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ABSTRAK

Seorang pengusaha harus memiliki strategi dalam menjalankan bisnis nya, selain
strategi bisnis seorang pengusaha juga harus memperhatikan perilaku konsumen agar timbul
minat untuk mengkonsumsi produk maupun jasa yang dipasarkan. Diharapkan konsumen
dapat melakukan pembelian ulang di lain waktu dan merekomendasikan nya kepada orang
lain.

Penelitian ini bertujuan untuk mengetahui pengaruh kualitas produk, harga, dan
pelayanan terhadap keputusan pembelian di Warung Kopi Mbah Sangkil di Surabaya, baik
secara parsial maupun secara simultan. Penelitian ini merupakan penelitian dengan
pendekatan kuantitatif. Populasi pada penelitian ini adalah seluruh konsumen Warung Kopi
Mbah Sangkil di Surabaya. Teknik pengambilan sampel menggunakan teknik accidental
sampling dengan jumlah sampel sebanyak 100 orang. Teknik pengumpulan data
menggunakan angket dan dokumentasi. Teknik Analisis data yang digunakan adalah analisis
deskriptif dan regresi linear berganda.Hasil penelitian menunjukkan bahwa secara parsial,
kualitas produk, harga dan kualitas pelayanan memiliki pengaruh positif dan signifikan
terhadap keputusan pembelian konsumen di Warung Kopi Mbah Sangkil Surabaya. Hasil
dari koefisien determinasi kualitas produk, harga dan pelayanan memiliki kontribusi terhadap
keputusan pembelian sebesar 80,4%. Sedangkan 19,6% sisanya dipengaruhi oleh faktor atau
variabel lain diluar penelitian ini.

Kata kunci: Kualitas Produk, Harga, Pelayanan, Keputusan Pembelian



ABSTRACT

A businessman must have a strategy in running his business, in addition to the
business strategy of an entrepreneur should also pay attention to the behavior of consumers
to arise interest in consuming products and services marketed. It is hoped that consumers can
make repurchase at a later time and recommend it to others.

This research aims to determine the influence of product quality, price, and service to
purchase decisions at the Mbah Sangkil Coffee Shop in Surabaya, both partially and
simultaneously. The research is a quantitative approach. The population in this research is
all consumers of Mbah Sangkil Coffee Shop in Surabaya. Sampling techniques use
accidental sampling techniques with a total sample of 100 people. The data collection
techniques using polls and documentation. The data analysis techniques used are descriptive
analysis and multiple linear regression. The results showed that partially, the product
quality, price and quality of service had a positive and significant influence on the decision of
consumer purchase at the Mbah Sangkil Coffe Shop in Surabaya. The result of the coefficient
of determination of product quality, price and service have contributed to the purchase
decision of 80.4%. While the remaining 19.6% is influenced by other factors or variables
outside of this study.

Keywords: Product quality, Price, Service, Purchase decision
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KUESIONER
IDENTIFIKASI KUALITAS PRODUK, HARGA DAN PELAYANAN TERHADAP
KEPUTUSAN PEMBELIAN KONSUMEN

( Studi Pada Warung Kopi Mbah Sangkil Surabaya )

Bersama ini, saya meminta kesediaan anda untuk mengisi daftar kuesioner yang diberikan.
Informasi yang anda berikan merupakan bantuan yang sangat berarti bagi saya dalam
menyelesaikan penelitian ini. Atas bantuan dan perhatian anda, terima kasih.

IDENTITAS RESPONDEN

Jenis kelamin : () Laki-laki () Perempuan

Usia (Tahun) : () 15ths/d20th ( )21ths/d25th () 26ths/d30th
() 31ths/d35th ( )36th<

Pekerjaan X () Pelajar () Mahasiswa () Wiraswasta

( ) Karyawanswasta ( ) Lainnya

Berilah tanda (V) pada setiap jawaban yang anda pilih !

KETERANGAN
SS S KS TS STS
Sangat Setuju Kurang Tidak Sangat Tidak
Setuju setuju Setuju Setuju

