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Kuesioner Burger King  

I. Petunjuk pengisian: 

Pada pertanyaan di bawah ini, Anda dimohon untuk mengisi 

pertanyaan-pertanyaan tersebut dengan keadaan/ kondisi yang sebenarnya. 

Setiap responden hanya diperbolehkan memilih satu jawaban ada pada 

pilihan jawaban yang tersedia 

IDENTITAS RESPONDEN 

I. Identitas Responden 

1. Nama           : 

 

2. Jenis kelamin  :           

    Pria      Wanita 

3. Usia   : 

     < 20 Tahun      41 – 50 Tahun 

     21 – 30 Tahun       > 50 Tahun 

       31 – 40 Tahun 

 

 

4. Pekerjaan 

        PNS      Pengusaha 

       BUMN      Mahasiswa  

                                     Karyawan Swasta                            Lainnya, Sebutkan ...... 

 

5. Pendapatan 

     < 1.000.000     > 3.000.000 – 4.000.000      

     >1.000.000 – 2.000.000     > 4.000.000 

     >2.000.000 – 3.000.000 
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II. Petunjuk pengisian 

Berikut ini merupakan penelitian mengenai Analisis Komparansi 

Kualitas Produk, Kualitas Pelayanan dan Citra Merek Terhadap Kepuasaan 

Pelanggan Burger King dan Burger Up di MERR Surabaya. Silahkan Anda 

pilih jawaban yang menurut Anda paling sesuai dengan kondisi yang Anda 

alami. Setiap responden hanya diperbolehkan memilih satu jawaban dengan 

cara memberikan (√) pada pilihan jawaban yang tersedia.Masing-masing 

pilihan jawaban memiliki makna sebagai berikut: 

SS : Sangat Setuju = 5 

S : Setuju = 4 

KS : Kurang setuju = 3 

TS : Tidak setuju = 2 

STS : Sangat tidak setuju = 1 
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Kualitas Produk (X1) 

NO. PERNYATAAN SS S KS TS STS 

Kinerja 

1 Burger King merupakan makanan yang tinggi kalori karena mengandung gizi protein, 

karbohidrat, sehat untuk tubuh 

     

2. Saya menerima produk Burger King dalam kemasan yang baik      

Reabilitas (Kehandalan) 

3 Burger King selalu menyediakan produknya dalam keadaan layak untuk dimakan      

4. Produk Burger King dibuat dengan tingkat kematangan yang pas      

Daya Tahan 

5. Burger King memiliki tingkat daya tahan produk yang lama      

6. Tingkat kerenyahan ayam dan kelezatan Burger King bertahan selama setengah hari      

Kualitas Pelayanan (X2) 

NO. PERNYATAAN SS S KS TS STS 

Bukti Langsung 

7. Karyawan Burger King berpenampilan rapi dan sopan      

8. Burger King memiliki fasilitas restoran yang nyaman dan bersih      

Kehandalan 

9. Karyawan Burger King sigap dalam melayani konsumen      

10. Burger King memberikan pelayanan cepat tanpa perlu mengantri lama      

Empati 

11. Karyawan Burger King melayani dengan ramah/senyuman      

12. Karyawan Burger King selalu menanggapi keluhan konsumen       

Citra Merek (X3) 

 NO. PERNYATAAN SS S KS TS STS 

Kualitas atau mutu 

13. Burger King memiliki citra kualitas rasa yang konsisten       

14. Burger King memiliki citra yang terjamin higienitasnya      

Dapat di percaya atau dihandalkan 

15. Burger King merupakan restoran cepat saji yang di citrakan selalu menjaga 

kepercayaan konsumen  

     

16. Burger King dikenal sebagai merek yang sudah tidak diragukan lagi kualitasnya      

Desain 

17. Burger King mempunyai desain kemasan produk yang menarik       

18. Burger King mempunyai desain ciri khas yang mudah diingat konsumen      

Kepuasan Pelanggan (Y) 

Kepuasan yang berkaitan dengan atribut produk 

19. Saya merasa puas dengan tampilan produk Burger King yang sangat menarik      

20. Saya merasa puas kemasan Burger King selalu baik      

Kepuasan yang berkaitan dengan pelayanan 

21. Saya merasa puas terhadap kualitas pelayanan yang diberikan oleh Burger King       

22. Saya merasa puas karyawan Burger King mampu merespon kritik dan saran dari 

pelanggan  

     

  Kepuasan yang berkaitan dengan keputusan membeli 

23. Saya merasa puas dengan produk Burger King tidak akan membeli produk lain      

24. Saya merasa puas dengan produk Burger King akan melakukan pembelian ulang       
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Kuesioner Burger Up 

I. Petunjuk pengisian: 

Pada pertanyaan di bawah ini, Anda dimohon untuk mengisi 

pertanyaan-pertanyaan tersebut dengan keadaan/ kondisi yang sebenarnya. 

Setiap responden hanya diperbolehkan memilih satu jawaban ada pada 

pilihan jawaban yang tersedia 

 

IDENTITAS RESPONDEN 

I. Identitas Responden 

1. Nama           : 

 

2. Jenis kelamin  :           

  Pria    Wanita 

3. Usia   : 

< 20 Tahun 41 – 50 Tahun 

21 – 30 Tahun   > 50 Tahun 

31 – 40 Tahun 

 

4. Pekerjaan 

 PNS Pengusaha 

BUMN Mahasiswa  

                              Karyawan Swasta                             Lainnya, Sebutkan ...... 

 

5. Pendapatan 

< 1.000.000 > 3.000.000 – 4.000.000 

>1.000.000 – 2.000.000 > 4.000.000 

>2.000.000 – 3.000.000 
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II. Petunjuk pengisian 

Berikut ini merupakan penelitian mengenai Analisis Komparansi 

Kualitas Produk, Kualitas Pelayanan dan Citra Merek Terhadap Kepuasaan 

Pelanggan Burger King dan Burger Up di MERR Surabaya di 

Surabaya.Silahkan Anda pilih jawaban yang menurut Anda paling sesuai 

dengan kondisi yang Anda alami. Setiap responden hanya diperbolehkan 

memilih satu jawaban dengan cara memberikan (√) pada pilihan jawaban 

yang tersedia.Masing-masing pilihan jawaban memiliki makna sebagai 

berikut: 

SS : Sangat Setuju = 5 

S : Setuju = 4 

KS : Kurang setuju = 3 

TS : Tidak setuju = 2 

STS : Sangat tidak setuju = 1 
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Kualitas Produk (X1) 

NO. PERNYATAAN SS S KS TS STS 

Kinerja 

1 Burger Up merupakan makanan yang tinggi kalori karena 

mengandung gizi protein, karbohidrat, sehat untuk tubuh 

     

2. Saya menerima produk Burger Up dalam kemasan yang baik      

Reabilitas (Kehandalan) 

3 Burger Up selalu menyediakan produknya dalam keadaan 

layak untuk dimakan 

     

4. Produk Burger Up dibuat dengan tingkat kematangan yang pas      

Daya Tahan 

5. Burger Up memiliki tingkat daya tahan produk yang lama      

6. Tingkat kerenyahan ayam dan kelezatan Burger Up bertahan 

selama setengah hari 

     

Kualitas Pelayanan (X2) 

NO. PERNYATAAN SS S KS TS STS 

Bukti Langsung 

7. Karyawan Burger Up berpenampilan rapi dan sopan      

8. Burger Up memiliki fasilitas restoran yang nyaman dan bersih      

Kehandalan 

9. Karyawan Burger Up sigap dalam melayani konsumen      

10. Burger Up memberikan pelayanan cepat tanpa perlu mengantri 

lama 

     

Empati 

11. Karyawan Burger Up melayani dengan ramah/senyuman      

12. Karyawan Burger Up selalu menanggapi keluhan konsumen        

Citra Merek (X3) 

