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ABSTRAK 

 

Komunikasi antar budaya adalah hal yang tidak bisa dihindari di era globalisasi saat 

ini. Bedasarkan fakta ini, Non Governmental Organization Bina Antarbudaya chapter 

Surabaya memiliki tujuan untuk memberi pembelajaran budaya melalui program antar 
budaya. Namun, hal ini menimbulkan kesulitan dalam menarik minat publik sasaran, 

yaitu siswa SMA sederajat. Penelitian ini membahas tentang Strategi Public Relations 

Bina Antarbudaya chapter Surabaya, dilakukan dengan metode kualitatif dan 
pendekatan secara deskriptif. Pengambilan data dilakukan dengan melakukan 

wawancara dan observasi sistem Public Relations Bina Antarbudaya chapter 

Surabaya. Teori yang digunakan dalam menganalisa data adalah teori Public 

Relations Mix oleh Rusady Ruslan. Penulis menemukan fakta baru dilapangan tentang 
Bina Antarbudaya chapter Surabaya memiliki beberapa perubahan didalam startegi 

Public Relations dalam beberapa tahun ini, dikarenakan adanya perluasan target 

publik sasaran. Strategi yang dilakukan adalah mengadakan Roadshow ke sekolah-
sekolah di luar Surabaya yang belum mengetahui tentang Bina Antarbudaya chapter 

Surabaya dan Program organisasinya. Keberhasilan target baru ini sudah mulai bisa 

dirasakan oleh pengurus organisasi, namun tanpa melupakan tujuan awal, Bina 
Antarbudaya chapter Surabaya tetap melakukan publikasi yang sangat bergantung 

dengan penggunaan sosial media, terutama Instagram serta, melakukan pendekatan 

secara kontak langsung dengan mengadakan kegiatan rutin demi ekisistensi organisasi 

dan tercapainya target ketertarikan siswa SMA sederajat dalam mengikuti 
Intercultural Program. 

Kata kunci: program antar budaya, non government organization, public 

relations 
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ABSTRACT 

Intercultural communication is an unavoidable thing in the globalization era. Based 

on this fact, Non Government Organization Bina Antarbudaya chapter Surabaya has 

a specific purpose to deliver intercultural learning through intercultural programs. 
However, to attract the target public, which is high school students has several 

obstacles. This research discusses about Public Relations Strategy of Bina 

Antarbudaya chapter Surabaya, by using Public Relations Mix theory as a tool of 

analyzing the data. Moreover, this research is using qualitative method and 
descriptive approach. Data collection is done by conducting interviews and observing 

the system of Public Relations strategy in Bina Antarbudaya chapter Surabaya.It was 

found a new fact during the research, Bina Antarbudaya chapter Surabaya has 
changed several things in their Public Relations strategy, due to the expansion of 

public targets. The new strategy is to make a Roadshows program to schools outside 

Surabaya that has no information about Bina Antarbudaya chapter Surabaya yet. 

Besides the Roadshow  progam, as the first goal of Bina Antarbudaya chapter 
Surabaya also still doing publications that very dependent on the power of social 

media, especially Instagram, Direct Approach also still implemented by carry out 

routine activities as one of a way to show organizational existence and to reach their 
target for high school students' interest in participating in the Intercultural Program. 

 

 Keywords: intercultural program, non government organization, public relations 
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