KUALITAS PRODUK

Keragaman Produk

NO. PERNYATAAN SS| S | KS | TS |STS

1. Menu yang ditawarkkan di Warkop
Mbah Sangkil beragam

2. Jenis makanan dan minuman yang di
sajikan cukup lengkap

Cita Rasa

3. Menu di Warung Kopi Mbah Sangkil
menggunakan bahan alami tanpa bahan




pengawet dan zat berwarna

Menu di Warung Kopi Mbah Sangkil
pas dengan selera dan lidah saya

HARGA
Keterjangkauan Harga
NO. PERNYATAAN SS KS | TS | STS
1. Harga makanan dan minuman di
Warung Kopi Mbah Sangkil terjangkau
2. Harga menu di Warung Kopi Mbah
Sangkil lebih murah dari pada yang lain
Kesesuaian Harga
3. Harga makanan dan minuman di
Warkop Mbah Sangkil sesuai dengan
kualitasnya
4. Harga menu di Warung Kopi Mbah
Sangkil sesuai dengan harga pasaran
PELAYANAN (X3)
Keandalan
NO. PERNYATAAN SS KS | TS | STS
1. Kecepatan dan ketepatan dalam
menyajikan pesanan di Warung Kopi
Mbah Sangkil sangat handal
2. Pelayan mampu memberikan informasi
mengenai menu dengan jelas dan baik
Daya Tanggap
3. Respon pelayan di Warung Kopi Mbah
Sangkil tanggap terhadap pesanan
4. Pelayan selalu memberi senyum ketika
pelanggan datang




KEPUTUSAN PEMBELIAN (Y)

Kebhiasaan Dalam Membeli Produk

NO. PERNYATAAN SS| S | KS| TS | STS

1. Saya sudah terbiasa berkunjung dan
menikmati hidangan menu yang
disajikan oleh Warkop Mbah Sangkil

2. Saya selalu tertarik dengan menu di
Warung Kopi Mbah Sangkil karena
sesuai dengan yang saya butuhkan

Melakukan Pembelian Ulang

3. Menu yang ditawarkan oleh Warkop
Mbah Sangkil membuat saya tertarik
untuk membeli ulang

4, Selain membeli ulang saya juga
merekomendasikan ke teman teman saya

TERIMA KASIH ATAS PARTISIPASI ANDA TERHADAP PENGISIAN KUESIONER
INI
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18
19
17
15
18
19
14
20
18
17
17
18
18
18
18
18
19
17
14

39
40
41

42

43

44
45

46

47

48
49

50
51

52
53

54
55
56
57
58
59
60
61

62

63

64
65

66
67

68
69
70
71

72
73
74
75
76
77
78
79
80




18
19
14
19
18
16
16
18
20
17
18
14
17
20
19
17
19
18
18
17

81

82

83

84
85

86

87

88
89

90
91

92
93

94
95

96
97

98
99

100

TABULASI VARIABEL KEPUTUSAN PEMBELIAN (Y)

Total

19
16
19
16
15
16
20
16
20
20
17
12
20
19
16
20
16

Keputusan Pembelian (Y)

4q

NO

10
11

12
13
14
15
16
17




20
16
16
16
20
16
20
20
16
20
20
20
16
16
16
16
20
16
20
20
16
19
20
20
16
20
16
20
16
16
16
20
16
20
20
16
20
20
16
17
20
20

18
19
20
21

22
23

24
25
26
27
28
29
30
31

32
33

34
35
36
37
38
39
40
41

42

43

44
45

46

47

48
49

50
51

52
53
54
55
56
57
58
59




16
20
16
20
16
16
16
20
16
20
20
16
19
19
19
17
19
16
20
16
16
16
20
18
20
20
16
15
19

20
16
20
16
16
20
20
16
20
16
20
16

60
61

62

63

64
65

66
67

68
69
70
71

72
73
74
75
76
77
78
79
80
81

82

83

84
85

86

87

88
89

90
91

92
93

94
95

96
97
98
99

100
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TAEL UJI INSTRUMENT

TABEL DATA UJI VALIDITAS

Correlations

TOTAL_
X1.1 X1.2 X1.3 X1.4 X1

X1l Pearson 1| 114 000| 80| 564"

Correlation

Sig. (2-tailed) 547| 1,000 133 ,001

N 30 30 30 30 30
X1.2 pearson 114 1| 4757 65| 731"

Correlation

Sig. (2-tailed) 547 ,008 157 ,000

N 30 30 30 30 30
X1.3 Pearsoq 000 475" 1 372" 652"

Correlation

Sig. (2-tailed) 1,000 ,008 ,043 ,000

N 30 30 30 30 30
X1.4  Pearson 280| ,265| 372" 1| 91"

Correlation

Sig. (2-tailed) ,133 ,157 ,043 ,000

N 30 30 30 30 30
TOT Pearson ok ok o *
AL _X Correlation 564 731 652 /691 1
1 Sig. (2-tailed) ,001 ,000 ,000 ,000

N 30 30 30 30 30
**_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).