 NO. PERNYATAAN  SS S KS TS STS 

Kualitas atau mutu 

13. Burger Up memiliki citra kualitas rasa yang konsisten       

14. Burger Up memiliki citra yang terjamin higienitasnya      

Dapat di percaya atau dihandalkan 

15. Burger Up merupakan restoran cepat saji yang di citrakan 

selalu menjaga kepercayaan konsumen  

     

16. Burger Up dikenal sebagai merek yang sudah tidak diragukan 

lagi kualitasnya 

     

Desain 

17. Burger Up mempunyai desain kemasan produk yang menarik       

18. Burger Up mempunyai desain ciri khas yang mudah diingat 

konsumen 

     

Kepuasan Pelanggan (Y) 

Kepuasan yang berkaitan dengan atribut produk 

19. Saya merasa puas dengan tampilan produk Burger Up yang 

sangat menarik 

     

20. Saya merasa puas kemasan Burger Up selalu baik      

Kepuasan yang berkaitan dengan pelayanan 

21. Saya merasa puas terhadap kualitas pelayanan yang diberikan      
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oleh Burger Up 

22. Saya merasa puas karyawan Burger King mampu merespon 

kritik dan saran dari pelanggan 

     

  Kepuasan yang berkaitan dengan keputusan membeli 

23. Saya merasa puas dengan produk Burger Up tidak akan 

membeli produk lain 

     

24. Saya merasa puas dengan produk Burger Up akan melakukan 

pembelian ulang  

     



91 
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Tabulasi Data Kualitas Produk Burger King 

No. 

Resp 

Kualitas Produk (X1) Jumlah 

Skor 

Skor 

Rata-2 1 2 3 4 5 6 

1 4 4 4 4 3 4 23 3,8 

2 4 4 4 4 4 4 24 4,0 

3 4 4 4 4 4 4 24 4,0 

4 4 4 4 4 4 4 24 4,0 

5 2 4 4 4 4 4 22 3,7 

6 4 5 5 4 4 4 26 4,3 

7 4 4 4 4 4 3 23 3,8 

8 4 4 5 4 4 5 26 4,3 

9 3 4 5 4 3 3 22 3,7 

10 5 4 4 4 3 4 24 4,0 

11 4 4 4 4 4 4 24 4,0 

12 5 5 5 5 5 5 30 5,0 

13 5 5 5 5 5 5 30 5,0 

14 3 4 2 4 4 4 21 3,5 

15 5 5 4 5 4 4 27 4,5 

16 4 5 5 5 4 5 28 4,7 

17 5 5 5 4 5 5 29 4,8 

18 4 4 4 4 4 4 24 4,0 

19 4 5 5 5 3 3 25 4,2 

20 5 4 4 5 5 4 27 4,5 

21 5 5 4 4 5 4 27 4,5 

22 4 5 5 4 4 4 26 4,3 

23 4 4 4 4 4 4 24 4,0 

24 3 4 5 5 4 5 26 4,3 

25 5 5 5 5 3 4 27 4,5 

26 3 4 4 4 4 4 23 3,8 

27 4 5 5 4 3 4 25 4,2 

28 4 5 5 5 5 5 29 4,8 

29 4 4 4 4 4 4 24 4,0 

30 5 5 5 5 5 5 30 5,0 

31 4 4 4 4 4 4 24 4,0 

32 4 4 4 4 4 3 23 3,8 

33 5 5 4 4 3 3 24 4,0 

34 3 4 4 4 3 3 21 3,5 

35 4 4 4 4 4 4 24 4,0 

36 4 4 4 4 4 4 24 4,0 

37 5 5 5 4 4 4 27 4,5 

38 4 5 5 4 4 4 26 4,3 

39 4 4 4 5 3 4 24 4,0 

40 4 4 4 4 3 3 22 3,7 

41 4 4 5 4 4 4 25 4,2 

42 4 5 4 4 3 3 23 3,8 

43 4 5 5 4 3 3 24 4,0 

44 4 4 4 4 4 4 24 4,0 

45 4 4 4 4 4 4 24 4,0 

46 4 5 4 4 4 4 25 4,2 

47 4 5 5 4 4 3 25 4,2 

48 4 4 4 4 3 3 22 3,7 

    1195 199,1667 

    4,15 
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Tabulasi Data Kualitas Produk Burger UP 

Nomor 

Resp 

Kualitas Produk (X1) Jumlah 

Skor 

Skor 

Rata-2 1 2 3 4 5 6 

1 3 4 4 3 3 4 21 3,5 

2 4 4 4 4 4 4 24 4,0 

3 5 5 5 5 4 5 29 4,8 

4 2 4 4 4 4 4 22 3,7 

5 3 4 4 4 5 5 25 4,2 

6 4 4 3 4 4 4 23 3,8 

7 4 5 5 4 5 5 28 4,7 

8 5 4 5 5 4 5 28 4,7 

9 4 3 4 3 4 4 22 3,7 

10 4 4 4 4 4 4 24 4,0 

11 4 4 4 4 4 4 24 4,0 

12 4 4 5 4 3 4 24 4,0 

13 4 4 4 5 4 4 25 4,2 

14 5 5 5 5 4 4 28 4,7 

15 3 4 4 4 3 4 22 3,7 

16 4 5 4 4 4 4 25 4,2 

17 4 4 4 3 3 5 23 3,8 

18 3 4 4 4 4 3 22 3,7 

19 4 5 4 4 4 4 25 4,2 

20 4 4 4 4 3 3 22 3,7 

21 5 5 5 5 5 5 30 5,0 

22 4 5 4 4 4 4 25 4,2 

23 3 3 4 3 4 3 20 3,3 

24 3 3 3 3 3 3 18 3,0 

25 4 5 4 5 4 3 25 4,2 

26 4 4 4 3 3 3 21 3,5 

27 3 3 3 3 3 3 18 3,0 

28 5 5 4 4 5 4 27 4,5 

29 4 4 4 3 4 4 23 3,8 

30 3 4 4 4 3 5 23 3,8 

31 2 3 2 2 2 2 13 2,2 

32 3 4 4 4 4 4 23 3,8 

33 4 4 4 4 3 3 22 3,7 

34 3 3 5 4 4 2 21 3,5 

35 4 3 5 5 2 5 24 4,0 

36 5 2 4 3 3 4 21 3,5 

37 3 4 3 3 3 4 20 3,3 

38 3 4 4 4 3 3 21 3,5 

39 4 4 4 4 3 3 22 3,7 

40 5 4 4 3 3 3 22 3,7 

41 4 3 4 3 3 3 20 3,3 

42 4 4 4 3 3 3 21 3,5 

43 4 4 4 3 3 3 21 3,5 

44 4 4 4 4 3 3 22 3,7 

45 4 4 4 3 3 3 21 3,5 

46 4 4 4 3 3 3 21 3,5 

47 4 4 4 4 3 3 22 3,7 

48 4 4 4 3 3 3 21 3,5 

  1094 182,3 

  3,80 
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Tabulasi Data Kualitas Pelayanan Burger King 

No. 

