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ABSTRAK 

 
Penelitian ini bertujuan untuk menguji apakah ada pengaruh dari kualitas 

Website dan promosi Penjualan, berpengaruh terhadap minat beli toko online 

Lazada. Penelitian dilakukan dengan metode kuantitatif. dengan melakukan 

observasi dan mengumpulkan data menggunakan teknik kuesioner jumlah sampel 

yang diperoleh dengan teknik pengambilan sampel secara random menggunakan 

rumus solvin adalah sebanyak 81 responden. Metode analisis data yang digunakan 

adalah analisis regresi berganda. Analisis data dalam penelitian ini sepenuhnya 

menggunakan program SPSS versi 16. Hasil penelitian ini menunjukkan bahwa 

Kualitas Website, Promosi Penjualan, berpengaruh positif dan signifikan terhadap 

Keputusan Pembelian di situs lazada .co.id. Dengan hasil penelitian ini diharapkan 

toko online Lazada lebih memperhatikan kualitas Wesbsite, dan promosi 

penjualan sebagai faktor pendukung dalam meningkatkan Minat Beli disitus 

lazada .co.id. 

 

 

 

Kata Kunci : Analisis Kualitas Website, Promosi Penjualan, Keputusan 

Pembelian. 
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ABSTRACT 

 

This study aims to test whether there is an influence from the quality of the 

Website and Sales promotion, affecting the interest in buying Lazada's online store. 

The research was conducted using quantitative methods. by observing and 

collecting data using a questionnaire technique, the number of samples obtained by 

random sampling using the Slovin formula was 81 respondents. The data analysis 

method used is multiple regression analysis. Data analysis in this study is fully 

using the SPSS version 16 program. The results of this study indicate that Website 

Quality, Sales Promotion, have a positive and significant effect on Purchase 

Decisions on the Lazada .co.id site. With the results of this study, it is hoped that 

the Lazada online store will pay more attention to the quality of the website, and 

sales promotion as a supporting factor in increasing buying interest on the Lazada 

.co.id site. 

 

 

Keywords : Website Quality Analysis, Sales Promotion, Purchase Decision. 
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RINGKASAN 

 

Keputusan Pembelian disitus Lazada.co.id dapat dipengaruhi oleh berbagai 

faktor, seperti Kualitas Website dan promosi penjualan yang ditawarkan dalam situs 

lazada co.id . dalam hal ini kualitas platform lazada mengalami kenaikan dan 

penurunan yang tidak stabil. Platform yang dimiliki lazada menyadari bahwa 

ketidakstabilan ini juga dapat dipengaruhi oleh factor web yang dimiliki, Penelitian 

ini bertujuan untuk mengetahui dan menganalisis pengaruh kualitas website (X1), 

dan Promosi Penjualan (X2) terhadap keputusan pembelian (Y) di situs Lazada co.id 

Hipotesis dalam penelitian ini yaitu (1) Kualitas Website berpengaruh terhadap 

keputusan pembelian (2) Promosi Penjualan berpengaruh terhadap keputusan 

pembelian. (3) Kualitas Website dan Promosi Penjualan secara bersama sama 

berpengaruh terhadap keputusan pembelian (Y).dan hasil koeefisien diterminasi 

menunjukan nilai 45% yang berarti keseluruhan variabel bebas (Kualitas Website 

dan Promosi Penjualan) dapat menjelaskan variabel keputusan pembelian 45% 

sedangkan sisanya 54% dijelaskan oleh variabel yang tidak dibahas dalam penelitian 

ini. 

Populasi dalam penelitian ini adalah costumer Lazada yang pernah dan 

sering melakukan transaksi di situs lazada co.id yang berjumlah 430 orang yang 

sesuai dg syarat responden peneliti. Sampel yang digunakan sebanyak 81 orang 

dengan teknik pengambilan sampel menggunakan rumus solvin. Metode 

pengumpulan data dilakukan melalui kuesioner. Teknik analisis data yang digunakan 

adalah analisis regresi linier berganda dengan menggunakan alat bantu IBM SPSS 

Statistics 16. 