Correlations
TOTAL_
X2.1 X2.2 X2.3 X2.4 X2

X2.1  Pearson 1| 273| 1,000"| 02| 860"

Correlation

Sig. (2-tailed) ,145 ,000 ,592 ,000

N 30 30 30 30 30
X2.2 pearson 273 1| 273 308 617"

Correlation

Sig. (2-tailed) ,145 145 ,098 ,000

N 30 30 30 30 30




X2.3 Pearson 1,000%| 273 1| 102| 860"
Correlation
Sig. (2-tailed) ,000 ,145 ,592 ,000
N 30 30 30 30 30
X2.4  Pearson 102| 308|102 1| 507"
Correlation
Sig. (2-tailed) ,592 ,098 592 ,004
N 30 30 30 30 30
TOT Pearson - - - -
AL _X Correlation 860 617 860 ,507 1
2 Sig. (2-tailed) ,000 ,000 ,000 ,004
N 30 30 30 30 30
**_Correlation is significant at the 0.01 level (2-tailed).
Correlations
TOTAL_
X3.1 X3.2 X3.3 X3.4 X3
X3.1 Pearson 1| o093| 107| 281| 689"
Correlation
Sig. (2-tailed) 623 574 133 ,000
N 30 30 30 30 30
X3.2 Pearson 093 1| 875" -200| 595"
Correlation
Sig. (2-tailed) ,623 ,000 120 ,001
N 30 30 30 30 30
X3.3  Pearson 107| 875" 1| -135| 673"
Correlation
Sig. (2-tailed) 574 ,000 AT78 ,000
N 30 30 30 30 30
X34 P N
34 Pearson 281 -290| -135 1| 441
Correlation
Sig. (2-tailed) 133 120 A78 015
N
30 30 30 30 30
TOT Pearson - . - N
AL_X Correlation /689 995 673 44l 1
3 Sig. (2-tailed) ,000 ,001 ,000 ,015
N
30 30 30 30 30




**_Correlation is significant at the 0.01 level (2-tailed).

*, Correlation is significant at the 0.05 level (2-tailed).

Correlations

TOTAL _
Y1 Y2 Y3 Y4 Y
Y1 Pearsoq 1 ,875** ’794** '701** ,895**
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000
N 30 30 30 30 30
Y2 Pearsoq 875" 1 807" 733" 909"
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000
N 30 30 30 30 30
Y3 Pearsoq 794" 807" 1 905™ 960"
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000
N 30 30 30 30 30
Y4 Pearsoq 70 1" 73 3" 9 05" 1 ’923**
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000
N 30 30 30 30 30
TOT Pearsoq 89 5" 90 9" 96 0" ’923** 1
AL_ Correlation
Y Sig. (2-tailed) ,000 ,000 ,000 ,000
N 30 30 30 30 30

**_Correlation is significant at the 0.01 level (2-tailed).

TABEL UJI RELIABILITAS

Case Processing Summary

N %
Cases Valid 30 100,0
Excluded
axcu e 0 0
Total 30 100,0

a. Listwise deletion based on all
variables in the procedure.




Reliability Statistics

Cronbach's N of
Alpha ltems
,898 16
ltem-Total Statistics
Scale Cronbach's
Scale Mean | Variance if | Corrected Alpha if
if Item Item Item-Total Item
Deleted Deleted Correlation Deleted

X1.1 66,27 35,306 274 ,903
X1.2 66,47 32,671 ,584 ,891
X1.3 66,17 34,420 ,549 ,892
X1.4 66,33 34,713 457 ,895
X2.1 66,23 30,737 ,898 ,878
X2.2 66,13 35,292 ,344 ,899
X2.3 66,23 30,737 ,898 ,878
X2.4 66,30 36,010 212 ,904
X3.1 66,23 35,840 ,203 ,905
X3.2 66,20 33,131 , 782 ,885
X3.3 66,13 32,878 ,828 ,884
X3.4 66,40 38,041 -,063 ,914
Y1l 66,20 33,131 , 782 ,885
Y2 66,13 32,878 ,828 ,884
Y3 66,23 30,737 ,898 ,878
Y4 66,33 30,851 ,835 ,880
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TABULASI FREKUENSI

VARIABEL KUALITAS PRODUK (X1)