Resp 

Kualits Pelayanan (X2) Jumlah 

Skor 

Skor 

Rata-2 7 8 9 10 11 12 

1 4 4 4 4 4 4 24 4,0 

2 4 4 3 4 3 3 21 3,5 

3 4 5 4 4 5 4 26 4,3 

4 4 4 4 4 4 4 24 4,0 

5 4 4 4 4 4 4 24 4,0 

6 5 5 4 4 5 4 27 4,5 

7 4 4 4 4 4 4 24 4,0 

8 5 4 4 4 5 5 27 4,5 

9 5 5 5 4 5 4 28 4,7 

10 5 4 3 3 4 4 23 3,8 

11 4 4 4 4 4 4 24 4,0 

12 5 5 5 5 5 5 30 5,0 

13 5 5 5 5 5 5 30 5,0 

14 4 4 4 4 4 3 23 3,8 

15 5 4 5 4 4 4 26 4,3 

16 5 5 5 5 5 5 30 5,0 

17 5 4 5 5 5 5 29 4,8 

18 4 4 4 4 4 4 24 4,0 

19 5 5 4 4 5 5 28 4,7 

20 5 5 4 4 4 5 27 4,5 

21 5 4 4 4 5 4 26 4,3 

22 5 4 5 4 5 4 27 4,5 

23 4 4 4 4 4 4 24 4,0 

24 5 5 5 5 5 5 30 5,0 

25 5 4 5 5 4 4 27 4,5 

26 4 4 4 4 5 4 25 4,2 

27 4 5 4 4 4 4 25 4,2 

28 5 5 5 4 4 4 27 4,5 

29 4 4 4 4 4 4 24 4,0 

30 5 5 5 5 5 5 30 5,0 

31 4 4 4 4 4 5 25 4,2 

32 5 4 4 4 4 4 25 4,2 

33 4 4 4 4 4 4 24 4,0 

34 4 4 4 4 4 3 23 3,8 

35 4 4 4 4 4 4 24 4,0 

36 4 4 4 4 4 4 24 4,0 

37 4 4 4 4 4 4 24 4,0 

38 4 5 5 3 4 4 25 4,2 

39 4 4 3 3 4 4 22 3,7 

40 4 4 4 4 4 4 24 4,0 

41 4 4 5 4 5 5 27 4,5 

42 3 3 4 3 4 4 21 3,5 

43 5 5 5 4 5 4 28 4,7 

44 4 4 4 4 4 4 24 4,0 

45 4 4 4 4 3 4 23 3,8 

46 4 4 4 4 4 4 24 4,0 

47 4 5 4 3 4 4 24 4,0 

48 4 4 3 3 4 4 22 3,7 

    1217 202,8 

    4,23 
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Tabulasi Data Kualitas Pelayanan Burger UP 

Nomor 

Resp 

Kualitas Pelayanan (X2) Jumlah 

Skor 

Skor 

Rata-2 7 8 9 10 11 12 

1 4 3 4 4 4 4 23 3,8 

2` 4 4 5 5 4 5 27 4,5 

3 4 5 5 5 4 4 27 4,5 

4 4 4 4 4 4 4 24 4,0 

5 4 4 5 5 5 5 28 4,7 

6 4 3 4 4 4 4 23 3,8 

7 4 4 5 5 5 5 28 4,7 

8 4 5 5 4 5 4 27 4,5 

9 4 4 4 4 4 4 24 4,0 

10 4 4 4 4 4 4 24 4,0 

11 5 4 4 4 4 4 25 4,2 

12 4 4 4 4 4 4 24 4,0 

13 4 5 4 5 4 4 26 4,3 

14 4 4 4 4 4 4 24 4,0 

15 4 4 4 4 4 4 24 4,0 

16 5 5 5 4 5 5 29 4,8 

17 3 3 3 3 3 4 19 3,2 

18 4 4 4 4 4 4 24 4,0 

19 5 4 4 4 5 4 26 4,3 

20 4 4 4 4 4 4 24 4,0 

21 5 5 5 5 5 5 30 5,0 

22 5 4 4 4 5 4 26 4,3 

23 4 3 4 3 4 3 21 3,5 

24 3 3 4 4 3 3 20 3,3 

25 5 5 5 5 4 4 28 4,7 

26 4 4 4 4 4 4 24 4,0 

27 3 4 3 3 4 4 21 3,5 

28 5 4 5 5 4 5 28 4,7 

29 4 4 3 4 4 4 23 3,8 

30 4 5 4 4 4 4 25 4,2 

31 2 2 2 2 2 2 12 2,0 

32 4 4 4 4 4 4 24 4,0 

33 4 4 3 3 4 4 22 3,7 

34 4 5 3 3 4 4 23 3,8 

35 4 4 3 4 4 3 22 3,7 

36 4 4 5 3 3 3 22 3,7 

37 4 4 4 4 4 4 24 4,0 

38 3 4 4 3 4 4 22 3,7 

39 4 4 4 3 4 4 23 3,8 

40 4 4 4 3 4 4 23 3,8 

41 4 4 3 3 4 4 22 3,7 

42 4 3 3 3 3 3 19 3,2 

43 4 4 4 3 4 3 22 3,7 

44 4 4 3 3 3 3 20 3,3 

45 4 4 3 3 4 4 22 3,7 

46 4 4 3 3 4 3 21 3,5 

47 4 4 4 3 3 3 21 3,5 

48 4 4 4 3 4 3 22 3,7 

    1132 188,7 

    3,93 
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Tabulasi Data Citra Merek Burger King 

No. 

Resp 

Citra Merek (X3) Jumlah 

Skor 

Skor 

Rata-2 13 14 15 16 17 18 

1 4 4 4 4 4 4 24 4,0 

2 4 4 4 4 4 4 24 4,0 

3 4 4 4 4 4 4 24 4,0 

4 4 4 4 4 4 4 24 4,0 

5 4 4 4 4 4 4 24 4,0 

6 4 4 4 5 4 5 26 4,3 

7 4 4 4 4 4 4 24 4,0 

8 4 5 4 5 4 4 26 4,3 

9 4 4 5 5 4 4 26 4,3 

10 4 4 4 4 5 5 26 4,3 

11 4 4 4 4 4 4 24 4,0 

12 5 5 5 5 5 5 30 5,0 

13 5 5 5 5 5 5 30 5,0 

14 4 4 4 4 3 5 24 4,0 

15 4 4 4 5 4 4 25 4,2 

16 5 5 5 5 5 5 30 5,0 

17 5 4 5 5 4 5 28 4,7 

18 4 4 4 4 4 4 24 4,0 

19 5 5 5 5 4 5 29 4,8 

20 5 5 4 4 4 4 26 4,3 

21 4 4 5 4 4 4 25 4,2 

22 4 4 5 5 4 5 27 4,5 

23 4 4 4 4 4 4 24 4,0 

24 5 5 5 5 5 5 30 5,0 

25 4 4 4 4 4 5 25 4,2 

26 4 4 4 4 4 4 24 4,0 

27 5 5 5 5 5 5 30 5,0 

28 4 4 4 4 4 4 24 4,0 

29 4 4 4 4 4 4 24 4,0 

30 5 5 5 5 5 5 30 5,0 

31 5 4 5 5 4 4 27 4,5 

32 5 4 4 4 3 4 24 4,0 

33 4 4 4 4 4 5 25 4,2 

34 4 4 4 4 4 4 24 4,0 

35 4 4 4 4 4 4 24 4,0 

36 4 4 4 4 4 4 24 4,0 

37 4 3 4 4 4 5 24 4,0 

38 4 5 4 5 4 4 26 4,3 

39 4 3 4 4 3 4 22 3,7 

40 4 4 4 3 3 4 22 3,7 

41 4 4 5 5 4 4 26 4,3 

42 4 4 4 4 3 4 23 3,8 

43 5 5 5 5 5 4 29 4,8 

44 4 4 4 4 4 4 24 4,0 

45 4 5 4 4 4 4 25 4,2 

46 4 4 4 4 4 4 24 4,0 

47 4 4 4 4 4 5 25 4,2 

48 3 3 4 4 4 4 22 3,7 

    1221 203,5 

    4,24 
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Tabulasi Data Citra Merek Burger UP 

