers to the result 

indicator that t-count is 3.944 > t-table 1.66023 and also the significance value is 

0.000 <0.05, which means that H3 is accepted. in other words, the Product Variety 

variable has a partial effect on the Y (Purchase Decision) Thermocouple variable at 

PT. Fine Level Indonesia. (4) From the f test or together, it can be seen that the 

variables are X1 (Product Quality), X2 (Service Quality) and X3 (Product Variety). 

These three variables have a simultaneous influence on the variable Y (Purchase 

Decision) Thermocouple at PT. Fine Level Indonesia. The percentage of the effect is 

known from the results of the Determination Test (R-Square) which is 49.5% of the 
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Purchase Decision (Y) variable. While the rest (100% - 49.5% = 50.5%) is 

influenced by other variables outside this regression equation or other variables not 

examined. 

Keywords: Product Quality, Service and Product Variety on Thermocouple 

Purchase Decisions at PT. Fine Level Indonesia 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiii 
 

KATA PENGANTAR 

Dengan menyebut nama Allah SWT yang Maha Pengasih lagi Maha 

Penyayang, kami panjatkan puja dan puji syukur atas kehadirat-Nya, yang telah 

melimpahkan rahmat dan hidayah sehingga penulis dapat menyelesaikan skripsi. 

Atas rahmat dan hidayah-Nya lah penulis dapat menyelesaikan makalah yang 

berjudul Pengaruh Kualitas Produk, Layanan dan Ragam Produk terhadap 

Keputusan Pembelian Thermocouple di PT. Fine Level Indonesia tepat waktu. 

Makalah Pengaruh Kualitas Produk, Layanan dan Ragam Produk terhadap 

Keputusan Pembelian Thermocouple di PT. Fine Level Indonesia disusun guna 

memenuhi tugas Akhir Mahasiswa yaitu Skripsi. Selain itu, penulis juga berharap 

agar makalah ini dapat menambah wawasan bagi pembaca tentang Pengaruh 

Kualitas Produk, Layanan dan Ragam Produk terhadap Keputusan Pembelian 

Thermocouple di PT. Fine Level Indonesia.  

Penulis mengucapkan terima kasih sebesar-besarnya kepada Drs. Ute 

Chairus M. Nasution, M.S. dan Dr. Dra. Rachmawati Novaria, M.M. selaku Dosen 

Pembimbing Dalam Skripsi Kali ini. Tugas yang telah diberikan ini dapat 

menambah pengetahuan dan wawasan terkait bidang yang ditekuni penulis. Penulis 

juga mengucapkan terima kasih pada semua pihak yang telah membantu proses 

penyusunan makalah ini.  Penulis menyadari makalah ini masih jauh dari kata 

sempurna dan masih banyak kekurangan nya. Oleh karena itu, kritik dan saran yang 

membangun akan penulis terima demi kesempurnaan makalah ini. 

 

     Surabaya, 29 Desember 2021 

 

 

 

                                                                                 Muhammad Zulkifli Permadani 

 

 

 

 

 



xiv 
 

DAFTAR ISI 

 

Halaman Judul ............................................................................................................ ii 

Lembar Persetujuan Skripsi ...................................................................................... iii 

Halaman Pengesahan Skripsi .................................................................................... iv 

Lembar Pernyataan Keaslian ...................................................................................... v 

Lembar Persetujuan Publikasi ................................................................................... vi 

Motto ........................................................................................................................ vii 

Persembahan ............................................................................................................ viii 

Abstrak ...................................................................................................................... ix 

Abstract ..................................................................................................................... xi 

Kata Pengantar ......................................................................................................... xiii 

Daftar Isi................................................................................................................... xiv 

Daftar Tabel ........................................................................................................... xviii 

Daftar Tabel ............................................................................................................. xix 

Daftar Lampiran ........................................................................................................ xx 

BAB 1......................................................................................................................... 1 

PENDAHULUAN ...................................................................................................... 1 

1.1 Latar Belakang Masalah ................................................................................... 1 

1.2 Perumusan Masalah.......................................................................................... 2 

1.3 Tujuan Penelitian ............................................................................................. 3 

1.4 Manfaat Penelitian............................................................................................ 3 

1.5 Sistematika Penulisan ....................................................................................... 3 

BAB 2......................................................................................................................... 5 

