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ABSTRACT

The rapid growth of information and technology makes the

business actors take advantage of business opportunities in the field of

public transportation, especially motorcycle taxis. Formerly booking

motorcycle taxi must step into the places ofmotorcycle taxi that has

been provided by local residents who are usually located at the

intersection, now is enough to use the application service ojek online

that is available in smart phone. A lot of conventional motorcycle taxi

racing to motorbike-based online that has been operating on the

highway especially Gojek who had first pioneered ojek online in

Indonesia. The purpose of this research is to analyze the demand of

motorcycle taxis online in Surabaya especially ojek Gojek online.

This research usesquantitative research method. The sample

used in this study is Purposive Sampling, by collecting 50 respondents

conducted during December 2017. Hypothesis test in this study using

the average difference test of two variables and independent average

difference test.

The results of this study indicate that distance, tariff and

discount variables have positive and significant influence, while overall

the independent variable has an effect of 91.2%, the remaining 8.8% is

influenced by other factors

Keywords: Surabaya, online motorcycle taxi request, distance, tariff

and discount.
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RINGKASAN

Semakin pesatnya pertumbuhan informasi dan tekhnologi

membuat para pelaku usaha memanfaatkan peluang usaha pelayanan

umum dibidang transportasi darat khususnya ojek. Dulu pemesanan

ojek harus melangkah ke tempat-tempat pangkalan ojek yang sudah

disediakan warga setempat yang biasanya berada di persimpangan,

sekarang sudah cukup dengan menggunaan aplikasi layanan ojek online

yang sudah tersedia di telephone pintar. Banyak sekali ojek

konvensional yang berali ke ojek berbasis online yang sudah banyak

beroperasi di jalan raya khususnya Gojek yang sudah terlebih dahulu

mempelopori ojek online di Indonesia. Tujuan penelitian ini untuk

menganalisis permintaan ojek online di Surabaya khusunya ojek online

Gojek.

Penelitian ini menggunakan metode penelitian kuantitatif.

Sampel yang digunakan dalam penelitian ini yaituPurposive Sampling,

dengan mengumpulkan 50 responden yang dilakukan selama bulan

Desember 2017. Uji hipotesis dalam penelitian ini menggunakan uji

beda rata-rata dua variabel dan uji bedarata-rata independen.

Hasil penelitian ini menunjukkan bahwa variabel jarak, tarif dan

diskon berpengaruh positif dan signifikan, adapun secara keseluruhan

variabel independen berpengaruh sebesar 91,2%, 8,8% sisanya

dipengaruhi oleh faktor lain

Kata kunci:Surabaya, permintaan ojek online, jarak, tarif dan diskon.
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