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ABSTRAK 

Teknologi modern saat ini membuat masyarakat mendapatkan informasi lebih 

cepat, setiap harinya selalu muncul informasi terbaru maupun produk baru 

khususnya melalui media sosial. Seperti informasi fashion terbaru, kebutuhan 

rumah tangga, dan macam-macam perawatan tubuh. Perawatan tubuh salah 

satu kebutuhan masyarakat yang saat ini di gemari dan di cari seperti produk 

Scarlett Whitening. Melalui media sosial memudahkan masyarakat 

mendapatkan informasi produk yang di cari beserta iklan produk yang dapat 

mendorong minat beli. Maka dari itu penelitian ini dilakukan untuk 

mengetahui apakah ada pengaruh antara review produk dan iklan terhadap 

minat konsumen pada produk scarlett whitening. Penelitian ini ditujukan 

kepada responden yang telah melihat atau menonton review dan iklan produk 

scarlett whitening dengan metode non problability sampling jenis purposive 

sampling. Metode penelitian yang digunakan adalah metode kuantitatif 

dimana teknik analisisnya menggunakan analisis korelasi dengan bantuan 

software SPSS. Dari hasil penelitian ini diketahui bahwa review produk dan 

iklan mempunyai pengaruh signifikan terhadap minat konsumen. 

  

Kata kunci : review produk, iklan, minat konsumen 
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Abstract 

Modern technology today makes people get information faster, every 

day always comes the latest information and new products, especially 

through social media. Such as the latest fashion information, household 

needs, and various body care. Body care is one of the needs of the 

community that is currently loved and sought after like Scarlett 

Whitening products. Through social media makes it easier for people to 

get product information that is searched along with product ads that 

can encourage buying interest. Therefore, this study was conducted to 

find out if there is an influence between product reviews and 

advertising on consumer interest in scarlett whitening products. This 

study is aimed at respondents who have seen or watched reviews and 

advertisements of scarlett whitening products with non-problability 

sampling methods of purposive sampling type. The research method 

used is a quantitative method where the analysis technique uses 

correlation analysis with the SPSS software assistance. From the 

results of this study it is known that product reviews and advertisements 

have a significant influence on consumer interests. 

 

 

Keywords: product reviews, advertisement, consumer interests 
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