TINJAUAN PUSTAKA DAN KERANGKA DASAR TEORI ................................ 5 

2.1 Penelitian Terdahulu ........................................................................................ 5 

2.2 Landasan Teori ................................................................................................ 14 

2.2.1 Bauran Pemasaran .................................................................................... 14 

2.2.2 Definisi Bauran Pemasaran ...................................................................... 15 



xv 
 

2.2.3 Konsep Bauran Pemasaran ....................................................................... 15 

2.3 Kualitas Produk ............................................................................................... 18 

2.3.1 Definisi Kualitas Produk .......................................................................... 18 

2.3.2 Dimensi Kualitas Produk ......................................................................... 19 

2.4 Kualitas Pelayanan .......................................................................................... 20 

2.4.1 Definisi Kualitas Pelayanan ..................................................................... 20 

2.4.2 Indikator Kualitas Layanan ...................................................................... 20 

2.4.3 Cara Meningkatkan Kualitas Layanan ..................................................... 21 

2.4.4 Faktor Penyebab Buruknya Kualitas Layanan ......................................... 22 

2.5 Keragaman produk .......................................................................................... 23 

2.5.1 Definisi Keragaman Produk ..................................................................... 23 

2.5.2 Indikator Keragaman Produk ................................................................... 24 

2.6 Keputusan Pembelian ...................................................................................... 24 

2.6.1 Definisi Keputusan Pembelian ................................................................. 24 

2.6.2 Dimensi Keputusan Pembelian ................................................................ 25 

2.6.3 Faktor yang Mempengaruhi Keputusan Pembelian ................................. 26 

2.6.4 Tahapan Proses Pengambilan Keputusan ................................................. 27 

2.7 Hubungan antar Variabel ................................................................................ 28 

2.7.1 Hubungan Kualitas Produk dengan Keputusan Pembelian ...................... 28 

2.7.2 Hubungan Kualitas Layanan dengan Keputusan Pembelian .................... 28 

2.7.3 Hubungan Ragam Produk dengan Keputusan Pembelian ........................ 29 

2.8 Kerangka Berfikir ............................................................................................ 29 

2.9 Hipotesis .......................................................................................................... 30 

BAB III...................................................................................................................... 31 

METODELOGI PENELITIAN ................................................................................ 31 

3.1 Rancangan Desain Penelitian .......................................................................... 31 

3.2 Populasi dan Sample ....................................................................................... 31 

3.2.1 Populasi .................................................................................................... 31 



xvi 
 

3.2.2 Sample ...................................................................................................... 31 

3.3 Variabel Penelitian .......................................................................................... 32 

3.3.1  Pengukuran .............................................................................................. 33 

3.3.2 Tabel Variable Penelitian ......................................................................... 33 

3.4 Teknik Pengumpulan Data .............................................................................. 34 

3.4.1 Kuisioner .................................................................................................. 35 

3.5 Instrumen Penelitian ........................................................................................ 35 

3.6 Teknis Analisis Data ....................................................................................... 35 

3.6.1 Analisis Regresi Linier Berganda ............................................................. 36 

3.6.2 Uji Hipotesis ............................................................................................. 36 

Korelasi ............................................................................................................. 36 

Uji Simultan (F) ................................................................................................ 37 

Uji Parsial (t) ..................................................................................................... 37 

Koofisien Determinasi (Uji R2) ........................................................................ 37 

3.7 Definisi Konsep dan Operasional .................................................................... 38 

BAB IV ..................................................................................................................... 43 