Berdasarkan hasil penelitian diperoleh persamaan regresi linier berganda Y 
= 0,342 + 0,215X1 + 0,301X2. Hasil uji t (uji parsial) dalam penelitian ini 

menunjukkan bahwa variable kualitas website  berpengaruh signifikan terhadap 

keputusan pembelian dengan nilai signifikansi sebesar 0,002 < 0,05 Artinya H1 

diterima. Dan Variabel promosi penjualan berpengaruh signifikan tehadap 

keputusan pembelian dengan nilai signifikansi sebesar 0,006 < 0,05 Artinya H2 

diterima. Sementara itu hasil dari uji F (uji simultan) dalam penelitian ini 

menyatakan bahwa variabel kualitas website berpengaruh signifikan terhadap 

keputusan pembelian dengan nilai signifikansi sebesar 0,000 < 0,05, dapat 

dinyatakan bahwa Ho ditolak dan Ha diterima. 
Hasil penelitian ini menunjukkan bahwa secara parsial variabel kualitas 

website dan promosi penjualan berpengaruh positif dan signifikan terhadap 

keputusan pembelian  disitus lazada co.id. 
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SUMMARY 

 

Purchase decisions on the Lazada.co.id site can be influenced by various 

factors, such as Website Quality and sales promotions offered on the Lazada co.id 

site. in this case the quality of the lazada platform has increased and decreased 

unstable. The platform owned by Lazada realizes that this instability can also be 

influenced by the web factor it has. This study aims to determine and analyze the 

effect of website quality (X1), and Sales Promotion (X2) on purchasing decisions (Y) 

on the Lazada co.id site. Hypothesis In this study, namely (1) Website quality affects 

purchasing decisions (2) Sales Promotion affects purchasing decisions. (3) Website 

quality and Sales Promotion simultaneously affect purchasing decisions (Y). And the 

results of the termination coefficient show a value of 45%, which means that all 

independent variables (Website Quality and Sales Promotion) can explain the 

purchasing decision variables 45% while the remaining 54% explained by variables 

not discussed in this study. 

The population in this study were Lazada customers who had and often 

made transactions on the Lazada co.id site, amounting to 430 people who were in 

accordance with the requirements of the research respondents. The sample used was 

81 people with the sampling technique using the solvin formula. The method of data 

collection was done through a questionnaire. The data analysis technique used is 

multiple linear regression analysis using the IBM SPSS Statistics 16 tool. 

Based on the results of the study obtained multiple linear regression 

equation Y = 0.342 + 0.215X1 + 0.301X2. The results of the t-test (partial test) in 

this study indicate that the website quality variable has a significant effect on 

purchasing decisions with a significance value of 0.002 <0.05. This means that H1 

is accepted. And the sales promotion variable has a significant effect on purchasing 

decisions with a significance value of 0.006 <0.05. This means that H2 is accepted. 

Meanwhile, the results of the F test (simultaneous test) in this study state that the 

website quality variable has a significant effect on purchasing decisions with a 

significance value of 0.000 <0.05, it can be stated that Ho is rejected and Ha is 

accepted. 

The results of this study indicate that partially website quality and sales 

promotion variables have a positive and significant effect on purchasing decisions 

on the Lazada co.id site. 
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than the significant value set 0.000 <0.05 and the value of tcount 6,609 > ttable 

1,980, so it can be concluded that H3 is accepted which means that there is an 

influence between Brand Image (X3) on Consumer Satisfaction (Y) . The results of this 

study are also supported by the large influence of the value of R
2
 which is 0.606 or 

60.6%, which means that the variable Perceived Value (X1), Product Quality (X2), 

Brand Image (X3) is able to explain that the variable Consumer Satisfaction (Y ) as the 

dependent variable (bound) of 60.6%, while the remaining 39.4% is explained by 

other variables not examined in this study. 
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