Nomor 

Resp 

Citra Merek (X3) Jumlah 

Skor 

Skor 

Rata-2 13 14 15 16 17 18 

1 3 4 4 3 3 4 21 3,5 

2 5 4 5 4 5 4 27 4,5 

3 5 5 5 5 4 3 27 4,5 

4 4 4 4 4 4 4 24 4,0 

5 5 4 4 5 5 4 27 4,5 

6 3 4 4 4 4 4 23 3,8 

7 5 4 5 5 4 4 27 4,5 

8 5 4 5 4 5 4 27 4,5 

9 4 4 4 4 4 4 24 4,0 

10 4 4 4 4 4 4 24 4,0 

11 4 4 4 4 4 4 24 4,0 

12 4 5 5 4 4 4 26 4,3 

13 4 4 4 4 4 4 24 4,0 

14 5 5 4 5 4 4 27 4,5 

15 4 4 4 4 4 4 24 4,0 

16 5 5 4 4 4 4 26 4,3 

17 4 4 4 4 4 4 24 4,0 

18 4 4 4 4 4 4 24 4,0 

19 4 4 4 4 4 4 24 4,0 

20 4 4 4 4 4 4 24 4,0 

21 5 5 5 5 5 5 30 5,0 

22 4 4 4 4 4 4 24 4,0 

23 4 3 4 3 4 3 21 3,5 

24 3 3 4 4 3 3 20 3,3 

25 4 4 4 4 5 5 26 4,3 

26 3 4 4 3 3 3 20 3,3 

27 3 3 3 4 4 3 20 3,3 

28 5 5 4 4 4 5 27 4,5 

29 4 4 5 5 4 4 26 4,3 

30 4 5 4 3 5 4 25 4,2 

31 2 2 3 2 3 2 14 2,3 

32 4 4 4 4 4 4 24 4,0 

33 4 4 4 4 4 4 24 4,0 

34 4 5 4 2 3 3 21 3,5 

35 4 4 4 3 2 4 21 3,5 

36 5 4 4 2 2 4 21 3,5 

37 4 4 4 3 4 4 23 3,8 

38 3 4 4 4 3 4 22 3,7 

39 4 4 4 3 4 3 22 3,7 

40 4 4 4 3 4 3 22 3,7 

41 3 4 4 3 4 3 21 3,5 

42 4 4 3 3 4 4 22 3,7 

43 3 4 3 3 3 3 19 3,2 

44 4 4 3 3 4 4 22 3,7 

45 3 4 3 3 4 4 21 3,5 

46 4 4 3 3 3 3 20 3,3 

47 4 4 3 3 4 4 22 3,7 

48 4 4 3 3 3 3 20 3,3 

    1118 186,3 

    3,88 
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Tabulasi Data Kepuasan Pelanggan Burger King 

No. 

Resp 

Kepuasan Pelanggan (Y) Jumlah 

Skor 

Skor 

Rata-2 19 20 21 22 23 24 

1 4 4 4 4 3 4 23 3,8 

2 4 4 4 3 4 4 23 3,8 

3 4 4 4 4 2 4 22 3,7 

4 4 4 4 4 4 4 24 4,0 

5 4 4 4 4 4 4 24 4,0 

6 4 4 5 4 3 4 24 4,0 

7 4 4 4 4 3 4 23 3,8 

8 5 5 4 4 3 4 25 4,2 

9 4 4 5 4 4 4 25 4,2 

10 4 3 3 4 3 4 21 3,5 

11 4 4 4 4 4 4 24 4,0 

12 5 5 5 5 5 5 30 5,0 

13 5 5 5 5 5 5 30 5,0 

14 4 4 4 3 4 5 24 4,0 

15 5 4 5 4 4 4 26 4,3 

16 5 5 5 5 5 5 30 5,0 

17 5 5 4 5 5 4 28 4,7 

18 4 4 4 4 4 4 24 4,0 

19 4 5 5 5 5 4 28 4,7 

20 4 5 4 4 4 5 26 4,3 

21 5 5 4 5 5 4 28 4,7 

22 5 5 5 4 4 4 27 4,5 

23 4 5 5 4 4 4 26 4,3 

24 5 5 5 5 5 5 30 5,0 

25 4 4 4 4 3 4 23 3,8 

26 4 4 4 4 4 4 24 4,0 

27 5 4 4 4 4 4 25 4,2 

28 4 4 4 4 4 4 24 4,0 

29 4 4 4 4 4 4 24 4,0 

30 5 5 5 5 5 5 30 5,0 

31 4 5 4 4 4 4 25 4,2 

32 3 4 4 4 3 4 22 3,7 

33 4 4 4 4 3 5 24 4,0 

34 4 4 4 3 2 3 20 3,3 

35 4 4 4 4 4 4 24 4,0 

36 4 4 4 4 2 4 22 3,7 

37 3 4 3 4 4 4 22 3,7 

38 4 4 4 4 3 4 23 3,8 

39 3 3 4 4 3 3 20 3,3 

40 4 4 4 4 3 4 23 3,8 

41 4 4 4 5 5 4 26 4,3 

42 4 4 4 4 3 4 23 3,8 

43 4 5 5 5 3 4 26 4,3 

44 4 4 4 4 4 4 24 4,0 

45 4 4 4 4 4 4 24 4,0 

46 3 4 4 4 4 5 24 4,0 

47 4 4 4 4 3 4 23 3,8 

48 4 4 3 4 4 4 23 3,8 

    1183 197,2 

    4,11 
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Tabulasi Data Kepuasan Pelanggan Burger UP 

Nomor 

Resp 

Kepuasan Pelanggan (Y) Jumlah 

Skor 

Skor 

Rata-2 19 20 21 22 23 24 

1 4 4 4 4 2 3 21 3,5 

2 5 4 4 4 4 4 25 4,2 

3 4 4 4 4 4 5 25 4,2 

4 4 4 4 4 4 4 24 4,0 

5 4 4 5 4 5 5 27 4,5 

6 4 4 4 4 5 4 25 4,2 

7 4 4 4 4 4 5 25 4,2 

8 4 4 4 4 4 4 24 4,0 

9 5 4 5 4 4 5 27 4,5 

10 4 4 4 4 4 4 24 4,0 

11 4 4 4 4 4 4 24 4,0 

12 4 4 4 4 4 5 25 4,2 

13 4 4 4 4 4 4 24 4,0 

14 4 4 4 4 4 5 25 4,2 

15 4 4 4 4 4 4 24 4,0 

16 4 4 4 4 4 4 24 4,0 

17 4 4 4 4 4 4 24 4,0 

18 4 4 4 4 4 4 24 4,0 

19 4 5 4 4 4 4 25 4,2 

20 4 4 4 4 3 4 23 3,8 

21 5 5 5 5 5 5 30 5,0 

22 4 5 4 4 4 4 25 4,2 

23 3 4 3 4 3 4 21 3,5 

24 4 4 4 4 4 4 24 4,0 

25 5 5 5 4 4 4 27 4,5 

26 3 3 3 4 2 2 17 2,8 

27 4 3 4 4 3 4 22 3,7 

28 5 5 5 4 5 5 29 4,8 

29 4 4 4 4 4 4 24 4,0 

30 5 5 4 4 3 4 25 4,2 

31 2 2 2 3 2 2 13 2,2 

32 4 4 4 4 4 4 24 4,0 

33 4 4 4 3 3 3 21 3,5 

34 4 4 4 4 4 5 25 4,2 

35 4 4 4 4 2 5 23 3,8 

36 5 4 3 5 4 4 25 4,2 

37 3 3 3 2 3 3 17 2,8 

38 3 3 4 4 3 4 21 3,5 

39 3 4 4 4 3 3 21 3,5 

40 3 3 4 3 3 3 19 3,2 

41 4 4 3 3 3 3 20 3,3 

42 3 4 4 3 3 3 20 3,3 

43 4 3 3 3 3 3 19 3,2 

44 4 4 4 3 3 3 21 3,5 

45 4 4 3 3 3 3 20 3,3 

46 4 4 3 3 3 3 20 3,3 

47 3 3 4 4 3 3 20 3,3 

48 4 3 4 4 3 3 21 3,5 

    1103 183,8 

    3,83 

 



