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Influence Service Quality, Brand Image, Price Preparation 

Against the Decision to Purchase Online Ojek in the city of Surabaya 

(Case Study on Grabbike in Surabaya) 

Muchamad Andri Mardian 

 

Abstract 

 

 

Problems in the research consist of (1) does the quality of service affect the 

decision of purchasing ojek online Grabbike in Surabaya? (2) does the brand image 

affect the decision of buying Grabbike ojek online in Surabaya? (3) whether price 

perceptions affect the decision of purchasing ojek online Grabbike in Surabaya City? 

And (4) what is the most dominant effect between service quality, brand image, 

price prescriptions to the decision of purchasing ojek online Grabbike in Surabaya?  

In this study using descriptive method is a method in researching the status 

of a human group, an object, a system of thought, or a class of events in the present. 

Where the purpose of descriptive research is to provide a picture or painting 

systematically, factually, and accurately about the facts, properties and the 

relationship of a phenomenon in the investigation. The author distributes to 100 

respondents in Surabaya. Regression analysis test using F test and t test. The results 

of this study indicate that: there is a significant effect simultaneously from quality 

variables peleyanan, brand image, price perception of purchasing decisions; service 

quality, brand image, price perception have a significant influence partially on the 

decision of purchasing ojek online Grabbike in the city of Surabaya. 

It can be concluded that the quality of peleyanan, brand image, price 

perceptions have an influence on the decision of purchasing ojek online Grabbike in 

Kora Surabaya, and maintaining customer responsiveness will increase the purchase 

of motorcycle taxis online Grabbike in Surabaya 
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Terhadap Keputusan Pembelian Ojek Online di Kota Surabaya 

(Studi Kasus Terhadap Grabbike di Kota Surabaya) 

Muchamad Andri Mardian 

 

Ringkasan 

 

Permasalahan dalam penelitian terdiri dari (1) apakah kualitas pelayanan 

berpengaruh terhadap keputusan pembelian ojek online Grabbike di Kota Surabaya? 

(2) apakah citra merek berpengaruh terhadap keputusan pembelian ojek online 

Grabbike di Kota Surabaya? (3) apakah presepsi harga berpengaruh terhadap 

keputusan pembelian ojek online Grabbike di Kota Surabaya? Dan (4) apakah yang 

paling dominan berpengaruh antara kualitas pelayanan,citra merek, prespsi harga 

terhadap keputusan pembelian ojek online Grabbike di Kota Surabaya? 

 

Dalam penelitian ini menggunakan metode deskripstif yaitu suatu metode 

dalam meneliti status kelopok manusia, suatu objek, suati sistem pemikiran, ataupun 

suatu kelas peristiwa pada masa sekarang. Dimana tujuan dari penelitian deskriptif 

adalah memberikan gambaran atau lukisan secara sitematis, faktual, dan akurat 

mengenai fakta-fakta, sifat-sifat serta hubungan suatu fenomena yang di selidiki. 

Penulis menyebarkan pada 100 responden di Kota Surabaya. Uji analisis regresi 

menggunakan Uji F dan Uji t . Hasil dari penelitian ini menunjukkan bahwa: 

terdapat pengaruh yang signifikan secara bersama-sama dari variabel kualitas 

peleyanan, citra merek, presepsi harga terhadap keputusan pembelian ; kualitas 

pelayanan, citra merek, presepsi harga mempunyai pengaruh signifikan secara 

parsial terhadap keputusan pembelian ojek online Grabbike di Kota Surabaya. 

Dapat disimpulkan bahwa kualitas peleyanan, citra merek, presepsi harga 

memiliki pengaruh terhadap keputusan pembelian ojek online Grabbike di Kora 

Surabaya,dan mempertahankan ketanggapan terhadap pelanggan akan meningkatkan 

pembelian ojek online Grabbike di Kota Surabaya.  
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