Statistics
X1.1 X1.2 X1.3 X1.4
N Valid 100 100 100 100
Missin 0 0 0 0
g
Mean 4,40 4,39 4,43 4,37
Sum 440 439 443 437
X1.1
Frequenc Valid Cumulative
y Percent | Percent Percent
Valid 2 1 1,0 1,0 1,0
3 4 4,0 4,0 5,0
4 49 49,0 49,0 54,0
5 46 46,0 46,0 100,0
Total 100 100,0 100,0
X1.2
Frequenc Valid Cumulative
y Percent | Percent Percent
Valid 2 1 1,0 1,0 1,0
3 2 2,0 2,0 3,0
4 54 54,0 54,0 57,0
5 43 43,0 43,0 100,0
Total 100 100,0 100,0
X1.3
Frequenc Valid Cumulative
y Percent | Percent Percent
Valid 2 1 1,0 1,0 1,0
4 54 54,0 54,0 55,0
5 45 45,0 45,0 100,0
Total 100 100,0 100,0




X1.4

Frequenc Valid Cumulative
y Percent| Percent Percent
Valid 2 2 2,0 2,0 2,0
3 2 2,0 2,0 4,0
4 53 53,0 53,0 57,0
5 43 43,0 43,0 100,0
Total 100 100,0 100,0
VARIABEL HARGA (X2)
Statistics
X2.1 X2.2 X2.3 X2.4
N Valid 100 100 100 100
Missin 0 0 0 0
g
Mean 4,44 4,51 4,45 4,42
Sum 444 451 445 442
X2.1
Frequenc Valid Cumulative
y Percent | Percent Percent
Valid 2 2 2,0 2,0 2,0
3 1 1,0 1,0 3,0
4 48 48,0 48,0 51,0
5 49 49,0 49,0 100,0
Total 100 100,0 100,0
X2.2
Frequenc Valid Cumulative
y Percent | Percent Percent
Valid 3 3 3,0 3,0 3,0
4 43 43,0 43,0 46,0
5 54 54,0 54,0 100,0
Total 100 100,0 100,0




X2.3

Frequenc Valid Cumulative
y Percent| Percent Percent
Valid 2 1 1,0 1,0 1,0
3 1 1,0 1,0 2,0
4 50 50,0 50,0 52,0
5 48 48,0 48,0 100,0
Total 100 100,0 100,0
X2.4
Frequenc Valid Cumulative
y Percent| Percent Percent
Valid 3 3 3,0 3,0 3,0
4 52 52,0 52,0 55,0
5 45 45,0 45,0 100,0
Total 100 100,0 100,0
VARIABEL PELAYANAN (X3)
Statistics
X3.1 X3.2 X3.3 X3.4
N Valid 100 100 100 100
Missin 0 0 0 0
g
Mean 4,39 4,47 4,49 4,37
Sum 439 447 449 437
X3.1
Frequenc Valid Cumulative
y Percent | Percent Percent
Valid 2 4 4,0 4,0 4,0
3 1 1,0 1,0 5,0
4 47 47,0 47,0 52,0
5 48 48,0 48,0 100,0
Total 100 100,0 100,0




X3.2

Frequenc Valid Cumulative
y Percent [ Percent Percent
Valid 4 53 53,0 53,0 53,0
5 47 47,0 47,0 100,0
Total 100 100,0 100,0
X3.3
Frequenc Valid Cumulative
y Percent [ Percent Percent
Valid 4 51 51,0 51,0 51,0
5 49 49,0 49,0 100,0
Total 100 100,0 100,0
X3.4
Frequenc Valid Cumulative
y Percent [ Percent Percent
Valid 2 1 1,0 1,0 1,0
3 4 4,0 4,0 5,0
4 52 52,0 52,0 57,0
5 43 43,0 43,0 100,0
Total 100 100,0 100,0
VARIABEL KEPUTUSAN PEMBELIAN (Y)
Statistics
Y1 Y2 Y3 Y4
N Valid 100 100 100 100
Missing 0 0 0 0
Mean 4,45 4,49 4,45 4,46
Sum 445 449 445 446

Y1




Cumulative

Freguency Percent Valid Percent Percent
Valid 3 1 1,0 1,0 1,0
4 53 53,0 53,0 54,0
5 46 46,0 46,0 100,0
Total 100 100,0 100,0
Y2
Cumulative
Frequency Percent Valid Percent Percent
Valid 4 51 51,0 51,0 51,0
5 49 49,0 49,0 100,0
Total 100 100,0 100,0
Y3
Cumulative
Freguency Percent Valid Percent Percent
Valid 2 1 1,0 1,0 1,0
3 1 1,0 1,0 2,0
4 50 50,0 50,0 52,0
5 48 48,0 48,0 100,0
Total 100 100,0 100,0
Y4
Cumulative
Frequency Percent Valid Percent Percent
Valid 2 1 1,0 1,0 1,0
3 1 1,0 1,0 2,0
4 49 49,0 49,0 51,0
5 49 49,0 49,0 100,0
Total 100 100,0 100,0
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TABEL UJI DATA
UJl ASUMSI KLASIK

Uji Multikolinieritas

Coefficients?