100 
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UJI VALIDITAS KUALITAS PRODUK (X1) BURGER KING 

Correlations 

 BG_KP1 BG_KP2 BG_KP3 BG_KP4 BG_KP5 BG_KP6 TOTAL 

BG_KP1 

Pearson Correlation 1 .514** .172 .379* .333 .269 .697** 

Sig. (2-tailed)  .004 30 .039 .072 .151 .000 

N 30 30 .588** 30 30 30 30 

BG_KP2 

Pearson Correlation .514** 1  .523** .263 .327 .760** 

Sig. (2-tailed) .004  .001 .003 .161 .077 .000 

N 30 30 30 30 30 30 30 

BG_KP3 

Pearson Correlation .256 .588** 1 .426* .046 .345 .638** 

Sig. (2-tailed) .172 .001  .019 .810 .062 .000 

N 30 30 30 30 30 30 30 

BG_KP4 

Pearson Correlation .379* .523** .426* 1 .287 .405* .696** 

Sig. (2-tailed) .039 .003 .019  .124 .026 .000 

N 30 30 30 30 30 30 30 

BG_KP5 

Pearson Correlation .333 .263 .046 .287 1 .595** .626** 

Sig. (2-tailed) .072 .161 .810 .124  .001 .000 

N 30 30 30 30 30 30 30 

BG_KP6 

Pearson Correlation .269 .327 .345 .405* .595** 1 .710** 

Sig. (2-tailed) .151 .077 .062 .026 .001  .000 

N 30 30 30 30 30 30 30 

TOTAL 

Pearson Correlation .697** .760** .638** .696** .626** .710** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

UJI VALIDITAS KUALITAS PRODUK (X1) BURGER UP 

Correlations 

 BG_KP1 BG_KP2 BG_KP3 BG_KP4 BG_KP5 BG_KP6 TOTAL 

BG_KP1 Pearson Correlation 1 .514** .256 .379* .333 .269 .697** 

Sig. (2-tailed)  .004 .172 .039 .072 .151 .000 

N 30 30 30 30 30 30 30 

BG_KP2 Pearson Correlation .514** 1 .588** .523** .263 .327 .760** 

Sig. (2-tailed) .004  .001 .003 .161 .077 .000 

N 30 30 30 30 30 30 30 

BG_KP3 Pearson Correlation .256 .588** 1 .426* .046 .345 .638** 

Sig. (2-tailed) .172 .001  .019 .810 .062 .000 

N 30 30 30 30 30 30 30 

BG_KP4 Pearson Correlation .379* .523** .426* 1 .287 .405* .696** 

Sig. (2-tailed) .039 .003 .019  .124 .026 .000 

N 30 30 30 30 30 30 30 

BG_KP5 Pearson Correlation .333 .263 .046 .287 1 .595** .626** 

Sig. (2-tailed) .072 .161 .810 .124  .001 .000 

N 30 30 30 30 30 30 30 

BG_KP6 Pearson Correlation .269 .327 .345 .405* .595** 1 .710** 

Sig. (2-tailed) .151 .077 .062 .026 .001  .000 

N 30 30 30 30 30 30 30 

TOTAL Pearson Correlation .697** .760** .638** .696** .626** .710** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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UJI VALITAS KUALITAS PELAYANAN (X2) BURGER KING 

Correlations 

 BG_KPEL1 BG_KPEL2 BG_KPEL3 BG_KPEL4 BG_KPEL5 BG_KPEL6 TOTAL 

BG_KPEL

1 

Pearson Correlation 1 .537** .499** .505** .571** .463** .789** 

Sig. (2-tailed)  .000 .000 .000 .000 .001 .000 

N 48 48 48 48 48 48 48 

BG_KPEL

2 

Pearson Correlation .537** 1 .442** .298* .459** .380** .682** 

Sig. (2-tailed) .000  .002 .040 .001 .008 .000 

N 48 48 48 48 48 48 48 

BG_KPEL

3 

Pearson Correlation .499** .442** 1 .612** .543** .446** .793** 

Sig. (2-tailed) .000 .002  .000 .000 .001 .000 

N 48 48 48 48 48 48 48 

BG_KPEL

4 

Pearson Correlation .505** .298* .612** 1 .425** .455** .731** 

Sig. (2-tailed) .000 .040 .000  .003 .001 .000 

N 48 48 48 48 48 48 48 

BG_KPEL

5 

Pearson Correlation .571** .459** .543** .425** 1 .577** .793** 

Sig. (2-tailed) .000 .001 .000 .003  .000 .000 

N 48 48 48 48 48 48 48 

BG_KPEL

6 

Pearson Correlation .463** .380** .446** .455** .577** 1 .731** 

Sig. (2-tailed) .001 .008 .001 .001 .000  .000 

N 48 48 48 48 48 48 48 

TOTAL Pearson Correlation .789** .682** .793** .731** .793** .731** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  

N 48 48 48 48 48 48 48 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

UJI VALIDITAS KUALITAS PELAYANAN (X2) BURGER UP 
Correlations 

 BU_KEPAL1 BU_KEPAL2 BU_KEPAL3 BU_KEPAL4 BU_KEPAL5 BU_KEPAL6 TOTAL 

BU_KE

PAL1 

Pearson Correlation 1 .447* .514** .442* .607** .412* .738** 

Sig. (2-tailed)  .013 .004 .015 .000 .024 .000 

N 30 30 30 30 30 30 30 

BU_KE

PAL2 

Pearson Correlation .447* 1 .495** .516** .474** .397* .734** 

Sig. (2-tailed) .013  .005 .004 .008 .030 .000 

N 30 30 30 30 30 30 30 

BU_KE

PAL3 

Pearson Correlation .514** .495** 1 .763** .532** .579** .845** 

Sig. (2-tailed) .004 .005  .000 .002 .001 .000 

N 30 30 30 30 30 30 30 

BU_KE

PAL4 

Pearson Correlation .442* .516** .763** 1 .348 .612** .802** 

Sig. (2-tailed) .015 .004 .000  .060 .000 .000 

N 30 30 30 30 30 30 30 

BU_KE

PAL5 

Pearson Correlation .607** .474** .532** .348 1 .555** .749** 

Sig. (2-tailed) .000 .008 .002 .060  .001 .000 

N 30 30 30 30 30 30 30 

BU_KE

PAL6 

Pearson Correlation .412* .397* .579** .612** .555** 1 .754** 

Sig. (2-tailed) .024 .030 .001 .000 .001  .000 

N 30 30 30 30 30 30 30 

TOTAL Pearson Correlation .738** .734** .845** .802** .749** .754** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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UJI VALIDITAS CITRA MEREK (X3) BURGER KING 

Correlations 

 BG_CM1 BG_CM2 BG_CM3 BG_CM4 BG_CM5 BG_CM6 TOTAL 

BG_CM1 Pearson Correlation 1 .841** .709** .602** .642** .602** .890** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 

N 30 30 30 30 30 30 30 

BG_CM2 Pearson Correlation .841** 1 .558** .602** .642** .455* .828** 

Sig. (2-tailed) .000  .001 .000 .000 .012 .000 

N 30 30 30 30 30 30 30 

BG_CM3 Pearson Correlation .709** .558** 1 .731** .552** .591** .845** 

Sig. (2-tailed) .000 .001  .000 .002 .001 .000 

N 30 30 30 30 30 30 30 

BG_CM4 Pearson Correlation .602** .602** .731** 1 .480** .593** .819** 

Sig. (2-tailed) .000 .000 .000  .007 .001 .000 

N 30 30 30 30 30 30 30 

BG_CM5 Pearson Correlation .642** .642** .552** .480** 1 .480** .770** 

Sig. (2-tailed) .000 .000 .002 .007  .007 .000 

N 30 30 30 30 30 30 30 

BG_CM6 Pearson Correlation .602** .455* .591** .593** .480** 1 .762** 

Sig. (2-tailed) .000 .012 .001 .001 .007  .000 

N 30 30 30 30 30 30 30 

TOTAL Pearson Correlation .890** .828** .845** .819** .770** .762** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