PENYAJIAN DATA, ANALISIS DAN PEMBAHASAN ...................................... 43 

4.1 Sejarah PT. Fine Level Indonesia ................................................................... 43 

4.2 Visi dan Misi ................................................................................................... 43 

4.3 Struktur Organisasi  PT. Fine Level Indonesia ............................................... 44 

4.4 Penyajian Data ................................................................................................ 44 

4.4.1 Karakteristik Responden .......................................................................... 44 

4.5 Hasil Tabulasi Data ......................................................................................... 47 

4.5.1 Variabel Kualitas Produk ( X1) ................................................................ 47 

4.5.2 Variabel Kualitas Layanan (X2)............................................................... 51 

4.5.3 Variabel Ragam Produk (X3) ................................................................... 56 

4.5.4 Variabel Keputusan Pembelian (Y) .......................................................... 60 

4.6 Hasil Uji Instrumen ......................................................................................... 64 



xvii 
 

4.6.1 Uji Validitas Data ..................................................................................... 64 

4.6.2 Uji Reliabilitas Data ................................................................................. 65 

4.7 Hasil Uji Analisis Data .................................................................................... 66 

4.7.1 Uji Analisis Regresi Linier Berganda ...................................................... 66 

4.7.2 Hasil Uji T (Regresi Parsial) .................................................................... 68 

4.7.3 Hasil Uji F (Simultan) .............................................................................. 69 

4.7.4 Uji Determinasi (R Square) ...................................................................... 70 

4.8 Pembahasan ..................................................................................................... 70 

BAB V PENUTUP ................................................................................................ 73 

5.1 Kesimpulan ................................................................................................. 73 

5.2 Saran ............................................................................................................ 74 

DAFTAR PUSTAKA ............................................................................................... 75 

LAMPIRAN .............................................................................................................. 77 

 

 

 

 

 

 

 

 

 

 

 

 



xviii 
 

DAFTAR TABEL 

Tabel 2.1 Penelitian Terdahlu .................................................................................... 5 

Tabel 2.2 Kerangka Berfikir...................................................................................... 29 

Tabel 3.1 Variabel Penelian ...................................................................................... 33 

Tabel 3.2 Interpretasi Uji Korelasi ............................................................................ 36 

Tabel 3.3 Definisi Konsep dan Operasional .............................................................. 38 

Tabel 4.1 Responden Berdasarkan Jenis Kelamin .................................................... 44 

Tabel 4.2 Responden Berdasarkan Usia .................................................................... 45 

Tabel 4.3 Responden Berdasarkan Frekuensi Pembelian ......................................... 45 

Tabel 4.4 Responden Berdasarkan Pendapatan ......................................................... 46 

Tabel 4.5 Responden Berdasarkan Kualitas Produk (X1) ......................................... 47 

Tabel 4.6 Responden Berdasarkan Kualitas Layanan (X2) ...................................... 51 

Tabel 4.7 Responden Berdasarkan Ragam Produk (X3) ........................................... 56 

Tabel 4.8 Responden Berdasarkan Keputusan Pembelian (Y) .................................. 60 

Tabel 4.9 Uji Validitas Data ...................................................................................... 64 

Tabel 4.10 Uji Reliabilitas Data X1 (Kualitas Produk .............................................. 65 

Tabel 4.11 Uji Reliabilitas Data X2 (Kualitas Layanan) .......................................... 65 

Tabel 4.12 Uji Reliabilitas Data X3 (Ragam Produk) ............................................... 66 

Tabel 4.13 Uji Reliabilitas Data Y (Keputusan Pembelian) ..................................... 66 

Tabel 4.14 Hasil Uji Regresi Linear Berganda) ........................................................ 67 

Tabel 4.15 Uji T) ....................................................................................................... 68 

Tabel 4.16 Uji F) ....................................................................................................... 69 

Tabel 4.17 Uji Determinasi ( R Square ) ................................................................... 70 

 

 



xix 
 

DAFTAR GAMBAR 

 

Gambar 4.1 Struktur Organisai PT. Fine Level Indonesia ........................................ 44 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xx 
 

DAFTAR LAMPIRAN 

 

Lampiran 1          Kuisioner....................................................................................... 77 

Lampiran 2         Distribusi T- Tabel  ........................................................................ 80 

Lampiran 3        Informasi Konsumen ...................................................................... 82 

Lampiran 4        Hasil Analisis Data ......................................................................... 86 

Lampiran 5       Lembar Perintah Revisi ................................................................... 89 

Lampiran 6        Hasil turnitin ................................................................................... 92 

 

 

 

 