Standardiz
Unstandardized ed Collinearity
Coefficients Coefficients Statistics
Std. Toleranc

Model B Error Beta t Sig. e VIF
1 (Constant) -5,341 1,173 -4,554( ,000
g:ﬁ'ﬁs 316| ,087 255| 3,610| ,000 407| 2,454
Harga ,600 ,080 450 7,542| ,000 ,573| 1,745
Pelayanan ,392 ,088 ,318| 4,465] ,000 401 2,491

a. Dependent Variable: Keputusan Pembelian

Uji Normalitas data ( model Uji Kolmogorov Smirnof )

One-Sample Kolmogorov-Smirnov Test

Unstandardi
zed
Residual

N 100
Normal Parameters®® Mean ,0000000
Std'. . ,86942738

Deviation
Most Extreme Absolute ,063
Differences Positive ,063
Negative -,052
Test Statistic ,063
Asymp. Sig. (2-tailed) ,200%

a. Test distribution is Normal.

b. Calculated from data.

c. Lilliefors Significance Correction.

d. This is a lower bound of the true significance.



Uji Normalitas data model Histogram

Histogram

Dependent Variable: Keputusan Pembelian

257

20

Frequency

AN

Mean = -6 47E-16
Stdd. Dev. = 0,983
M =100

Uji Normalitas data model P-Plot

I
-2

o]

L
2 4

Regression Standardized Residual

MNMormal P-P Plot of Regression Standardized Residual

Expected Cum Prob

Dependent Variable: Keputusan Pembelian

1,0

0,5

0,6

0,4

0,2

0.0
0.0

02

0!4 D!Ei 0, 1,0
Observed Cum Prob



Uji Heteroskedastisitas (model uji Glejser)

Coefficients?

Standardiz
Unstandardized ed
Coefficients Coefficients
Std.
Model B Error Beta t Sig.
1 (Constant) -1,248| 1,470 -,849( ,404
Kualitas 087| 079 314| 1,101| 281
Produk
Harga -,022 ,054 -,091 -402( ,691
Pelayanan ,018 ,068 ,079 ,256| ,800
Uji Heteroskedastisitas (model uji Scatterplot)
Scatterplot
Dependent Variable: Keputusan Pembelian
4_
o
I
=5
s
n
r ] ) ° 0
- 0 o -
N 0 ® @
E %0 Q a 8]
3 o
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b o % %
2 : @ ° © ®
: @ © °
o @
s 0 E
ey @
o
I T I | T
4 3 -2 1 0

Regression Standardized Predicted Value




ANALISIS REGRESI LINIER BERGANDA (SPSS)
Variables Entered/Removed?

Mode
[

Variables
Entered

Variables
Removed

Method

1

Pelayanan,
Harga,
Kualitas
Produk®

.| Enter

a. Dependent Variable: Keputusan

Pembelian

b. All requested variables entered.

Tabel Uji korelasi Pearson

Correlations

Kualitas Pelayana | Keputusan
Produk Harga n Pembelian
Kualitas Produk Pearsoq 1 607" 747" 765"
Correlation
Sig. (2-tailed) ,000 ,000 ,000
N 100 100 100 100
Harga Pearson. 607" 1 614" 800"
Correlation
Sig. (2-tailed) ,000 ,000 ,000
N 100 100 100 100
Pelayanan Pearsoq 747" 614" 1 785"
Correlation
Sig. (2-tailed) ,000 ,000 ,000
N 100 100 100 100
Keputugan Pearsoq 765" 800" 785" 1
Pembelian Correlation
Sig. (2-tailed) ,000 ,000 ,000
N 100 100 100 100

**_Correlation is significant at the 0.01 level (2-tailed).




Tabel Uji Simultan (Uji F)

ANOVA?
Sum of Mean

Model Squares df Square F Sig.

1 Segress'o 307,916 3| 102,639|131,668| ,000°
Residual 74,834 96 ,780
Total 382,750 99

a. Dependent Variable: Keputusan Pembelian

b. Predictors: (Constant), Pelayanan, Harga, Kualitas Produk

Tabel Analisa Regresi dan Uji Parsial (Uji t)
Coefficients?
Standardize
Unstandardized d
Coefficients Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) -5,341 1,173 -4,554 ,000
Kualitas 316 087 255 3610| 000
Produk
Harga ,600 ,080 450 7,542 ,000
Pelayanan ,392 ,088 318 4,465 ,000

a. Dependent Variable:

Keputusan Pembelian
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