UJI VALIDITAS CITRA MEREK (X3) BURGER UP 
Correlations 

 BU_CM1 BU_CM2 BU_CM3 BU_CM4 BU_CM5 BU_CM6 TOTAL 

BU_CM1 Pearson Correlation 1 .573** .543** .584** .610** .415* .884** 

Sig. (2-tailed)  .001 .002 .001 .000 .023 .000 

N 30 30 30 30 30 30 30 

BU_CM2 Pearson Correlation .573** 1 .399* .283 .286 .494** .709** 

Sig. (2-tailed) .001  .029 .130 .125 .005 .000 

N 30 30 30 30 30 30 30 

BU_CM3 Pearson Correlation .543** .399* 1 .440* .312 .191 .658** 

Sig. (2-tailed) .002 .029  .015 .093 .311 .000 

N 30 30 30 30 30 30 30 

BU_CM4 Pearson Correlation .584** .283 .440* 1 .302 .242 .674** 

Sig. (2-tailed) .001 .130 .015  .105 .197 .000 

N 30 30 30 30 30 30 30 

BU_CM5 Pearson Correlation .610** .286 .312 .302 1 .508** .703** 

Sig. (2-tailed) .000 .125 .093 .105  .004 .000 

N 30 30 30 30 30 30 30 

BU_CM6 Pearson Correlation .415* .494** .191 .242 .508** 1 .653** 

Sig. (2-tailed) .023 .005 .311 .197 .004  .000 

N 30 30 30 30 30 30 30 

TOTAL Pearson Correlation .884** .709** .658** .674** .703** .653** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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UJI VALIDITAS KEPUASAN PELANGGAN (Y) BURGER KING 
Correlations 

 BG_KEPUAS1 BG_KEPUAS2 BG_KEPUAS3 BG_KEPUAS4 BG_KEPUAS5 BG_KEPUAS6 TOTAL 

BG_KEPUAS1 Pearson Correlation 1 .628** .429* .613** .536** .398* .761** 

Sig. (2-tailed)  .000 .018 .000 .002 .029 .000 

N 30 30 30 30 30 30 30 

BG_KEPUAS2 Pearson Correlation .628** 1 .605** .653** .630** .495** .859** 

Sig. (2-tailed) .000  .000 .000 .000 .005 .000 

N 30 30 30 30 30 30 30 

BG_KEPUAS3 Pearson Correlation .429* .605** 1 .458* .480** .391* .718** 

Sig. (2-tailed) .018 .000  .011 .007 .033 .000 

N 30 30 30 30 30 30 30 

BG_KEPUAS4 Pearson Correlation .613** .653** .458* 1 .636** .378* .807** 

Sig. (2-tailed) .000 .000 .011  .000 .039 .000 

N 30 30 30 30 30 30 30 

BG_KEPUAS5 Pearson Correlation .536** .630** .480** .636** 1 .509** .847** 

Sig. (2-tailed) .002 .000 .007 .000  .004 .000 

N 30 30 30 30 30 30 30 

BG_KEPUAS6 Pearson Correlation .398* .495** .391* .378* .509** 1 .654** 

Sig. (2-tailed) .029 .005 .033 .039 .004  .000 

N 30 30 30 30 30 30 30 

TOTAL Pearson Correlation .761** .859** .718** .807** .847** .654** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

UJI VALIDITAS KEPUASAN PELANGGAN (Y) BURGER UP 

Correlations 

 BU_KEPER1 BU_KEPER2 BU_KEPER3 BU_KEPER4 BU_KEPER5 BU_KEPER6 TOTAL 

BU_KEPER1 Pearson Correlation 1 .598** .792** .323 .422* .455* .781** 

Sig. (2-tailed)  .000 .000 .082 .020 .012 .000 

N 30 30 30 30 30 30 30 

BU_KEPER2 Pearson Correlation .598** 1 .509** .323 .422* .350 .695** 

Sig. (2-tailed) .000  .004 .082 .020 .058 .000 

N 30 30 30 30 30 30 30 

BU_KEPER3 Pearson Correlation .792** .509** 1 .354 .629** .609** .867** 

Sig. (2-tailed) .000 .004  .055 .000 .000 .000 

N 30 30 30 30 30 30 30 

BU_KEPER4 Pearson Correlation .323 .323 .354 1 .293 .243 .443* 

Sig. (2-tailed) .082 .082 .055  .116 .196 .014 

N 30 30 30 30 30 30 30 

BU_KEPER5 Pearson Correlation .422* .422* .629** .293 1 .705** .830** 

Sig. (2-tailed) .020 .020 .000 .116  .000 .000 

N 30 30 30 30 30 30 30 

BU_KEPER6 Pearson Correlation .455* .350 .609** .243 .705** 1 .804** 

Sig. (2-tailed) .012 .058 .000 .196 .000  .000 

N 30 30 30 30 30 30 30 

TOTAL Pearson Correlation .781** .695** .867** .443* .830** .804** 1 

Sig. (2-tailed) .000 .000 .000 .014 .000 .000  

N 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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LAMPIRAN 4 UJI RELIABILITAS 
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UJI RELIABILITAS KUALITAS PRODUK (X1) BURGER KING 

 

Case Processing Summary 

 N % 

Cases Valid 39 100.0 

Excludeda 0 .0 

Total 39 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.753 6 
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UJI RELIABILITAS KUALITAS PRODUK (X1) BURGER UP 

 

Case Processing Summary 

 N % 

Cases Valid 30 100.0 

Excludeda 0 .0 

Total 30 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.835 6 
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UJI RELIABILITAS KUALITAS PELAYANAN (X2) BURGER KING  

 

Case Processing Summary 

 N % 

Cases Valid 30 100.0 

Excludeda 
0 .0 

Total 
30 100.0 

a. Listwise deletion based on all variables in the procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.863 6 
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UJI RELIABILITAS KUALITAS PELAYANAN (X2) BURGER UP 

 

 

Case Processing Summary 

 N % 

Cases Valid 30 100.0 

Excludeda 0 .0 

Total 30 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.862 6 
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UJI RELIABILITAS CITRA MEREK (X3) BURGER KING 

 

 

Case Processing Summary 

 N % 

Cases Valid 30 100.0 

Excludeda 0 .0 

Total 30 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.901 6 
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UJI RELIABILITAS CITRA MEREK (X3) BURGER UP 

 

 

Case Processing Summary 

 N % 

Cases Valid 30 100.0 

Excludeda 
0 .0 

Total 
30 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.811 6 
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UJI RELIABILITAS KEPUASAN PELANGGAN (Y) BURGER KING 

 

 

Case Processing Summary 

 N % 

Cases Valid 30 100.0 

Excludeda 0 .0 

Total 30 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.862 6 
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UJI RELIABILITAS KEPUASAN PELANGGAN (Y) BURGER UP 

 

 

Case Processing Summary 

 N % 

Cases Valid 30 100.0 

Excludeda 
0 .0 

Total 
30 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.831 6 
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UJI INDEPENDENT SAMPEL T TEST 

Group Statistics 

 Kode N Mean Std. Deviation Std. Error Mean 

X1.1 
Burger King 48 4.1479 .37699 .05441 

Burger Up 48 3.8063 .50756 .07326 

X2.1 
Burger King 48 4.2271 .40462 .05840 

Burger Up 48 3.9333 .51996 .07505 

X3.1 
Burger King 48 4.2396 .37742 .05448 

Burger Up 48 3.8792 .47934 .06919 

Y1 
Burger King 48 4.1042 .43170 .06231 

Burger Up 48 3.8333 .53129 .07669 

Sumber data : Data diolah dengan SPSS 21.0 

 

Independent Samples Test 

  Levene's Test for 

Equality of Variances t-test for Equality of Means 

  

F Sig. T Df 

Sig. (2-

tailed) 

Mean 

Difference 

Std. Error 

Difference 

95% Confidence 

Interval of the 

Difference 

  
Lower Upper 

X1.

1 

Equal variances 

assumed 
1.436 .234 3.744 94 .000 .34167 .09126 .16047 .52286 

Equal variances 

not assumed 

  
3.744 

86.75

8 
.000 .34167 .09126 .16027 .52306 

X2.

