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ABSTRAK

Di era globalisasi ini perkembangan teknologi komunikasi semakin
berkembang dengan pesat, Peranan teknologi komunikasi sangat berpengaruh pada
aktivitas seseorang sehari-hari karena dapat membantu seseorang dalam
memperoleh dan mencari informasi maupun bertukar informasi dengan yang lain.
Salah satu produk smartphone yang cukup menarik penulis ialah brand
ambassador produk Smartphone SAMSUNG dan VIVO. Tujuan penelitian ini
dilakukan untuk mengetahui perbedaan Brand Ambasador terhadap keputusan
pembelian konsumen pada Smartphone SAMSUNG dan Smartphone VIVO serta
Untuk mengetahui perbedaan Brand Image terhadap keputusan pembelian pada
Smartphone SAMSUNG dan Smartphone VIVO.Metode penelitian yang digunakan
adalah penelitian Kuantitatif dengan jenis penelitian Komparatif. Penelitian ini
dilakukan untuk mengetahui perbedaan Brand Ambasador dan Brand Image
terhadap Keputusan Pembelian Smartphone Samsung dan Smartphone Vivo.
Dengan menggunakan instrumen penelitian berupa Kkuesioner. Populasi dalam
penelitian ini adalah semua konsumen yang pernah menggunakan smartphone
Samsung dan Smartphone Vivo. Sampel dalam penelitian ini adalah konsumen
smartphone samsung dan smartphone Vivo berjumlah 110 orang yang terbagi
menjadi dua kelompok yaitu 55 responden smartphone samsung dan 55 responden
smartphone vivo. Metode Analisis yang digunakan adalah Uji Independent sample t-
test. Dari hasil penelitian variabel Brand Ambasador (X1) ada perbedaan antara
smartphone samsung dengan smartphone vivo.ada perbedaan rata-rata score pada
smartphone samsung memiliki rata-rata score sebesar 4,07 sedangkan smartphone
vivo 3,51.perbedaan tersebut dibuktikan dengan nilai signifikasinya sebesar 0.002 <
0,05. Selanjutnya penelitian variabel Brand Image (X2) ada perbedaan antara
smartphone samsung dengan smartphone vivo.ada perbedaan rata-rata score pada
smartphone samsung memiliki rata-rata score sebesar 4,59 sedangkan smartphone
vivo 3,80,Dengan nilai signifikasi sebesar 0.000 < 0,05.Pada hasil Variabel
Keputusan Pembelian (Y) ada perbedaan antara smartphone samsung dengan
smartphone vivo.ada perbedaan rata-rata score pada smartphone samsung memiliki
rata-rata score sebesar 4,65 sedangkan smartphone vivo 3,92. Dengan hasil nilai
signifikasi sebesar 0.000 < 0,05.

Kata Kunci : Analisis Komparatif, Brand Ambasador, Brand Image,
Keputusan pembelian, Uji Independent sample t-test.
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ABSTRACT

In this era of globalization, the development of communication technology
is growing rapidly, the role of communication technology is very influential on
activities someone everyday because it can help someone in obtaining and seeking
information as well as exchanging information with others. One of the smartphone
products that is quite interesting for the author is the brand ambassador for the
SAMSUNG and VIVO Smartphone products. The purpose of this study was to
determine the differences between Brand Ambassadors on consumer purchasing
decisions on SAMSUNG Smartphones and VIVO Smartphones and to determine
differences in Brand Image on purchasing decisions on SAMSUNG Smartphones
and VIVO Smartphones.The research method used is quantitative research with the
type of comparative research. This study was conducted to determine the difference
between Brand Ambassador and Brand Image on the Purchase Decision of Samsung
Smartphones and Vivo Smartphones. By using a research instrument in the form of a
questionnaire. The population in this study are all consumers who have used
Samsung smartphones and Vivo smartphones. The sample in this study was 110
consumers of Samsung smartphones and Vivo smartphones which were divided into
two groups, namely 55 Samsung smartphone respondents and 55 Vivo smartphone
respondents. The method of analysis used is the Independent sample t-test. From the
results of the research on the Brand Ambassador variable (X1) there is a difference
between the Samsung smartphone and the Vivo smartphone. There is a difference in
the average score on the Samsung smartphone, which has an average score of 4.07
while the Vivo smartphone is 3.51. 0.002 < 0.05. Furthermore, the research on the
Brand Image (X2) variable there is a difference between the Samsung smartphone
and the Vivo smartphone. There is a difference in the average score on the Samsung
smartphone which has an average score of 4.59 while the Vivo smartphone is 3.80,
with a significance value of 0.000 < 0, 05. In the results of the Purchase Decision
Variable (Y) there is a difference between the Samsung smartphone and the Vivo
smartphone. There is a difference in the average score on the Samsung smartphone,
which has an average score of 4.65 while the Vivo smartphone is 3.92. With the
results of a significance value of 0.000 <0.05.

Keywords: Comparative Analysis, Brand Ambassador, Brand Image, Purchase
Decision, Independent sample t-test.
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