1 

Equal variances 

assumed 
.556 .458 3.089 94 .003 .29375 .09510 .10494 .48256 

Equal variances 

not assumed 

  
3.089 

88.65

0 
.003 .29375 .09510 .10479 .48271 

X3.

1 

Equal variances 

assumed 
2.303 .133 4.093 94 .000 .36042 .08806 .18557 .53526 

Equal variances 

not assumed 

  
4.093 

89.09

6 
.000 .36042 .08806 .18545 .53539 

Y1 Equal variances 

assumed 
2.233 .138 2.741 94 .007 .27083 .09881 .07465 .46702 

Equal variances 

not assumed 

  
2.741 

90.22

2 
.007 .27083 .09881 .07454 .46713 
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Tabel r untuk df = 1-50 

 

 

df = (N-2) 

Tingkat signifikansi untuk uji satu arah 

0.05 0.025 0.01 0.005 0.0005 

Tingkat signifikansi untuk uji dua arah 

0.1 0.05 0.02 0.01 0.001 

1 0.9877 0.9969 0.9995 0.9999 1.0000 

2 0.9000 0.9500 0.9800 0.9900 0.9990 

3 0.8054 0.8783 0.9343 0.9587 0.9911 

4 0.7293 0.8114 0.8822 0.9172 0.9741 

5 0.6694 0.7545 0.8329 0.8745 0.9509 

6 0.6215 0.7067 0.7887 0.8343 0.9249 

7 0.5822 0.6664 0.7498 0.7977 0.8983 

8 0.5494 0.6319 0.7155 0.7646 0.8721 

9 0.5214 0.6021 0.6851 0.7348 0.8470 

10 0.4973 0.5760 0.6581 0.7079 0.8233 

11 0.4762 0.5529 0.6339 0.6835 0.8010 

12 0.4575 0.5324 0.6120 0.6614 0.7800 

13 0.4409 0.5140 0.5923 0.6411 0.7604 

14 0.4259 0.4973 0.5742 0.6226 0.7419 

15 0.4124 0.4821 0.5577 0.6055 0.7247 

16 0.4000 0.4683 0.5425 0.5897 0.7084 

17 0.3887 0.4555 0.5285 0.5751 0.6932 

18 0.3783 0.4438 0.5155 0.5614 0.6788 

19 0.3687 0.4329 0.5034 0.5487 0.6652 

20 0.3598 0.4227 0.4921 0.5368 0.6524 

21 0.3515 0.4132 0.4815 0.5256 0.6402 

22 0.3438 0.4044 0.4716 0.5151 0.6287 

23 0.3365 0.3961 0.4622 0.5052 0.6178 

24 0.3297 0.3882 0.4534 0.4958 0.6074 

25 0.3233 0.3809 0.4451 0.4869 0.5974 

26 0.3172 0.3739 0.4372 0.4785 0.5880 

27 0.3115 0.3673 0.4297 0.4705 0.5790 
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28 0.3061 0.3610 0.4226 0.4629 0.5703 

29 0.3009 0.3550 0.4158 0.4556 0.5620 

30 0.2960 0.3494 0.4093 0.4487 0.5541 

31 0.2913 0.3440 0.4032 0.4421 0.5465 

32 0.2869 0.3388 0.3972 0.4357 0.5392 

33 0.2826 0.3338 0.3916 0.4296 0.5322 

34 0.2785 0.3291 0.3862 0.4238 0.5254 

35 0.2746 0.3246 0.3810 0.4182 0.5189 

36 0.2709 0.3202 0.3760 0.4128 0.5126 

37 0.2673 0.3160 0.3712 0.4076 0.5066 

38 0.2638 0.3120 0.3665 0.4026 0.5007 

39 0.2605 0.3081 0.3621 0.3978 0.4950 

40 0.2573 0.3044 0.3578 0.3932 0.4896 

41 0.2542 0.3008 0.3536 0.3887 0.4843 

42 0.2512 0.2973 0.3496 0.3843 0.4791 

43 0.2483 0.2940 0.3457 0.3801 0.4742 

44 0.2455 0.2907 0.3420 0.3761 0.4694 

45 0.2429 0.2876 0.3384 0.3721 0.4647 

46 0.2403 0.2845 0.3348 0.3683 0.4601 

47 0.2377 0.2816 0.3314 0.3646 0.4557 

48 0.2353 0.2787 0.3281 0.3610 0.4514 

49 0.2329 0.2759 0.3249 0.3575 0.4473 

50 0.2306 0.2732 0.3218 0.3542 0.4432 
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itik Persentase Distribusi F untuk Probabilita =  0,05 

 

df untuk  

penyebut 

(N2) 

df untuk 

pembilan

g (N1) 

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 

46 4.05 3.20 2.81 2.57 2.42 2.30 2.22 2.15 2.09 2.04 2.00 1.97 1.94 1.91 1.89 

47 4.05 3.20 2.80 2.57 2.41 2.30 2.21 2.14 2.09 2.04 2.00 1.96 1.93 1.91 1.88 

48 4.04 3.19 2.80 2.57 2.41 2.29 2.21 2.14 2.08 2.03 1.99 1.96 1.93 1.90 1.88 

49 4.04 3.19 2.79 2.56 2.40 2.29 2.20 2.13 2.08 2.03 1.99 1.96 1.93 1.90 1.88 

50 4.03 3.18 2.79 2.56 2.40 2.29 2.20 2.13 2.07 2.03 1.99 1.95 1.92 1.89 1.87 

51 4.03 3.18 2.79 2.55 2.40 2.28 2.20 2.13 2.07 2.02 1.98 1.95 1.92 1.89 1.87 

52 4.03 3.18 2.78 2.55 2.39 2.28 2.19 2.12 2.07 2.02 1.98 1.94 1.91 1.89 1.86 

53 4.02 3.17 2.78 2.55 2.39 2.28 2.19 2.12 2.06 2.01 1.97 1.94 1.91 1.88 1.86 

54 4.02 3.17 2.78 2.54 2.39 2.27 2.18 2.12 2.06 2.01 1.97 1.94 1.91 1.88 1.86 

55 4.02 3.16 2.77 2.54 2.38 2.27 2.18 2.11 2.06 2.01 1.97 1.93 1.90 1.88 1.85 

56 4.01 3.16 2.77 2.54 2.38 2.27 2.18 2.11 2.05 2.00 1.96 1.93 1.90 1.87 1.85 

57 4.01 3.16 2.77 2.53 2.38 2.26 2.18 2.11 2.05 2.00 1.96 1.93 1.90 1.87 1.85 

58 4.01 3.16 2.76 2.53 2.37 2.26 2.17 2.10 2.05 2.00 1.96 1.92 1.89 1.87 1.84 

59 4.00 3.15 2.76 2.53 2.37 2.26 2.17 2.10 2.04 2.00 1.96 1.92 1.89 1.86 1.84 

60 4.00 3.15 2.76 2.53 2.37 2.25 2.17 2.10 2.04 1.99 1.95 1.92 1.89 1.86 1.84 

61 4.00 3.15 2.76 2.52 2.37 2.25 2.16 2.09 2.04 1.99 1.95 1.91 1.88 1.86 1.83 

62 4.00 3.15 2.75 2.52 2.36 2.25 2.16 2.09 2.03 1.99 1.95 1.91 1.88 1.85 1.83 

63 3.99 3.14 2.75 2.52 2.36 2.25 2.16 2.09 2.03 1.98 1.94 1.91 1.88 1.85 1.83 

64 3.99 3.14 2.75 2.52 2.36 2.24 2.16 2.09 2.03 1.98 1.94 1.91 1.88 1.85 1.83 

65 3.99 3.14 2.75 2.51 2.36 2.24 2.15 2.08 2.03 1.98 1.94 1.90 1.87 1.85 1.82 

66 3.99 3.14 2.74 2.51 2.35 2.24 2.15 2.08 2.03 1.98 1.94 1.90 1.87 1.84 1.82 

67 3.98 3.13 2.74 2.51 2.35 2.24 2.15 2.08 2.02 1.98 1.93 1.90 1.87 1.84 1.82 

68 3.98 3.13 2.74 2.51 2.35 2.24 2.15 2.08 2.02 1.97 1.93 1.90 1.87 1.84 1.82 

69 3.98 3.13 2.74 2.50 2.35 2.23 2.15 2.08 2.02 1.97 1.93 1.90 1.86 1.84 1.81 

70 3.98 3.13 2.74 2.50 2.35 2.23 2.14 2.07 2.02 1.97 1.93 1.89 1.86 1.84 1.81 

71 3.98 3.13 2.73 2.50 2.34 2.23 2.14 2.07 2.01 1.97 1.93 1.89 1.86 1.83 1.81 

72 3.97 3.12 2.73 2.50 2.34 2.23 2.14 2.07 2.01 1.96 1.92 1.89 1.86 1.83 1.81 

73 3.97 3.12 2.73 2.50 2.34 2.23 2.14 2.07 2.01 1.96 1.92 1.89 1.86 1.83 1.81 

74 3.97 3.12 2.73 2.50 2.34 2.22 2.14 2.07 2.01 1.96 1.92 1.89 1.85 1.83 1.80 

75 3.97 3.12 2.73 2.49 2.34 2.22 2.13 2.06 2.01 1.96 1.92 1.88 1.85 1.83 1.80 

76 3.97 3.12 2.72 2.49 2.33 2.22 2.13 2.06 2.01 1.96 1.92 1.88 1.85 1.82 1.80 

77 3.97 3.12 2.72 2.49 2.33 2.22 2.13 2.06 2.00 1.96 1.92 1.88 1.85 1.82 1.80 

78 3.96 3.11 2.72 2.49 2.33 2.22 2.13 2.06 2.00 1.95 1.91 1.88 1.85 1.82 1.80 

79 3.96 3.11 2.72 2.49 2.33 2.22 2.13 2.06 2.00 1.95 1.91 1.88 1.85 1.82 1.79 

80 3.96 3.11 2.72 2.49 2.33 2.21 2.13 2.06 2.00 1.95 1.91 1.88 1.84 1.82 1.79 

81 3.96 3.11 2.72 2.48 2.33 2.21 2.12 2.05 2.00 1.95 1.91 1.87 1.84 1.82 1.79 

82 3.96 3.11 2.72 2.48 2.33 2.21 2.12 2.05 2.00 1.95 1.91 1.87 1.84 1.81 1.79 
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83 3.96 3.11 2.71 2.48 2.32 2.21 2.12 2.05 1.99 1.95 1.91 1.87 1.84 1.81 1.79 

84 3.95 3.11 2.71 2.48 2.32 2.21 2.12 2.05 1.99 1.95 1.90 1.87 1.84 1.81 1.79 

85 3.95 3.10 2.71 2.48 2.32 2.21 2.12 2.05 1.99 1.94 1.90 1.87 1.84 1.81 1.79 

86 3.95 3.10 2.71 2.48 2.32 2.21 2.12 2.05 1.99 1.94 1.90 1.87 1.84 1.81 1.78 

87 3.95 3.10 2.71 2.48 2.32 2.20 2.12 2.05 1.99 1.94 1.90 1.87 1.83 1.81 1.78 

88 3.95 3.10 2.71 2.48 2.32 2.20 2.12 2.05 1.99 1.94 1.90 1.86 1.83 1.81 1.78 

89 3.95 3.10 2.71 2.47 2.32 2.20 2.11 2.04 1.99 1.94 1.90 1.86 1.83 1.80 1.78 

90 3.95 3.10 2.71 2.47 2.32 2.20 2.11 2.04 1.99 1.94 1.90 1.86 1.83 1.80 1.78 
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LAMPIRAN 8 TABEL t 
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Titik Persentase Distribusi t (df = 81-120) 

Pr 0.25 0.10 0.05 0.025 0.01 0.005 0.001 

Df 0.50 0.20 0.10 0.050 0.02 0.010 0.002 

81 0.67753 1.29209 1.66388 1.98969 2.37327 2.63790 3.19392 

82 0.67749 1.29196 1.66365 1.98932 2.37269 2.63712 3.19262 

83 0.67746 1.29183 1.66342 1.98896 2.37212 2.63637 3.19135 

84 0.67742 1.29171 1.66320 1.98861 2.37156 2.63563 3.19011 

85 0.67739 1.29159 1.66298 1.98827 2.37102 2.63491 3.18890 

86 0.67735 1.29147 1.66277 1.98793 2.37049 2.63421 3.18772 

87 0.67732 1.29136 1.66256 1.98761 2.36998 2.63353 3.18657 

88 0.67729 1.29125 1.66235 1.98729 2.36947 2.63286 3.18544 

89 0.67726 1.29114 1.66216 1.98698 2.36898 2.63220 3.18434 

90 0.67723 1.29103 1.66196 1.98667 2.36850 2.63157 3.18327 

91 0.67720 1.29092 1.66177 1.98638 2.36803 2.63094 3.18222 

92 0.67717 1.29082 1.66159 1.98609 2.36757 2.63033 3.18119 

93 0.67714 1.29072 1.66140 1.98580 2.36712 2.62973 3.18019 

94 0.67711 1.29062 1.66123 1.98552 2.36667 2.62915 3.17921 

95 0.67708 1.29053 1.66105 1.98525 2.36624 2.62858 3.17825 

96 0.67705 1.29043 1.66088 1.98498 2.36582 2.62802 3.17731 

97 0.67703 1.29034 1.66071 1.98472 2.36541 2.62747 3.17639 

98 0.67700 1.29025 1.66055 1.98447 2.36500 2.62693 3.17549 

99 0.67698 1.29016 1.66039 1.98422 2.36461 2.62641 3.17460 

100 0.67695 1.29007 1.66023 1.98397 2.36422 2.62589 3.17374 

101 0.67693 1.28999 1.66008 1.98373 2.36384 2.62539 3.17289 

102 0.67690 1.28991 1.65993 1.98350 2.36346 2.62489 3.17206 

103 0.67688 1.28982 1.65978 1.98326 2.36310 2.62441 3.17125 

104 0.67686 1.28974 1.65964 1.98304 2.36274 2.62393 3.17045 

105 0.67683 1.28967 1.65950 1.98282 2.36239 2.62347 3.16967 

106 0.67681 1.28959 1.65936 1.98260 2.36204 2.62301 3.16890 

107 0.67679 1.28951 1.65922 1.98238 2.36170 2.62256 3.16815 

108 0.67677 1.28944 1.65909 1.98217 2.36137 2.62212 3.16741 

109 0.67675 1.28937 1.65895 1.98197 2.36105 2.62169 3.16669 

110 0.67673 1.28930 1.65882 1.98177 2.36073 2.62126 3.16598 
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111 0.67671 1.28922 1.65870 1.98157 2.36041 2.62085 3.16528 

112 0.67669 1.28916 1.65857 1.98137 2.36010 2.62044 3.16460 

113 0.67667 1.28909 1.65845 1.98118 2.35980 2.62004 3.16392 

114 0.67665 1.28902 1.65833 1.98099 2.35950 2.61964 3.16326 

115 0.67663 1.28896 1.65821 1.98081 2.35921 2.61926 3.16262 

116 0.67661 1.28889 1.65810 1.98063 2.35892 2.61888 3.16198 

117 0.67659 1.28883 1.65798 1.98045 2.35864 2.61850 3.16135 

118 0.67657 1.28877 1.65787 1.98027 2.35837 2.61814 3.16074 

119 0.67656 1.28871 1.65776 1.98010 2.35809 2.61778 3.16013 

120 0.67654 1.28865 1.65765 1.97993 2.35782 2.61742 3.15954 
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LAMPIRAN 9 KARTU BIMBINGAN 
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LEMBAR 10 PERINTAH REVISI 
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LEMBAR 11 HASIL TURNITI (Uji Plagiasi) 
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